


something 
EATRA 


to cheer 
about... 


O/ ERUSTO EXTRA 


Extra fabric-safe ...exfra useful...at no extra cost, that’s new 
Erusto Extra—the modern sour especially for easy-care, wash 'n 
wear fabrics. Right for all others, too. 


Another development of Pennsalt research, Erusto Extra is a must for 
all resin-treated fabrics. So modern it is scented and peach-colored for 
easy identification. It imparts freshness to all classifications. For extra 
quality, get Erusto Extra from your Pennsalt distributor. 


Laundry and Dry Cleaning Dept. 203 
PENNSALT CHEMICALS CORPORATION 


East: Three Penn Center, Philadelphia 2, Pa. 
West: 2700 S. Eastern Ave., Los Angeles 22, Calif. 


Pennsalt 
Chemicals 


ESTABLISHED 1850 
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take a look 


COMPARE! 


e compare for fast drying 
HIGHLY EFFICIENT HEATING UNIT has two gas 


burners, each with an input of 80,000 B.T.U.’s per hour... 
ADJUSTABLE BURNER 


r 
YF ORIFICES (illustrated left) 
enable you, in seconds, to ad- 


just each burner for any gas 
pressure variation. 


CISSELL 36” x 30’ GAS-FIRED DRYER 


Cissell Gas-Fired or Steam-Heated Laun- 
dry Dryers available with or without Coin 
Meters. Cissell Drycleaning Dryers Steam- 
Heated only. 


e compare for safety 
AIR SWITCH cuts off gas when: 1. Door is opened. 2, Lint 
Drawer is opened or (3) requires cleaning. 4. Fan stops. 


5. Exhaust piping is obstructed or (6) installed incorrectly 
... MOTORS WITH BUILT-IN THERMAL OVER- 


LOAD PROTECTION ... TOP INSULATING WALL 


of heating unit is never hotter than 120° F, 


@ compare for construction 

DOUBLE WALLS provide extra strength, reduce heat 
losses... EXTENDED WALLS prevent outside air dis- 
turbances... SOLID, LATCHED FRONT COVER with 
flanged frame facilitates in-wall mounting ... SEPARATE 
MOTORS FOR FAN AND BASKET... Basket may be 
removed in less than one minute. Extruded perforations 
provide a smooth surface... ALL-STEEL, FULL-WIDTH 
LINT DRAWER... All wiring is in a control box on rear 
of dryer... install side-by-side, yet retain accessibility. 


BASKET 
DRIVE 


*Large basket shaft in Gear Reducer, sup- 
ported by Timken Bearings—15 year life 
expectancy under continuous 40-hour 
week operation! 


CisSssELt. 


Comm ° ee ie, Me. a ae ee ae DRYER SS. 


W. M. CISSELL MFG, CO, INC.—LOUISVILLE 1, KENTUCKY 


Pacific Coast Office: 4823 W. Jefferson Bivd., Los Angeles 
Foreign Distributors write Export Dept.—Cable Code “CISSELL” 
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Shockers 


aun dry J ournal 


1893 


Nothing’s Impossible 
20¢ Bundle: Just got through reading 


about a state harness racing commissioner 
who is under fire because the operators 
of a trotting track are supposed to have 
picked up his tab on a junket to Florida. 
An itemized hote) bil) shows—among 
other things that he spent a grand to- 
tal of 20 cents for laundry service at 


one hotel. Hotel laundry prices must be 
coming down. 


Used Grease: Heard tell of some indus- 
trial) laundry that is reclaiming grease 


from waste wash waters. 
Real Gone: Someone recently proposed 


selling wash-and-wear shrouds to funeral 
parlors. 


Tried and True: Recent test of un- 
bleached muslin used in hospitals for 
autoclaving reveals that washing this ma- 
terial after each autoclaving results in 
less tensile strength loss and gives better 
whiteness retention than identical sam- 
ples laundered at the beginning of the 


test and after the fifth, tenth, fifteenth 


and twentieth autoclaving. 


Poly Bag Panic: The unfortunate suffo- 
cation of severa) youngsters who put 
their heads into polyethylene Jaundry 
and drycleaning bags has caused many 
plantowners to consider abandoning this 


material for packaging. But let’s not 
panic. There were good reasons why 
many plants adopted poly in the first 
place. And it’s no more dangerous than 
aspirin, sleeping pills or iceboxes in the 


right hands. The important thing is to 
warn your customers and apprise them of 


the situation before somebody else does, 


Motto of the Month: The man who 
really wants to do something finds a way; 


the man who doesn’t, finds excuses. 


—Henry Mozdzer 


REPRINT SERVICE FOR OUR 
READERS—Please write promptly if you 
want reprints of any article appearing in 
this issue. Cost is $18 per 100, one side of 
a single sheet; $21 per 100, two sides of a 
single sheet (8% x11). Additional 100's at 
81.70, one side; $1.90, two sides, Minimum 
order is 100 reprints. For reprints in color 
or. reprinted spreads or folders, please 
write for prices and additional informa- 
tion, All prices F.O.B. Lancaster, Pa. 
Address the Editor: 

SrarcHroom Launpry Jo 


305 East 45th Street, New York 17, N.Y. 
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ALL RESINTEX 100 PRESS 
COVERS are equipped 


with a new type draw 
cord that will fast for the 


life of the cover. 


* 
RESINTEX 100 is avail- 


able with SKIRTS or 
PUNCHED HOLES. Also 


available by the yard. 





RESINTEX 


100 


LONG LASTING 


Guaranteed to last at least 12 weeks 


in actual operation 


TOUGH — Stands up under any production schedule. 
FLEXIBLE — Has plenty of resiliency and “give”. 


CONSTANT QUALITY — Due to quality control, poss 
finishing operations are done in our own plan 


ABRASION RESISTANT — Tough fibers made tougher 
finishing. 

FINELY WOVEN SURFACE — Gives your work a plus 
idelallalep 


GIBRALTAR 
FABRICS, wwe. 


254 — 36th Street, Brooklyn 32, N. Y. 


TAR 







ible because 
}. 
ell eldel rola 


.., smoother 


o* 


Sold Through Leading 
Distributors Everywhere 





NEW 
PRODUCTS 


LITERATURE 











Three-Drum Washer 


A three-drum washer-extrac- 
tor for commercial laundry use 
has been introduced by Tru- 
Way Washer Company. 

Designed to cut costs in sort- 
ing, bagging and handling op- 
erations, the unit is constructed 
so that each drum is completely 
separated from the others. This 
washing of white, 
colored and dark clothes or 
starch and no-starch bundles 
at the same time, Water tem- 
perature for each drum can be 
individually controlled, All 
steps of the wash-extraction 
cycle are completely automatic. 

The unit is said to incorpo- 
rate convenience, high produc- 
tion and low maintenance with 
practical durability. The ca- 
pacity for all three drums is 50 
pounds and the full cycle re- 
quires 28 minutes. 

For more details write, Tru- 
Way Machine Company, 921 
Portage St., Kalamazoo, Mich. 


permits 


Reinforced Floor Matting 


A floor matting material, 
based on nylon-reinforced rub- 


ber, has been introduced by 
American Mat Corporation. 


Known as Nyracord, the mat- 


ting is said to be resistant to 





YOUR REQUEST 


for further information 


will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 


JourNAL. 











solvents and nearly indestructi- 
ble. 

According to D. W. Moor, 
Jr., president of the company, 
Nyracord is made from a com- 
position of rubber with a rein- 
forcing nylon synthetic fiber 
homogenously distributed 
throughout the entire inner 
structure. This multi- 
dimensional becomes 


forms a 
web and 
an integral part of the com- 
pound. 

Literature on Nyracord may 
be obtained by writing Ameri- 
can Mat Corporation, 1796 
Adams St., Toledo 2, Ohio. 


Automatic Water Heaters 


Improved models of Ewing 
automatic, vertical, gas-fired hot 
water have been 
nounced by Ewing Manufac- 
turing Company. 

The maker notes that the 
heavy-duty heaters are now 
available in three sizes ranging 
from 20 to 31 inches in diam- 
eter. The smallest size supplies 
180 gallons per hour, the sec- 
ond size 300 gallons, and the 
largest 500 gallons—all at 100 
rise in temperature, 

Storage capacities are from 
50 to 145 gallons and B.t.u, in- 
puts of the three sizes are 190,- 
000, 315,000 and 520,000, Unit 
heights vary from 63 to 82 
The Ewing 
operates on all types of gas, and 
has a safety pilot control that 


heaters an- 


inches. automatic 


assures 100 percent shutoff in 
case of a pilot failure. Water 
temperature is controlled by 
self-generating electric controls. 

The units are constructed in 
accordance with rules of the 
A.S.M.E. Heater and Pressure 
Vesse] Code, and controls are 
AGA listed. 

For additional information 
write Ewing Manufacturing 
Company, 2545 N.W. 10th St., 
Oklahoma City, Okla. 


Coin-Op Iron Unit 





A self-contained pressing and 
ironing cabinet designed espe- 
cially for use in coin-operated 
laundries has been announced 
by lron-A-Way Company. 

The steel cabinet has a white 
enamel finish and contains a 
General Electric dry iron and 
a perforated-steel —fold-down, 
silicone-covered ironing board 
with a foam rubber pad. The 
iron operates with an automatic 
timing ‘device. A solenoid door 
lock on the cabinet is actuated 
by a push button, and the 
meter is adjusted to operate for 
30 minutes for 25 cents, Also 
available is a meter slotted for 
quarters and dimes, allowing a 
long or short time cycle, The 
unit may be set up as a free 
customer service, 

The unit requires no special 
wiring and is available in a 
variety of models. 

Dimensions of the Model 
LM-34, shown, are 14 by 45 
by 8 inches. 

For more write 
[ron-A-Way Company, Box 326, 
Peoria, Ill. 


information 


Versatile Pak-Tyer 

Felin’s Tying Machine Com- 
pany has announced the devel- 
opment of a new mechanism 
on its Pak-Tyer that permits the 
operator to use twine from 6 to 
16 ply without 
machine. 

According to the manufac- 
turer this allows flexibility in 
changing twine strength for 
varying size packages with re- 
sultant economy. 

For further information write 


adjusting the 


Felin’s Tying Machine Com- 
pany, 3351 N. 35th St., Mil- 


waukee, Wis. 


Straight-Line 
Production Unit 


A one-girl, straight-line pro- 
duction wearing apparel unit 
has been developed by Unipress 
Company. The unit consists of 
two 21-inch yoke presses and 
two 54-by-24-inch body presses 
arranged in an open. straight- 
line unit. 

According to the 
turer, the 
for high 
butcher 


Presses 


manufac- 
unit was designed 
production of short 
coats, frocks and 
gowns. have been se- 
lected for minimum lays, The 
wet garments come in at one 
end, are finished and deposited 
on a conveyor production line. 
Installations consist of one to 
eight of these units all feeding 
to a common conveyor system. 

The unit requires little floor 
space—only 8 feet by 10 feet 
6 inches. 

For additional information 
write The Unipress Company, 
2800 Lyndale Ave, S., Minne- 


apolis, Minn. 


Free Wash-and-Wear 
Program 





IDDN'T ) > 


to us 
Control 


i 
ve 


(6 for Style 
vai , 


J” Finishing 


For the second year a free 
advertising and publicity pro- 
gram is being made available 
to help laundry operators offer- 
ing drycleaning service meet 
the challenge of — increasing 
amounts of wash-and-wear gar- 
ments, it was announced by 
Bishop David Freeman Co. 

D. Freeman, president 











commented 


that alarming number of 
people think wash-and-wear 
garments cannot be drycleaned 


of the company, 


an 
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Take these two aces from your sleeve 
...USe ‘em for tricks like these! 


1. SEAL SHIRT BAG, attach invoice and make 2. MARK FLAWS AND SPOTS with “SCOTCH” 
carry-out handle with “SCOTCH” BRAND BRAND No. 246 Colored Tape. Speed work 
Transparent Cellophane Tape. One easy oper- flow, save costly duplication of effort by marking 
ation does it...costs less than 14¢ per bag. Sticks special work with colored tape. Choice of 4 colors 


at a touch, always holds tight. And it’s ¢rans- so you can actually ‘‘code’”’ the job. Use this 
parent—doesn’t hide invoice! sturdy tape for bundling hangers and packages. 


See your supplier today a timehl 
for these work-saving, 
miny-sving tes and OTCH BRAND 


handy tape dispensers 
inns Tapes for the Cleaning and Laundry Industries 








EE > 


PMiinnesora ]Vfinine an ]VJAnuracturinGc COMPANY ti 
y 


»++WHERE RESEARCH IS THE KEY TO TOMORROW WN 
ent noel 


fl 


TERM ‘*SCOTCH’’ AND THE PLA MN ARE REGISTERED TRADEMARKS FOR ‘a 
EXPORT! 99 PARK AVE., NEW YORK 1 
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and this misconception must be 
corrected for the public's sake 
as well as the industry’s. 

The new promotional mate- 
rial offered by 
signed to pull 
garments out of home tubs and 
into professional plants. The 
material, including colorful 
posters, stresses superior finish- 
ing. This more than cleaning, 


the firm is de- 
wash-and-wear 


Mr. Freeman explains, will de- 
termine how successfully plant- 
owners can capitalize on wash- 


and-wear rather than being its 


victims, 


For more information write 
Bishop David Freeman _ Co., 


1600 Foster St., Evanston, Ill. 


Combination Conveyor 


A combined laundry and 
drycleaning conveyor, the 
Over-And-Under Speed-O- 
Veyor, is the newest addition to 
the family of conveyors manu- 
factured by The Speed Check 
Co. 

The conveyor is said to be 


Inc. 


ruggedly built with 3-inch dia- 
meter posts and large, heavy 
bases to eliminate vibration 
and sway. The maker adds that 
the rapid speed of the conveyor 
eliminates friction between gar- 
ment bags. 

Other features of the Over- 
And-Under unit are large laun- 
dry baskets 22 inches wide, and 
removable, adjustable shelves 
to accommodate both flatwork 
and shirt laundry hundles. The 
conveyor is available in sizes 
from 17 to 32 feet, Push-button 
controls equip- 
ment and automatic dial is op- 


are standard 


tional. 


For additional information 





YOUR REQUEST 
for further information 


will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 


JOURNAL. 











write to The Speed Check Co., 
Inc., P, O, Box 6131, Sta, H, 
542 Courtland St., N.E., Atlan- 
ta 8, Ga, 


McDonnell Data Book 


A 24-page bulletin, “Specia) 
Applications of McDonnell 
Products,” by Mc- 
Donnell & Miller, Inc., present- 
ing information on how to pro- 
vide operating and safety con- 
trols for a variety of jobs in- 
volving liquid level and liquid 
flow, 

The booklet, Bulletin ERS-A, 
offers McDonnell float-operated 
valves and switches and flow 
switches the solutions for 
many frequently encountered 
control problems. Full engineer- 
ing information is given for each 
job, complete with schematic 
drawings to show typical hook- 
up. In many cases electrical 


are 


published 


as 


also given. 
studies of 


wiring diagrams 
There are 21 case 
typical applications. 

A copy of the bulletin can be 
obtained by writing McDonnell 
& Miller, Inc., 3500 N. Spauld- 
ing Ave., Chicago 18, III, 


Two-Pass Boiler Bulletin 

A four-page bulletin explain- 
ing why two-pass firetube pack- 
aged boilers offer the most effi- 
cient boiler design for fuel 
economy and lower operating 
costs has been issued by Boiler 
Engineering & Supply Co., Inc. 

The bulletin, BE-100, 
pares the features of Continen- 
tal 
boilers 


com- 


oil- or 
three- 


two-pass gas-fired 
with and four- 
pass designs. It explains why 
two-pass models need __ less 
maintenance and downtime, 
and illustrates the spinning gas 
technique for achieving maxi- 
mum heat transfer efficiency. A 
section of the bulletin is de- 
voted to an analysis of heat 
tubes. The 
by 11 
cross-section — illustrations 
three photographs. 

For copies of the bulletin 
write Boiler 
Supply Co., Inc., Phoenixville, 


Pa. 


transfer in boiler 
text is supplemented 


and 


Engineering & 


Diamond Wash Whitener 
A new laundry alkali, Ortho- 


brite, said to impart extraordi- 
nary whiteness to fabrics, has 
been developed by the Soda 
Products Division of Diamond 
Alkali Company, 
According to the 
Orthobrite is completely solu- 
ble, even at low temperatures, 
and provides a high level of 
alkalinity for soil-removal sus- 
pension, It is said to be particu- 


larly effective for linen supply, 


maker, 


family, diaper and institutional 
laundries. 

Orthobrite may be used as a 
dry supply or in stock solution, 
with soap or without it. It is 
packaged in 100-pound poly- 
ethylene-lined bags. 

For a bulletin giving specific 
physical properties and sug- 
gested typical formulas write 
Diamond Alkali Company, Soda 
Products Division, 300 Union 
Commerce Bldg., Cleveland 14, 


Ohio. 
Whitehouse Nylon Nets 


Whitehouse Nylon 
has announced two new nylon 
Whitehouse 


Products 


laundry nets—the 
Thor and the Titan. 

The former features 
260-denier knitted body 
an open-mesh knit top, It. is 
to facilitate 
open mesh 


an all 
with 


available in colors 
identification. The 
is said to be ideal for pinning. 
Low shrinkage is another fea- 
ture claimed for the Thor, 

J. H. Osborne, Whitehouse 
sales manager, described the 
Titan as “the toughest knitted 
net ever tested in the White- 
house laboratories.” He adds 
that its hole size is such that it 
will not catch gf hooks or per- 
mit passage of small pieces. It 
is also of all 260-denier nylon 
construction. 

Mr. Osborne 
proved versions of two other 
nets, the Rok Rib and the Dia- 
mond, The first is available now 
in an all-woven 2-by-6-rib de- 
sign in a wide range of colors 
and sizes with colors in woven 
stripes. The new Diamond con- 
struction is 15 percent heavier 


announced im- 


than the previous model with 
reduced hole size. This net is 
available in a full range of sizes 


and solid colors. 


Hoffman Presses 


Re-engineered 


A new line of Hoffman gar- 
ment presses has been intro- 
duced by W, H. Nicholson & 
Co., with air power replacing 
the conventional hydraulic cyl- 
inder in all the new models. 

One air cylinder acts horizon- 
tally to bring the head down in 
the soft-press position and pres- 


sure cannot be applied while 


hands are on the buck. A sec- 
ond air cylinder locks the de- 
pressed head in position under 
pressure, The manufacturer 
points out that the head is 
cushioned by double-action 
shock absorbers and fits into 
place smoothly, releases quickly 
and quietly without jar or 
bounce. The lever system is in- 
corporated, 

The maker points out that 
warp-free construction is fea- 
tured throughout, heads are un- 
welded, unit-cast of special 
aluminum alloy, and frame and 
bucks are of cast iron. 

For further information write 
Air Presses, Hoffman Machin- 
ery Division, W. H. Nicholson 


& Co., 12 Oregon St., Wilkes- 


Barre, Pa. 


Forse-Matic Washer 


An all-new 20-pound coin- 


operated washing machine, the 
Forse- Matic, has an- 
nounced by the Forse Corpora- 


been 


tion. 

Forse states that the washer 
was specifically engineered and 
designed for heavy-duty coin 
laundry operation. 

All controls are located in a 
service box on top of the ma- 
chine and can be serviced from 
a standing position in front of 
the washer, The Forse-Matic 
also features: stainless-steel 
front, top and basket; built-in 
coin counter to prevent tamper- 
ing and keep a record of ma- 
chine use; operation for the 
same cost as home-size wash- 
ers; 50 percent fewer working 
parts than the average home 
washer, 

For further information write 
Forse Corporation, 1500 W. 


Second St., Anderson, Ind, 


Nicholson Collarmaster 


A unit that collar 


in one operation—the Collar- 
master Model K-37—has been 
announced by W. H. Nicholson 
& Co, 

The Collarmaster is equipped 
with a self-aligning swivel head 
which is said to position itself 
automatically on the buck to 
reshape, shrink and evenly press 
all parts of a coat collar in one 


Continued on page 82 


presses a 
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| PACKETTES 
GIVE YOU THESE 6 ADVANTAGES 


al/ packettes mean more profit 


for you 


Operators have found that all outsells 


other detergents in coin-operated laun- 


dries by more than 10 to 1. 
Bll packettes are easy to vend 


Packettes vend from any standard-size 


candy bar vending machine. 


al/ packettes assure good results 


in service laundries 


Packettes contain exactly the right 
amount for your automatics . . . no 
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need for measuring cups or containers. 


al/ saves your machines 
all cuts down repair and maintenance 


costs because its controlled suds won't 


billow up and clog machines; patented 
corrosion-inhibiting formula insures safe 


use in metal equipment. 


alf pleases your customers 
all’s controlled suds give a clean, thor- 
oughly rinsed wash; its exclusive whit- 


ener gets clothes snowy white and 
sparkling bright. 


All is nationally advertised, 
nationally known 
Housewives are familiar with all. They 
see it in stores, know about it, use it at 
home. Their confidence in your Jaundry 


is increased when you offer them all. 


For more information, or to order, 
write to Department 532/17, Lever 
Brothers Company, Industrial Division, 
New York 22, N. Y. Or, call your nears 


est distributor today. 


Lever Brothers Company 


INDUSTRIAL GBGIVISION 
390 Park Ave., New York 22, N. Y. 
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Sales and spirits soar 


Last year was not a banner year for the family laundry in- 
dustry. According to the American Institute of Laundering’s 
compilations (see AIL Service Bulletin No. 526) laundry sales 
dropped 2.05 percent in 1958. The estimated laundry volume 
for the year was $738,000,000. The recession and period of re- 
adjustment had a widespread effect on all business so that this 
news should come as no surprise. 

Drycleaning sales in laundries held up fairly well with some 
states reporting as much as 8 and 9 percent increases. The av- 
erage increase, however, was 1.54 percent. And since this work 
represents the smaller portion of the plants’ total volume, it 
was not enough to offset the laundry volume lost. Combination 
plants still showed a 1 percent decrease for the year. 

But in spite of this dip in sales and laundry volume, most 
laundryowners were not particularly depressed. For the most 
part laundryowners were unusually optimistic about the future. 

More and more laundrymen have apparently accepted the 
fact that the family laundry business has changed. And the en- 
terprising ones are changing their methods of doing business. 

Many have opened package plants and activated stores. 
Others are concentrating on improved delivery service. Still 
others are trying new sidelines, promotion ideas and advertising 
techniques. The coin-op, the shirt rental plan, the motivation 
research’s “female image’—each has its own advocates. Prob- 
ably at no time in the industry's long history have there been 
so many good ideas worth trying. 

Our own travels and conversations with laundryowners this 
year, substantiate the industry's enthusiasm and positive atti- 
tude. And happily enough, sales are on the rise. 

The important thing to remember is that there is no one 
magic formula to fit every laundryman’s situation and needs. 
What will work for one will not always work for another. 


Bermuda Beckons: We would like starts at $153, plus tax, per per- 
to remind our readers of the East- son. 
ern Seaboard Conference of Laun- 
dry and Drycleaning Associations 
which has been scheduled as a 
convention cruise to Bermuda, 
October 17 through 23, 1959. 
The six-day program includes 


The conference is officially ap- 
proved and has the full support 
of the following organizations: 
Massachusetts Laundryowners As- 
sociation, New England Linen 
a full-course convention aboard Supply Association, New Jersey 
ship, plus three days two nights Laundry & Cleaning Institute, 
in Bermuda using the ship as a New York State Launderers & 
hotel. Cleaners Association, and the tri- 
state laundryowners’ associations 
including Maryland, Virginia and 
the District of Columbia. 

For full particulars contact the 
executive secretaries of any one 
of these associations now. 


The cruise will originate in 
New York City on a Friday after- 
noon and return the following 
Friday morning. The entire trip, 
including stateroom, meals, trans- 
portation and entertainment, 
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Tingue Brown offers its latest laundry items early 


For highlights of the Tingue Brown Laun- 
dry Line without waiting for your stand- 
ard Catalog, mail the coupon below. 

As a service and a saving to you, Tingue 
Brown has extracted its newest items and 
offers them on a pre-publication basis. so 
that you may plan ahead, order early and 
buy at a saving. 





TINGUE, BROWN & CoO. 


1765 Carter Avenue + New York 57,N.Y. * CYpress 9-8800 
1227 Wabash Avenue + Chicago 5, Illinois + HArrison 7-0083 
723 E. Washington Blvd.* Los Angeles 21, Calif.» Richmond 9-6023 
507 Bishop St.N.W. + Atlanta 13,Go. + TRinity 4-3864 
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ORDER AND SAVE 
A complete listing of the latest Tingue Brown 
innovations in germ control basket liners, bags, 
nets, baskets, trucks, slings, and a host of other 


items. Handy order cards enclosed. 
TINGUE BROWN & CO. 
1765 Carter Avenue « New York 57, New York 
Please rush your preview Catalog of laundry items at a saving: 


NAME 





ADDRESS 





CITY STATE 
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“Break-Throughs” Inspire Linen Suppliers 


The 47th annual LSAA Convention-Exhibit 
attracts 740 to Bal Harbour, Florida 


THIS YEAR’S program of the Linen 
Supply Association of America, pre- 
sented at the Americana Hotel May 
11-14, was one of the most colorful 
and inspiring in the group’s long his- 
tory. 

It featured a fantastic array of facts, 
fun, ideas, and a 90-booth equipment 
and supply exhibit—the largest dis- 
played at a linen show to date. 


The oat barrier 


J. Lewis Powell, an authority in the 
field of industrial mobilization, set the 
pace for the four-day program with 
his inspirational speech entitled “From 
Adam to Atom.” 

Mr. Powell traced the history of 
man from the cave into space to dram- 
atize the fact that the scientific age is 
really just beginning. “It took thou- 
sands of years for man to break the 
‘oat barrier’ when a locomotive was 
finally developed which could go 
faster than a horse—better than 35 


miles per hour. . . . But in a relatively 
short time since, man has broken the 
sound barrier and is capable of pro- 
ducing machines which are now able 
to do better than 16,000 m.p.h. We 
have rounded the corner and in a 
short time our present-day missiles, 
with their 3,600 working parts, will 
be considered as being little better 
than mechanized slingshots. . . . We 
used to have a ‘break-through’ every 
generation, now we have one every 
six months. 

“Times have changed,” he con- 
tinued, “and we have to change with 
them. .. . We have got to get used to 
the idea that there is no virtue to 
hard work and sweat. To keep pace 
with these dynamic times, we must 
think and think creatively. We've got 
to start asking ‘why’ things are done 
the way they are. If we ask ‘why’ long 
enough, we'll find that there usually 
isn’t any logical answer except habit— 
that’s the way things have always 
been done. . . . Experience can be a 


handicap . . 
idea that ‘it can’t be done.’ ” 


The wash barrier 


During the LSAA’s Research Com- 
mittee panel presentation given the 
following day, the members learned 
of several “break-throughs” which the 


industry has made: 


@ Frank G. Steiner reported on a 
with 
which his company—American Linen 
Supply, Chicago —has been experi- 
menting for the past three years. The 
prototype, 120 inches wide, 10 feet 
long and 10 feet high, should be ready 
and set up in about three months at 
a plant in Milwaukee. It is said to be 
drying 
medium-soiled linens passing through 


continuous washing machine 


capable of washing and 


at a speed of 85 feet per minute. 


@ Jack Quigley, Chicago Towel Com- 
pany, Chicago, reported integrated 








LSAA Elects New Officers 


Joseph A. Robertson is pinned with 
badge of office by Lawrence Kline 
whom he succeeds as president of the 
Linen Supply Association of America. 

Mr. Robertson is with Rutter’s Linen 
Service, Inc., Lawrence, Massachusetts. 
He is a graduate of Boston University 
and the American Institute of Launder- 


ing, and past president of the New 


England Linen Supply Association. He 
is married, has two children. 
Samuel Miller, Independent 
Supply Co., Cleveland, was reelected 
to his forty-seventh term as LSAA treas- 


Towel 


urer. 
Victor L. Levy of M. Shower & Co., 
Chicago, is the new sergeant-at-arms. 
The office of vice-president has been 


discontinued. 
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Speed chart shows fantastic break-throughs of recent 
ments; e.g., a megaton equals 20,000 boxcars of TNT. 


production on small piece items as 
feasible and said his company is cur- 
rently working on an automatic feed- 
ing machine. 


® Anticipating a single-roll ironer ca- 
pable of operating at 300 feet a min- 
ute, the committee investigated the 
possibility of perfecting an automatic 
inspection device between ironer and 
folder and reported its development 
as feasible. 


@ Murray Gordon, Modern Silver 
Linen Supply Co., New York City, 
carried the sling extraction idea back 
to the sorting department to eliminate 
70 to 80 percent of the effort required 
to load and pull work in the wash- 
room. Sling washing of 150-pound 
loads has been tried to date with good 
results and no additional time over 
conventional methods. 


@ Larry Kline, Kline’s Coat, Apron 
and Towel Service, Philadelphia, re- 
porting on the industry's search for 
mildew preventatives, said two have 
been found to work. A patent has 
been applied for on one kind of treat 
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ment to make linen supply items re- 
sistant to staining but disclosure has 
not yet been authorized by the Re- 
search Fund Committee. 


@ Other projects include investiga- 
tion of new services such as_bad- 
weather rental service (protective 
covers for rugs and floors), linen 
Venetian blind service, continuous 
tablecloth service for restaurants, etc. 


The consumer barrier 


Details of a combined public rela- 
tions and advertising program were 
announced by Paul Herr, LSAA’s PR 
director, and Morris B. Rotman of 
Harshe-Rotman, Inc., the association’s 
new public relations counsel. A harder 
selling advertising campaign is aimed 
at specific markets this year. And for 
the first time, it includes advertising 
directed to hospital managers. 

Another project announced at this 
meeting was a traveling exhibit de- 
veloped by the association which will 
be shown in trade shows around the 
country starting late this summer. 





years when new yardsticks had to be devised to measure man’s accomplish- 
Progress line dips in 1938 when air blower was discovered 


A new sales training program de- 
signed to turn order-takers into sales- 
men was described by Reg McHugh, 
Phillips Marketways, Chicago. The 
cost is $20 per trainee and the training 
kit is $150. 

Looking into the future, Dr. Leo J. 
Shapiro, Leo J. Shapiro & Associates, 
Chicago, saw a trend away from ser- 
vile uniforms towards new rental 
clothes which would dignify labor. He 
saw antiseptic linens as more vital in 
hospitals and thought washrooms 
would become one of the bases for 
competition in retail stores. 

“Labor-saving devices,” he con- 
tinued, “have actually created more 
work for the housewife. And one of 
the possible new frontiers for the in- 
dustry is to package labor.” Such a 
package, he added, might include care 
of laundry machines, providing laun- 
dry supplies and servicing hard-to- 
handle items like shirts, sheets, etc. 

Looking at proposed wage-hour 
legislation, Stanley I. Posner, LSAA 
general counsel, proposed a program 
to get everybody out of the Federal 
Act by having everybody in the laun- 
















looks 
beautiful... 


dries 
beautifully! 


Handsome Huebsch Dryers 
, in a smart new design 
ju add new beauty to 
/, any location... 
and modern drying 
efficiency, too! 


cow -openatedU 
DRYERS 
with these fpmous 


HUEBSCH FEATURES 





SELF-CLEANING LINT SCREEN 
Automatically cleans itself and 


@ Huebsch offers the perfect combi- 
nation...a dryer that looks beautiful in 
any surroundings...a dryer that’s fast and 
efficient . . . and designed, engineered and con- 
structed to give years of trouble-free service. “MAGIC CARPET” LINT REMOVAL 


Huebsch Dryers are available in three sizes . . . Simply remove front panel and 
slide lint from “Magic Carpet.” 


EASY-TO-REACH COIN METER* 


deposits lint on “Magic Carpet. 








in your choice of any color at no extra cost. 











Get the complete Huebsch story. Contact your Located ot just the right height 
Huebsch jobber, or write... ...for your customers’ con- 
venience. 
HUEBSCH ORIGINATORS BATETORD OUST Fant 
Can be adjusted in seconds... 
First tn Jamblers for perfect leveling and align- 
ment. 


World’s Largest Manufacturer of Commercial Tumbler-Dryers 
MILWAUKEE 1, WISCONSIN “Optional equipment 
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dry industry agree to cooperate in 
enacting minimum wage legislation in 
states not having minimum wage laws. 
He believed that the states themselves 
were better able to cope with local 
problems of this type and that it 
would be healthier than across-the- 
board legislation by the Government. 

I. Austin Kelly III, National Em- 
ployee Relations Institute, New York, 
outlined a formula for setting up pen- 
sion plans in small plants having as 
few as two employees. He pointed out 
that there is no tax on pensions as they 
are written off as a corporate deduc- 
tion. And that it costs money not to 
set up a plan. 

Other features included a film pres- 
entation on conveyors and sling ex- 
tractors by Peter V. Pano, LSAA man- 
agement and _ production engineer. 
And a bonus session on “Cost Ac- 
counting” by accountants John Car- 
ruthers and Kenneth Weiser of Boston 
and New York respectively. While the 
advantages of cost accounting are 
fairly obvious, one of the problems of 
cost accounting is its cost. A simple 
account may not give enough details 
and a more refined method may take 
longer to survey and cost twice as 
much. 

Plans for the first international con- 
vention of the linen supply industry 
were announced. The meeting will be 
held in Paris, October 27 and 28. 

—Henry Mozdzer 








Little theater was one of the novel means used to dramatize the LSAA’s new adver- 
tising and public relations program. In free periods sunbathing, gin rummy and cha 
cha cha lessons took the spotlight 





Fact-filled program covered a wide variety of subjects—from atoms to wage-hour legislation—to which the linen supply 


men paid rapt attention 
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NOW... nickel vend-ma 


= 


S~ 


VEND-MASTE 


King of Dispensers 


Beene ioe SB geyt 7. DUEVD Se weighs eee 





IDEAL IN: SELF SERVICE LAUNDRIES, 
APARTMENT HOUSES, TRAILER COURTS, 
COLLEGE DORMITORIES, MILITARY BASES! 


THE SAME QUALITY...EASE OF OPERATION... 
EFFICIENCY AND COMPACT DESIGN AS THE 10c 
VEND-MASTER DISPENSERS 

















ster’s for MORE PROFITS! 


LAUNDRY MAID 


Starch, Dry Bleach and 
Washing Detergent 


Packages 


AUTOMATIC SERVICE & SUPPLY CO., INC. 
P.O. BOX 7267, SAN ANTONIO 10, TEXAS 





VEND - MASTER DISPENSERS AND LAUNDRY MAID PRODUCTS STILL AVAILABLE IN 10c SIZES ! VEND-MASTER 
King of Dispensers 


srofits vend faster with vend-master! 


BIG PROFITS FROM PLACEMENT IN SELF 


SERVICE APARTMENT 
LAUNDRIES HOUSES 


COLLEGE TRAILER 


DORMITORIES COURTS MILITARY 
BASES 


BEAUTIFULLY AND COMPACTLY 
DESIGNED FOR CONVENIENCE .. . 
EASE OF OPERATION AND 
CUSTOMER SATISFACTION! 


The opportunity for growth, profit and repeat 
profits is unlimited with this outstanding trio of 
dispensers. Sturdily constructed for trouble-free 


operation, yet, streamlined, compact and eye 
appealing. Easy to use. Women the country over 
are voicing their approval for the convenience 
these machines render and the high quality 


Laundry Maid Starch, Dry Bleach and Washing 


Detergent they vend. 





LAUNDRY MAID 
Starch, Dry Bleach and 


Washing Detergent 
THE QUALITY WASHING PRODUCTS 


YOUR CUSTOMERS DESERVE! 


INCREASED PROFITS 
FOR YOU! 
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Applying the 
Law of Averages to Sales 








ABOUT THE AUTHOR 


Lyman Sevier is the third 
generation in management of 
Sevier’s Laundry. Founded in 
1899 by C. L. Sevier, the 
company has expanded to 
embrace drycleaning, rug and 
furniture cleaning and linen 
service. Upon the death of his 
father, W. L. Sevier, who 
succeeded the founder of the 
business, Lyman Sevier took 
over the management of the 
operation in 1931, Prior to that 
time he was engaged in the 
advertising business in this 
country and in Australia and 


Hawaii. 
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Novel contest proves 


regular solicitation is key to 


successful selling on the route 


By LYMAN SEVIER 
General Manager, Sevier's Laundry 


Bristol, Virginia 


SEVERAL MONTHS AGO a couple 
walked into my office, introduced 
themselves as man and wife, and 
without wasting any time offered to 
fill our plant so full of laundry and 
drycleaning bundles from new cus- 
tomers we would ask them to stop 
at the end of two weeks. 

Curious to learn their approach, I 
got their background and examined 
their qualifications. To my _ surprise 
they had very little experience in the 
laundry and drycleaning field and 
were frank to say it didn’t matter— 
all they relied on was the law of aver- 
ages. They simply sallied forth and 
rang doorbells all day long . . . pre- 
sented an attractive door opener to 
the lady of the house . . . gave her 
a prepared sales pitch supplied by 
the sponsor . . . and, in a great major- 
ity of cases, came away with a trial 
bundle or garment. 

As we talked to these two people it 
struck me as completely ridiculous 
that we should pay a couple of stran- 
gers to do something for us that our 
route salesmen could do better. Our 
men are all experienced, trained and 


uniformed representatives who cer- 


tainly should be able to generate a 
more favorable impression than a 
rather oddly assorted couple who ob- 
viously had to overcome the natural 
“magazine salesman” resistance inher- 


ent in “cold turkey” calls. 


New look at sales 

When my visitors left we sat back 
and took a long look at our selling 
program. For many years we have 
used sales contests as a means of stim- 
ulating activity on the part of our 
men. They have met with varying de- 
grees of success, depending largely 
on how well we planned our contest 
and how thoroughly it was followed 
through. We have learned that enthus- 
iasm can readily turn to ennui if a 
contest runs too long, and the first fire 
of determination rapidly cools off if 
a man finds he has an unrealistic 
quota, or if he fails to understand 
thoroughly the rules and opportunities 
of the contest. 

First of all, in planning this year’s 
contest we decided to reward each 
man for effort regardless of whether 


or not he made his quota or won a 
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prize. If we had hired the two “pro” 
solicitors we would have paid them 
for each new bundle they brought in. 
Why not supplement our own men’s 
earnings in the same manner—only 
put it on a more realistic basis? 

Long experience has proved that 
route salesmen can really get in a rut 
so far as solicitations are concerned. 
One of the hardest things in the world 
to maintain is a regular schedule of 
calls and call-backs on prospective cus- 
tomers. 

Realizing the need for stimulating 
sustained calls effort we set up our 
“Star Salesman” contest—hereafter re- 
ferred to as “Sputnik”—to operate un- 


der the simple, concise rules. 


Our Sputnik contest 
We decided to pay our men for 


making sales calls. Actually, this 
worked to the advantage of the office 
in that our men were most careful to 
report each call and give the correct 











name and address. AIL sales report 
cards were used for this purpose and 


provided a fine follow-up system for 
recording progressive calls. Every 
man, as the contest moved along, had 
the feeling that he could pick up some 
extra money for himself by ringing 
doorbells—and then the law of aver- 
ages began to take care of him. 

_ To our complete astonishment we 
found that our men—armed with a 
good door opener and a short, suc- 
cinct sales pitch—brought a bundle 
away from the door on the first cold 
call in 83 percent of the cases: This 
sounds incredible but it is absolutely 
true. 

Take the case of the big prize win- 
ner in our contest. Ray Hess is a hard- 
working route salesman whose atti- 
tude toward his job shows his caliber. 
On Sputnik, Ray made a total of 100 
cold turkey solicitations and brought 
in bundles from exactly 80 prospects. 
At the end of the contest he had 48 
new customers (three-time repeaters). 


Actually, the ratio of bundles re- 
ceived by all our men on their first 
cold calls was, as said previously, 83 
percent. But here is the payoff—the 
over-all percentage of these converted 
into regular customers was 36% per- 
cent, 

Now this is that good old law of 
averages we have been talking about. 
If any man will sincerely and consci- 
entiously embark on a little private 
sales campaign of his own he will find 
that more than one-third of his calls 
will result in new business. How can 
any man working on a commission 
turn down an increase like that? 

The $64,000 question is, and has 
been, how to strike the spark. Very 
few men seem to be temperamentally 
equipped with a self-starter. It takes 
consistent prodding to keep some men 
trying to make more money for them- 
selves and us. We would be less than 
honest if we indicated that Sputnik 
soared across our sales horizon in a 

Continued on page 24 
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Each man’s quota is based on his sales for the same 13-week period of the year before. The men were encouraged to make at least 


10 new prospect calls per week 


18 


STARCHROOM LAUNDRY JOURNAL 














PES BS ie 














A washer-extractor for the larger plants 


fo cut washroom costs 50% 


® 1200 pounds per operator hour! 


20% hot water savings! 


+ 
@ 40% floor space savings! 

@ Shortest wash cycle without loss in quality of work! 
© No more sloppy washroom ... floors stay dry and neat! 
@ Pullman partitioned cylinder with large doors— 


the easiest machine to load and unload! 


High extraction efficiency! 


600 lb. loads— 4 or 6 pocket cylinders! 


WRITE FOR MORE INFORMATION BY RETURNING THIS AD WITH YOUR LETTERHEAD 
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WASHEX MACHINERY CORPORATION 


@® 192 BANKER STREET, BROOKLYN 22,N.Y. ® 
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Well done: Laundry manager Alvin Sten- 
berg, right, receives congratulations for 
his contribution to the laundry industry 
from Methodist Hospital’s director Ver- 
non Stutzman on behalf of the staff 


Four-Point Plan 
To Lighten Work Load 


Change in sorting method 


saves labor and reduces inventory 


at Methodist Hospital 


By ALVIN STENBERG 
Laundry Manager, Methodist Hospital of Brooklyn, New York 


WE ARE CONFRONTED today with 
ever-rising material and labor costs. 
These conditions force us to become 
more interested than ever in the pos- 
sibility of cost reductions as a means 
of stabilizing our expenditures. It 
cannot be done in today’s labor mar- 
ket without serious labor problems 
developing. Obviously, other means 
must be found. How? By the more 
effective utilization of time, skill and 
energy of the entire employee group, 
thereby increasing their productivity. 

One area in which we seemed to be 
doing excessive time-consuming work 
was in the separating and sorting of 
linens. Our system was very simple: 
wash everything, then separate and 
sort afterwards. It took many hands 
to sort and separate our 200,000 
pieces per month. Furthermore, cer- 
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tain areas had their own linens: 
Nurses’ Residence, Internes’ Quarters, 
Delivery Rooms, Operating Rooms, 
X-Ray and -Dispensary. Each had 
linen marked for its own department 
and therefore returnable to that de- 
partment. 

The specific plan we decided upon 
to lighten this workload required four 
steps: 


1. Establish as many _ soiled-linen 
breakdowns as possible, thereby help- 
ing the sorters without holding back 
the washing machines. 

2. Convince the various depart- 
ments involved of the sterility of the 
linen leaving the laundry and, in con- 
sequence, its utilization in any de- 
partment without fear of contamina- 
tion. 





Striped bags (the color of the stripe de- 
notes classification of contents) are un- 
loaded into washer after coming down 
chute from various hospital floors. Bags 
are loaded by nurses and reduce sorting 
in laundry 


Presorting of linens on the various hospi- 
tal floors has eliminated much of this 
chore formerly done in the laundry. 
Where once everything came down the 
chutes individually and required sorting 
by laundry employees, hampers with self- 
closing bags are now situated beside the 
laundry chute on each floor. The nurses 
or attendants deposit soiled linens into 
specially colored stripe bags to denote 
classification and then send the bags 
down the chute. 


* 


To reduce its inventory of linens, the 
manager used laboratory tests to con- 
vince department heads that all linens, 
regardless of where they were destined, 
were equally sterile. 


* 


The use of color, in some cases, to desig- 
nate size helped reduce the sorting prob- 
lem. Scrub suits, for example, are now 
yellow, green and tan. These colors sig- 
nify small, medium or large sizes. 





3. Separate and_ isolate various 
linens from departments which we 
felt required special washings. 

4. Use colors wherever possible to 
facilitate the sorting. 

Because of success in accomplishing 
item 3, item 1 was relatively simple. 
Using the same number of men as be- 
fore, we loaded our washwheels by 
specific loads. 

When a load of soiled linen arrived 

Continued on page 24 
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NEW LAUNDRY ALKALI 


® 


EASY TO USE :-ELIMINATES WASTE -DUSTLESS *NONCAKING 


NO OTHER PRODUCT LIKE IT! 


A completely homogeneous flake of ortho- 
silicate and complex phosphate with 
special brightener —produced by an 
exclusive DIAMOND process. Packed in 


100-pound polyethylene-lined bags. 


Recommended for institutional, family, 
diaper and linen-supply laundries. For 
technical bulletin, write DiamMonpD ALKALI 
Company, Union Commerce Building, 
Cleveland 14, Ohio. 


UNIFORM COMPOSITION AT ALL TIMES! 


WHITE WORK !1S WHITER—COLORS BRIGHTER! 


ELIMINATES EXPENSIVE BRIGHTENER-SOURS! 


REDUCES OR ELIMINATES BLUING! 


REDUCES BLEACH CONSUMPTION! 


WILL NOT CAUSE DISCOLORATION! 


IDEAL FOR ALL CLASSIFICATIONS! 








WHITEHOUSE 


NEW 





> 
~Here’s the biggest 


Whitehouse announces two brand new nets 
PLUS important modifications and im- 
provements on two old favorites. 


New THOR features economy 


The sensational new THOR net is modestly 
priced, but it offers a surprisingly sturdy all 
260 denier knitted body that will not snag 
or ravel. THOR features an open mesh knit 
top, available in colors and in white for easy 
identification. The open mesh is ideal for 
pinning. Low shrinkage is another THOR 
“plus.” 


TITAN is king of the heavyweights 


Here’s the toughest knit net we’ve ever 
tested in our laboratories. The new TITAN 
is a real heavyweight—designed to give you 


WHITEHOUSE 


360 Furman Street 
SHIP THROUGH 
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BLASTS OFF WITH 


NET NEWS 


and best net news in years! 


positively maximum service. This all 260 
denier product comes in a full range of color 
and sizes. And its hole size is such that it 
will not catch on hooks or permit passage 
of small pieces. 


Improved ROK-RIB actually costs less 


The famous ROK-RIB is now better than 
ever! This all-woven 2 x 6 rib construction 
masterpiece has long been noted for its ex- 
ceptional wearing qualities. Now new ROK- 
RIB offers you an even better balance in its 
design. It’s available in a complete range of 
sizes and colors in woven stripes; full lock- 
stitched seams mean trouble-free perform- 
ance for you. AND—last but not least— 
new ROK-RIB actually costs Jess than its 
famous namesake! 


NYLON PRODUCTS, 


Brooklyn 1, New York 
CONSTANT 
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RESEARCH” 


New DIAMOND net 15% heavier 


Final item on the Whitehouse net “Hit 
Parade’”’ is the new medium-weight, all-knit 
DIAMOND. It’s 15% heavier than the pop- 
ular DIAMOND product introduced five 
years ago BUT its price is actually lower. 
The new DIAMOND has a smaller hole size 
than before; it’s all 260 denier construction, 
comes in a full range of sizes and solid colors. 


Which net can save YOU the most? 


The new Whitehouse net line is designed to 
set new standards for the lauindry industry 
—to make possible savings and efficiency 
never before possible with the older nets. 
So take your choice, but remember this— 
there are real savings for you built into the 
design of these new nets. Try all four! See 
which one can save you the most. 
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APPLYING THE LAW OF AVERAGES TO SALES 


Continued from page 18 


blaze of glory without a few dark 
spots. Some of the men, who needed 
to step up their incomes most, simply 
wouldn’t make the effort. 

Take, for example, the man who 
made only 35 calls all during the con- 
test. This averages out at two calls on 
new prospects per week during the 
contest! You may be sure it was point- 
ed out to him that he is supposed to 
be a salesman and that there is scarce- 
ly any category, from insurance to 
Fuller brushes, where a man could 
make a living if he only made two 
calls per week on prospects. 


Novel door opener 


Rain hats were our door openers 
during the contest and they proved to 
be by far the most effective we have 
ever used. They were eagerly accept- 
ed and we are completely sold on 
them as an article, properly presented, 
that will supply the mental “foot in 
the door” so necessary to give the 
salesmen time to talk. Here’s the way 
we tell our salesmen to use the door 
opener: 

“Good 


(your 


X—I am 
representing Sevier’s 
Laundry and I have a nice little pres- 


ent for you. It’s 


morning, Mrs. 


name ) 


a plastic rain hat. 
(You are holding the hat where she 
can see it while you say this. Start to 
give it to her and then stop, saying: ) 

“T expect I had better show you 
how to use it—and get it back in the 
envelope. (Here you take out rain hat 
—open it up and then close it. Be sure 
to hold it by the eyelets in each end 
when snapping shut—or you will pull 
the tie strings off. When you have re- 
placed it in the envelope hand it to 
her and say; ) 

“I hope this comes in handy and I 
also hope you will let us show you 
how good our laundry and dryclean- 
ing service is. (Here she will probably 
say something—thank you, ete. Then 
you follow up with: ) 

“You probably know we are the 
only licensed Blank drycleaners in 
Bristol and Blank is the finest cleaning 
money can buy—we absolutely guar- 
antee satisfaction or we don’t charge 
you anything. (Here she will probably 
begin to “pull away” so you will have 
to close fast): 

“With spring cleaning coming up 
Sevier’s offers many services you will 
need—like rug cleaning, in your home 
or in our plant, and feather pillow 
sterilization — and mothproofing of 
winter woolens with a five-year writ- 
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ten guarantee. Please just call us if 
we can be of any service and thank 
you for the interview. By the way, do 
you have any laundry or cleaning you 
would like to send now?” 

(Then if she asks you any questions 
you will answer them, of course. If she 
does not then ask her for her correct 
name and fill it in on your prospect 
card. Be sure you get the initials and 
spelling right—spell it back to her. 


Thank her again, and leave.) 


Other sidelights 


The Poker Hand: The contest chart 
shows six circles in which there are 
playing cards. This is just one of many 
stunts to sustain interest as the contest 
moves along. Each time a man quali- 
fies for a new-customer score he gets 
to draw a card from a deck. These 
cards are pinned in his circle on the 
chart. Then, once each month all the 
men remove their cards, make the 
best poker hand they can, and the 
high hand wins a special $10 cash 
prize. 

This type of intercontest stunt keeps 
the spark burning. It also provides the 
low scorer with some fun and a chance 
to pick up some prize money each 
week, as often the man with fewer 
cards will win high hand. 


The Box Score: Also on the chart, 
at the lower left-hand corner will be 
seen a small chart headed “Box.” This 
is another intercontest stunt based on 
box storage sales. Our cash-and-carry 
office girls were competing for a dozen 
pairs of nice nylon stockings for the 
one who sold the most boxes, and our 
routemen were awarded extra points 
for each box sold. It is our experience 
that the more opportunities provided 
for individual awards, the more 
chance for sustained interest through- 
out the entire contest. 

Each successive contest should 
teach us something, and lead us on to 
bigger and better contests that pro- 
mote a friendly feeling of competitive 
effort and a rewarding sense of ac- 
complishment. Most of all, it is good 
psychology for our men to prove to 
themselves that their sales potential 
is unlimited, that they can and will 
sell service if they take those few steps 
up to the door and push that little bell. 

The horizon is unlimited. The busi- 
ness is there waiting to be picked up 
by the man who is willing to put the 
good old law of averages to work for 


him. 00 


FOUR-POINT PLAN 
TO LIGHTEN WORK LOAD 


Continued from page 20 


the bags were tossed aside along with 
blankets. All small pieces (pillow- 
cases, hand towels, etc.) were loaded 
into the same pocket; all large pieces 
(sheets, spreads, etc.) into another 
pocket; all rough-dry into still another 
pocket. The bags of like color were 
pocketed together and finally at the 
end of the day the blankets were 
washed separately. 

These basic separations were kept 
that way all the way through the 
extracting process. After extraction 
the large pieces were delivered di- 
rectly to the flat ironer, the rough-dry 
to the tumblers and the small pieces 
to a special bin for further sorting. 
The bags and their contents likewise 
were delivered to special shake-out 
tables. 

It wasn’t hard, either, to convince 
all departments involved that the 
linen leaving the laundry was sterile 
regardless of where it was previously 
used. This meant that linen that was 
common to all departments (sheets, 
pillowcases, bath towels, etc.) did not 
have to be sorted and could be 
grouped together in a central supply. 
Not only did this move simplify the 
whole sorting process but allowed us 
to operate on a considerably smaller 
inventory for these items. 


Color coding aids sorting 

The linens from areas which we felt 
needed special handling were given 
self-closing bags with an eye-catching 
color to identify them. Red stripe for 
Delivery, green stripe for Nursery, 
plain for Operating and blue stripe for 
Pediatrics. 

Finally we dyed certain linens that 
we wished to keep separate, such as 
dusting rags, X-ray linens, dispensary 
and laboratory linens. 

These four steps greatly simplified 
the sorting job we had, allowed us to 
operate certain linens on a smaller 
inventory and generally eliminated 
much of the arduous work involved in 
separating and 
linens. 

It would be very hard to completely 
evaluate in dollars and cents the sav- 


sorting extracted 


ings involved because the combined 
operation touched many people and 
areas. We know, however, that if we 
were to go back to the old system it 
would require at least two more 


sorters to handle our present volume 


of work, (0 
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THE SINGLE f§ PRODUCT 
WITH THE TRIPLE ACTION 
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“ft DRY BLEACH 
and DETERGENT 


Ready to use right from the drum it comes in—and ready to give you 
the fresher, brighter results that guarantee customer satisfaction. H-K 
Dry Bleach and Detergent makes short work of those stubborn stains... 
keeps white work really white...and its special soap-stripping action 
clarifies the linen and assists the rinsing process to assure fresh, clean, 
sweet-smelling work at all times! Now you can eliminate bleach tanks, 
carboys, jars—save valuable storage space. Just add H-K dry—it’s easy 
to measure out, does away with sloppy buckets. And H-K’s 3-way action 
is completely safe to fabrics, actually extends their life. Write today for 
full information and a free trial offer of triple-acting H-K Dry Bleach 


and Detergent! 


Established 1861 


H. Kohnstamm & Co., inc. 


NEW YORK 13, 161 Avenue of the Americas... CHICAGO 11, 11-13 E. Illinois St. 


tos ANGELES, (P. ©. Address) 2632 E. S4 St., Huntington Park, Calif. 


Foremost Manufacturer and Distributor of Quality Laundry and Cleaning Supplies 


ALAMEDA «+ ALBANY + ALBUQUERQUE + ATLANTA + BALTIMORE + BOSTON «+ BUFFALO + CINCINNATI + CLEVELAND « COLORADO SPRINGS + DALLAS + DAYTON + DENVER 
DETROIT + FARGO + GREENSBORO + HOUSTON + INDIANAPOLIS « JACKSONVILLE + KANSAS CITY, MO. +» MEMPHIS « MINNEAPOLIS + NEW ORLEANS « OMAHA 


PHILADELPHIA + ST. LOUIS - SAN ANTONIO ~- SEATTLE + TULSA 


FAGTORIES: BROOKLYN, N. Y, * CAMDEN, N. J, * CLEARING, ILL, * CHICAGO, ILL, » KEARNY, N, J, » NEWARK, N, J, * LOS ANGELES, CALIF, 
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Black light on roll-away rack shows up invisible identification marks 
allowing folder operator to sub-assemble shirts in the unit at Caroline 


Laundry 


Hot Sorting 


Speeds service on shirt-only bundles 


al plant using full identification 


By HENRY MOZDZER 


TWO-DAY SERVICE on shirts is now 
a standard feature at Caroline Laun- 
drys stores at Morristown, New Jer- 
sey. And 24-hour shirt service is avail- 
able on request, 

This may not seem unusual in to- 
day's competitive market, but it 


wasn t too long ago that the customer 
here had to wait a week to get his 


shirts back 


The problem 

Like other route-operating laun- 
dries in the state, the Caroline plant 
was set up on a week-to-week delivery 
schedule. No effort was made to sepa- 
rate the shirt-only bundles from regu- 


lar family work. A lot used to consist 
of all the work marked in in 1%-hour 


intervals. 
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About a year ago, according to vice- 
president and general manager Wil- 
liam E. Austin, Jr., the plant’s 3-girl 
unit was fast reaching capacity and 
it was apparent that an extra girl 


would be needed for sorting. 


The solution 


After due consideration, manage- 
ment decided to add a 2-girl shirt 
unit to the operation. There were sev- 
eral good reasons for this decision: 


I. The second unit provided addi- 
tional capacity and it could be used 
as a fill-in unit. One or both of the 
operators here could fill vacancies 
occurring in the 3-girl unit to keep 
regular production at or near the 110- 
shirts-per-hour mark. 


2. The second unit offered manage- 
ment a way of handling the shirt-only 
bundle faster, with a minimum 


amount of confusion. 


3. Management also saw the possi- 
bility of reducing the regular sorter’s 
work load by letting the folder sub- 
assemble the shirts in the slow unit. 


How it works 

The hot-sorting idea—having the 
shirt folder assemble the shirts as she 
puts them up—is not new. It has been 
worked with semi-permanent identifi- 
cation systems using tags and crayon 
markings. But Caroline Laundry’s set- 
up is different from these in that man- 
agement has applied the idea to a 
full-identification system using invisi- 
ble marking. This means the shirts do 
not have to be marked each and every 
time they come in, nor do they have 
to be reidentified at damp assembly. 

The shirt-only bundles here are 
marked in once a day. During the 
typical week Caroline gets about 500 
shirt-only bundles averaging four 
shirts to a bundle. These are processed 
in 15-bundle lots. 

As the marker breaks the bundle, 
she checks the buttonhole strip for 
the customer’s identification mark. If 
all the shirts are marked, she pencils 
the lot number and shirt count on the 
front of the shirt-only invoice. Then 
she marks the back of the office copy 
and the production copy of the in- 
voice by machine using a carbon to 
make the invisible markings visible. 

If a shirt bundle comes through 
that has never been in the plant be- 
fore, she checks the mark list and as- 
signs a new number. (This proved 
somewhat cumbersome since the list 
was far removed trom the marker’s 
work station. At the present time, 
management is working out a new 
code which will do away with the list 
and enable the marker to assign a 
mark using the information on the in- 
voice before her. ) 

After marking, the shirts are classi- 
fied and placed into nets. When the 
net is three-quarters full (i.e., contains 
about 14 shirts) it is pinned with a 
numbered pin taken from a grom- 
meted flag bearing the same number. 
The flag accompanies the lot to the 
washroom. 

The washman works the shirts into 
his schedule, washing six lots at a 
time in a 300-pound slide-out type 
washer. 

The extractor man damp-assembles 

Continued on page 54 
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Today, the well dressed shirt 
wears POLYETHYLENE 


operations... resists tearing... can be easily 


There’s something extra fresh... almost spank- 
ing new ... about laundered shirts packaged in 
clear polyethylene. Customers respond to poly- 
ethylene packaging, and this response can build 
laundered shirt business for you. 

Look at the specia] advantages polyethylene 
packaging offers: 

Polyethylene film’s “see-through” clarity is a 
show window for the service you’re selling your 
customers. They like the clear, durable packages 
and even save them for dozens of uses afterwards. 

Polyethylene film is easy to print on—lets you 
merchandise your quality laundering right on 
the shirt package. 

Polyethylene film works wel] in packaging 
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heat sealed. 
Polyethylene film is the most inexpensive clear 
film you can buy. 


Polyethylene film is now clearer than you've ever 
seen it before. One of U.S.I.’s polyethylene resins — 
PETROTHENE® 207— has become one of the most popular 
with producers of film used for packaging shirts. Ask 
your supplier about the special advantages of clear 
polyethylene film. U.S.1. will be glad to furnish the 


names of extruders making this film. 


USTRIAL CHEMICALS CO. 


vision of National Distillers and Chemical Corp. 
99 Park Ave., New York, 16, N, Y, 


Branches in principal cities 





WASHOVERS BURYING PROFITS? 





SWITCH TO OZ WINS 


the all-in-one blend that can 
put an end to your washing problems! 











If you want to turn out really clean wash loads with a minimum of 
washovers, you’ll want to try Ozonite. 

Factory-built to contain all the necessary washing ingredients, 
Ozonite is a ready-to-use blend of high titer soap and alkaline builders 
that never varies in strength or efficiency. This uniform quality assures 
you of superior soil removal, excellent whiteness maintenance and 
complete safety to fabrics, load after load. 

And even in inexperienced hands Ozonite gives you quality control. 
When your washman sees the proper suds level, he’ll know that he has 
added just the right amount of Ozonite for best washing results. 

Try Ozonite for 30 days and you'll see how easy it is to step up 
production and increase your profits! 


Orocter+4anbh Bulk Soap Sales Dept., P.O. Box 599, Cincinnati 1, Ohio 
98 
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TWO DECADES OF PROSPERITY-— Every day, a fleet of 22 trucks is on the road delivering finished 
laundry and dry cleaning to Pioneer Laundry Company’s many customers throughout the metropolitan Washington, D. C. 
area. Indicative of Pioneer’s insistence on quality service is its spotlessly clean plant, fully equipped with the most efficient 
production facilities. This flatwork ironer, for instance, is one of several at the Pioneer plant. For over twenty years, most of 
Pioneer’s flatwork ironers have been fitted with Prosperity Apron Cloths. This is another example of how the fabrics produced 
by Mount Vernon Mills and the industries they serve are serving America. 


UNIFORMITY S@ 
powieene TURNER HALSEY 
meme ount a ills, ine. mr awe 
Big Difference Ay lMivig + 

In Industrial eo E A LEADER IN INDUSTRIAL TEXTILES } " 


Fobrics 


Main Office and Foreign Division: 40 Worth Street, New York, N. Y. Branch Offices: Chicago * Atlanta » Baltimore + Boston * Los Angeles 


Always look for this purple stripe _in all PROSPERITY’ and ORIOLE® fabrics. It’s your 


assurance of fine performance and longer life in apron duck and cover cloth fabrics. 


PROSPERITY and ORIOLE purple stripe fabrics are available ONLY from these laundry supply jobbers: 
THE CARMAN CO., Denver, Col. © CARMAN-CONLEY, INC., Chicago, Ill., Indianapolis, Ind., Milwaukee, Wis. * CARMAN-MITCHELL-WING CO., 
Stoneham, Mass. * CARMAN OHIO CO., INC., Cincinnati, Ohio * CARMAN PITTSBURGH INC., Pittsburgh, Pa. * CARMAN SUPPLY CO., Cleveland, 
Ohio * C. C. CHEMICAL CO., Sunnyside, L. 1. * JOHN P. LYNCH CO., San Francisco, Calif., Los Angeles, Calif. * MORRIS & ECKELS, INC., Alexandria, 
Va., Norfolk, Va., Baltimore, Md. * MORRIS & ECKELS CO., Jacksonville, Fla., Atlanta, Ga. * OSMUND & CO., Portland, Ore. * ROCHESTER 
CARMAN SUPPLY CORP., Rochester, N. Y. * JAMES E. ST. JOHN, Philadelphia, Pa. * E. J. THOMAS CO., Columbus, Ohio * THOMPSON-HAYWARD 
CHEMICAL CO.— CARMAN DIVISION, Fort Worth, Tex., Houston, Tex., Kansas City, Mo., Omaha, Neb., St. Louis, Mo., San Antonio, Tex. 
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Sixty-foot tower allows the main office to control the movement of its truck fleet within a 15-mile radius of 
the plant. The installation is the first in Tampa 


WHATS NEW IN FLORIDA? 


Radio Trucks at 


Seminole 


By HENRY 


“HOW MANY BLANKETS have you 
got, Joe?” 

The question was directed at one of 
Seminole Laundry’s route salesmen 
several miles away by Dalbert Clar- 
idge, the firm’s president, who was 
standing before a radio transmitter at 
the plant. He was demonstrating, for 
our benefit, the radio system which 
was installed here just before Christ- 
mas last year. 

After a brief pause, a voice an- 
” A second call to an- 
other in another part of town brought 
the response “forty-three.” 

Since all six of the plant’s trucks 
can hear the calls emanating from the 
main office, we'd be willing to wager 


swered “none 


all of the salesmen concentrated a lit- 


30 


Laundry 


MOZDZER 


tle harder on the blanket special the 
rest of that afternoon. 

But Seminole’s radio installation 
was not purchased for the purpose of 
badgering its men to make more sales. 
It was installed to improve customer 
service. And as a convenience to the 
salesmen, who would otherwise have 
to stop and phone the plant at regu- 
lar intervals. With radio they can get 
the calls immediately and tell the cus- 
tomer just when they will be there. 
(The routes are set up on a Monday- 
Wednesday, Tuesday-Thursday, Wed- 
nesday-Friday schedule. ) 

Another reason, we suspect, for the 
installation is Earle Olsen, Seminole’s 
vice-president. Aside from being a 
professional photographer and = an 





K-8: Radio equipment has cut Seminole’s 
route mileage by 15 percent while speed- 
ing service and giving salesmen more 
time for soliciting new business 





or a 


\ 

Transmitter-receiver in control room of 
main plant is compact and easy to oper- 
ate, Girls working radio equipment are 
licensed but require no technical training 
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MUCH LOWER! 


IT’S THE {ct OF 47S KIND... 


Lumblette. 'y Caak 






37 x 30 GAS HEATED DRYER 


GET THE FACTS! 
Compare! 


SEE FOR youel, HOW YOu GET 


=~ METER! 


MORE Features MORE prorit 
MORE operenpvssiity MORE ousuty 


MIORE vp.-10-DATE FOR UNATTENDED COIN 
STORE OPERATION THAN ANY OTHER DRYER MADE! 


COINETTE METER 


- _ [ Drop-coin . . . Slug-rejector . . . Fully auto- 
a5 0 * matic . . . Recessed . . . Adjustable coin 
and time combinations . . . No knobs to 


turn , . . No slides to push. 

















LOWER METER LOCATION 
LOWER CABINET HEIGHT 
EASY TO OPERATE . . . . CONVENIENT TO USE 


NEW FEATURES! ; “3 


¢ a8 |< 
4 a = “38 
an, es —— 


—— Baked-on Enamel of sparkling white 
or your choice of colors. Baked-on 
primer undercoat, both inside and 






ouf ... protects metal . . . adds 
STAINLESS STEEL longer life. 
front and sides 
available Gear driven power transmission . . . 


exceeds all others for friction free 

performance. Two year warranty .. . 

NO daily-weekly maintenance . . . 

NO speed up . . . NO slow down 
. regardless of load size. 


i 
GET MORE FACTS 
Send for FREE Literature 
or see your Local Dealer 


: Why Wait? 


° AVAILABLE IN STEAM 
AND ELECTRIC MODELS 


Goo 


MANUFACTURERS OF Washette by Cook, the only complete line of open-end washers. 
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EXCLUSIVE Dual Temperature Control on 
all Cook Coin-Operated Tumblettes. Cus- jector, accumulator, fully avto- 
tomer can snap switch for low tempera- 
ture Miracle Fabric Drying or high timer. 
temperature drying of regular fabrics 


working days on standard models. 


Built Up to a Standard —~Not Down to a price 


Permanent type perforated Stee! Lint 
Cylinder, built and finished to last life 
of dryer . . . NO costly replacements 
needed. 

100% safety non- 
Oilite bronze door 


PLUS many more... 
clog pilot light... 
bearing surface . . . Die cast, heavy 
duty chromed hinges . . . Fiber glass 
insulated areas . . . Locks on all access 
panels, etc., etc., etc. 


Available with Meter-All slug re- 


matic meter, also with 60 minute 


Shipments made within 5 


MACHINERY CoO., INC. 
4301 S. FITZHUGH AVE. — DALLAS 10, TEXAS 


WASHERS @ EXTRACTORS @ TUMBLERS 
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electronic engineer Mr. Olsen is also a 
radio ham. This knowledge of his gives 
the plant an advantage that others 
might not enjoy, since Seminole does 
its own servicing. 

The radio transmitter is rented at 
$18 per month, the receivers at $9.50 
per month per truck. If a plant also 
signed up for servicing and mainte- 
nance of equipment the cost would be 
just about double for a factory rep- 
resentative to come out each time, ac- 
cording to Mr. Olsen. So far as the 
radio tower is concerned, it is leased. 
(The lessee would have to pay for it, 
if he quit. ) 


Seminole’s radio operates on 


151.835 megacycles, which covers the 
entire city of Tampa with no difficulty. 
It also has a “quiet” channel in which 
the trucks hear only the office and 
vice versa. The route salesmen can 
also communicate with each other in 
the event of some problem on the 
route. The truck-to-truck communica- 
tion range is three miles. 

The girls operating the plant trans- 
mitter have to be licensed by the 
Communications Commission. This is 
pretty much of a technicality since all 
that is required is American citizen- 
ship and a knowledge of the rules 
governing radio operation. The appli- 
cant submits an application attesting 


WHAT'S NEW IN FLORIDA? 


to this and receives a lifetime license. 

The girls learn a dozen or so code 
signals and they’re in business. For 
example, as a salesman leaves his truck 
he identifies himself and says “K-7.” 
This means he’s “out of service.” The 
girl on the transmitter doesn’t try to 
contact him until he gives a “K-8” 
meaning “back in service.” 

Seminole hasn’t gone out to pro- 
mote its radio service to the public 
as yet. And it’s too early to say what 
the radio’s effect on business has been. 
But Mr. Olsen says company sales to 
date are up about 10 percent over last 
year. The routes average $500 per 


00 


Ww eek . 


“Polly Prim’ Takes Over 


Lakeland Laundry 


THE MOTIVATION research study 
of the laundry industry made quite 
an impression on C, B. “Burt” Myers, 
owner of Lakeland Laundry & Clean- 
ers in Lakeland. So much so, that he 
plans to spend all of this year’s adver- 
tising budget (in excess of 4 percent 
of sales) to promote the “female im- 
age” concept which is here personified 
in the name “Polly Prim.” 

Ever since last December the plant 
has sought to identify itself as “Polly 
Prim’s Lakeland Laundry.” Some time 
in the future “Lakeland” will be 
dropped and it will become simply 
“Polly Prim’s Laundry & Cleaners.” 


New trucks make prominent use of the Polly Prim tradename 


Mr. Myers did not undertake the 
new campaign blindly. Past experi- 
ence taught him that all the logical 
reasons used to convince the home- 
maker that a professional laundry 
could do her wash better and cheaper 
than she had little if any effect. 

The American Institute of Launder- 
ing’s study seemed to hold the answer. 
Women are “emotionally” involved on 
the subject of laundering. They regard 
it as one of their duties as homemak- 
ers or at least as a task over which 
they should exercise control. They “re- 
sent” men (and they regard laundries 

Continued on page 36 


Calf ub 22177 
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Novel reminder: Plastic discs 
on downtown parking meters 
remind homemakers to “Use 
the Phone Line; Not the Clothes 
Line!” Disc ads cost 50 cents 
per meter per month 


on sides; reversed spelling on front of 


vehicles has created added attention. It reads right when seen in the rear-view mirror of a car 
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tomorrow’s 
laundry machine... 
proving itself! 


PACE Tan ade 


THE AMERICAN LAUNDRY MACHINERY COMPANY 














First this machine must 

survive an obstacle course 

. continuous operation 

under everyday working 

conditions in an= actua) 

laundry. When you buy an 

American machine you 

know that every last de- 

tail has been carefully 

checked by our test engi- 

neers. You can be sure your American machine 

has already done everything you could ask, 
and more! 

This laundry machine is a_ pre-production 

model, one of many of its kind undergoing 

grueling field tests in different types and sizes 

of laundries throughout the country. These 


tests continue for months — in some cases more 
than a year — until we’re sure the equipment 
is right for you! 

Besides field tests, your American machine has 
proven itself in electrical) tests, meta) tests, 
chemical tests as well as mechanical and opera- 
tional tests—the industry’s most complete 
series of tests. We include every conceivable 
combination of soaps, formulas, types of work 
or methods of operation used anywhere in 
the world! 

The fact that we put a new machine on the 
market — is your proof that it has passed these 
tests, that it will give you continuing reliable 
performance for years and years. This is 


another important reason you get more from 
American, 


CE 


The American Laundry Machinery Company, Cincinnati 12, Ohio 











BUSINESS IS FINE— 


BUT, I'VE A BONE 


TO PICK WITH YOU 


A Jab by Poke 


The present situation with SAGER 
SPREADERS—75% of last year’s volume 
by May 1. And 1958 was a record- 


breaking year for us. 


But, in spite of this cheerful note, 
I've got a beef coming, not about busi- 
ness, but about you folks who make in- 
quiries. It's like this: When you send 
us an inquiry about SAGER SPREAD- 
ERS in response to our advertising, I 
send you a questionnaire card to fill 
out for my guidance in advising you 
as to whether or how I can help you. And that is exactly 
what you had in mind when you made the inquiry. This is 
for your benefit—I will not knowingly sell anybody a 
SAGER SPREADER whose operating conditions are such 
that it would not pay to install it—so, instead of my going 
ahead, doing a selling job, I send you this questionnaire 
which could very wel] put my selling talk in reverse gear, 
with advice not to buy. If your situation is such that you 


should not instal] a SAGER, it would be unprofitable for 


M, A. Pocock 


me, as for you, to sell you one, as I cannot afford a dis- 
satisfied customer. 


Now, what puzzles me, and what I'm kicking about, is 
why in Pete’s name some of you fail to return those 
cards. You certainly had in mind the idea of reducing 
costs when you marked the inquiry card—why fail to 
answer a few simple questions—such as number and 
type of ironers, sheets ironed per day, speed of doing so, 


number of hand shakers and how many they do per 
hour? If ONE girl with a SAGER can do the work of 


THREE—and if you have enough business to save one in 
three—you want to know it. On the other hand, if it 


won't work out for you, you want to know it, also. So, 
return the survey card) 


It is the profitable plant that uses these machines... . 
After all, if you are a superintendent or manager—work 
hard, Brother, “The job you save might be your own.” 


1M. 7¢. (Poke) Pocock 


Modernize for PROFIT With a SAGER 


A West Coast Laundryowner Writes: 
“Our Spreader has been in use about 12 years and has saved 
more per dollar invested than any equipment we have ever had.” 


More Sheets— 


A New England Laundryowner Writes: 
“We feel that it is the best purchase from every standpoint that 
we have ever made in over 70 years of business. 


* Write For Full Facts 


Fewer Operators 


With a SAGER Spreader, one girl 
does the work of two or more hand 
shakers and does it easier and 


faster. With a SAGER “B,” you 
can handle up to 3,000 sheets and 
a 


spreads per day. Above that quan- 


tity, you probably need a SAGER 
a a 


Reduces Labor Turnover 
No more back-breaking lifting and 
a 


nerve-wracki hand work. Your 
SAGER operators like their jobs 
and stay on them. You know what 
this means to your social security 


accounting, as well as to general 
efficiency. 


No Price Increase! 
In spite of greatly increased manu- 


facturing costs, the selling prices of 


SAGER SPREADERS have not 


been raised. The tremendous in- 
crease in SAGER sales volume has 


made this possible. 
June, 1959 
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If yours is a laundry handling 1,200 
or more sheets and spreads per day, 
you can't afford to be without a 
SAGER Spreader in these times of 
high labor and tough competition. 
Write today for details and the 
names of progressive laundries all 
over the world which have reduced 
their flatwork ironing costs from 
40% to 60% with these labor sav- 
ing machines. But write us only if 
your sheet and spread production 
is 1,200 or more daily. 


View of Sager B Spreader. Handles 


1,200 to 3,000 sheets and spreads per day 


Please send us full facts about your labor-saving Sager Spreaders. 


M. A. Pocock 
1236 Central Ave., N. E. 
Minneapolis 13, Minnesota 


Firm 





Street- = 
City. 


State 


Print your name 








Who is Polly Prim? 


SHE 1S THE PERSONIFICATION OF 


“6 INDIVIDUAL SERVICE AT 


~ Lakeland Laundry 


& Cleaners 






7O0CLY’S JOB 18 TO HELP VOU.... 
(@r services and advice are a5 near es 


(Cour Telephone, 2 5 1391 if 7 


2OLLY PRIM fully realizes that the many 
vow products, fantastic claims and over 


unbitious advertising have confused and 
onfounded the Homemaker in her search 
or better and easier ways to serve her 


amily as a wife end mother, POLLY is 
ilways ready with information and hints 


o help youu... YOU CAN DEPEND ON POLLY, 


#E 18 YOUR PERSONAL CONSULTANT ON; 
BR LAUNDERING AND CLEANING PROBLEMS 
HF HOUSECLEANING 

ME LINEN AND APPAREL PURCHASE 


. SPOT AND STAIN REMOVAL 






BK SOAPS - DETERGENTS - BLEACHES «7 
/ 


STARCHES, ETC. Al 





Polly Prim’s advice i 
honest, accurate.- ----- 


and FREE to you. 


PLEASE CALL BER ABOUT ANY HOUSEHOLD 
CLeANING PROBLEM. 

Bundle stuffers introduce Polly Prim to 
plant’s customers and invite them to con- 
sult her on laundry and cleaning prob- 
lems. And they do. Bulk of Lakeland’s ad 
budget is spent on radio to attract new 


customers 
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Simple slogan at rear of truck is intended 
to arouse public’s curiosity as to the 
nature of business it refers to. Plant’s 
new small trucks have reduced 
operating costs 48 percent according 

to Burt Myers 


Continued from page 32 


as “male”) as interlopers who are try- 
ing to take this function away from 
them. 

The idea of creating a female im- 
age for the laundry made sense to 
Burt Myers. He had success in apply- 
ing the National Institute of Dryclean- 
ing motivation research recommenda- 
tions. And he felt the laundry study 
was well worth a try. “There's no 
point in spending good money for re- 
search,” he said, “if you don’t use it. 

The best way to get the feminine 
viewpoint, of course, is to put a wom- 
an on the payroll who knows some- 
thing about marketing and under- 
stands what you are trying to do. 

Lakeland Laundry was fortunate in 
this respect since its contacts with a 
local radio station turned up a partic- 
ularly well-qualified prospect. She had 
radio-TV experience and was assistant 
manager with an educational TV sta- 
tion in Tampa. She was young, per- 
sonable, had a good voice, was the 
mother of five and wanted a part-time 
job. 

She was hired and became Lake- 
land Laundry’s “Polly Prim’—not an 
original name but one which is easy 
to remember and pleasant to the ear. 

Polly Prim addresses herself to 
Lakeland homemakers in a five-min- 
ute radio spot five days a week. She 
comes on at 9:45 each morning. Ac- 
cording to Burt Myers, who has stud- 
ied NBC’s listener surveys, this is 
the time when the maximum number 
of women in a certain income and age 
bracket he is trying to reach are lis- 
teners. 

Polly uses the soft-sell approach, 
giving tips to homemakers on cooking, 
travel, and general topics of interest 
but in a subtle way working in the 
laundry’s message. 

Each day’s script is completely dif- 
ferent. This particular Polly gathers 
and writes her own material around 
the framework suggested by Burt 
Myers. This requires a good deal of 
advance planning and they try to work 
out their schedules three months 


ahead. 


Mr. Myers contributes the technical 
information on laundering processes 
and tells her of the services he wants 
to promote. His genera) approach is 
to stress the best features of profes- 
siona) Jaundering—)5 classifications, 
proper washing temperatures, soft wa- 
ter, etc.—and, at the same time, poke 
holes in the sales story a salesman 
would use to sell a woman a home 
washer. The general tone implies that 
home washing machines are far from 
perfect. 

Polly records all her scripts well in 
advance of the actual date of broad- 
cast, and submits a tape to Mr. My- 
ers for fina) approval. He edits what 
he feels is necessary, paying particular 
attention to semantics. 

The bulk of Lakeland Laundry’s 
advertising dollar is going into these 
radio spots. The balance is spent on 
bundle inserts, truck signs and mis- 
cellaneous. (The next change will be 
in packaging. ) 

During the summer months—when 
the plant suspends its summer radio 
series—Polly Prim wil] speak before 
women’s groups using NID Dorothy 
Lyle’s book “Focus on Fabrics” for 
subject material. 


Polly is accepted 


What has been the reaction to the 
Polly Prim promotion? Mr. Myers finds 
that the name Polly Prim has caught 
on. People have more confidence in 
her, and accept her invitation to call 
about personal laundry and dryclean- 
ing problems. 

“We have a girl in the office who 
reads every piece of information we 
get on fabrics and fabric problems. 
She handles all the questions that are 
phoned into Polly Prim. We find,” says 
Mr. Myers, “that people are more con- 


scious of stains and spots than ever 
before and will ask about them. This 
is good. We want to be the homemak- 
er’s expert. We want to help her, not 
usurp her place in the family.” 

Saleswise, Lakeland’s laundry sales 
for the first half of this year are up 
11.69 percent. 

“We didn’t know just how much of 
this is the result of our Polly Prim 
campaign. There’s no way of telling. 
But our finished services, which she 
recommends, have increased in vol- 
ume, while our damp-fold service is 
down. Our drycleaning sales,” adds 
Mr. Myers, “were slightly ahead of 
last year and have held up in the face 
of increased competition. We think 
the female image makes sense.” (JL) 


By ri 


Next Month 
Open-air Coin-Ops in Orlando 
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EVERYWHERE... 
BUNDLE 
APPROVAL 


~~” METSO DETERGENTS 


“Top Quality,” say laundry managers from coast to coast. AIL tests 
HARD WORKING ° are the best in years for plants that switch to Metso to build soap. 
ECONOMICAL BUILDERS Quality performance is assured by correctly balanced alkali-silica 


METSO GRANULAR, sodium metasilicate pentahydrate proportion of Metso. It protects loads against redeposition of re- 


METSO ANHYDROUS, sodium metasilicate anhydrous moved dirt and maintains whiteness and color brilliancy even after 


METSO 99, sodium sesquisilicate long series of washings. 
METSO 200, sodium orthosilicate concentrated Such bundle approval keeps up your sales volume. Ask your 


distributor for Metso prices and deliveries or write us. 










PHILADELPHIA QUARTZ COMPANY 


1160 Public Ledger Building + Philadeitphia 6, Pennsyivania 





METSO DETERGENTS 
Associates: Philadelphia Quartz Co. of Calif.; Berkeley & Los Angeles, 


Calif.; Tacoma, Wash.; National Silicates Limited, Toronto, Canada 


PLANTS « DISTRIBUTORS IN OVER 65 CITIES 
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TRADEMARKS REG. U.S. PAT. OFF. | 3 
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WE 
NEVER 


RY: 


Cacumet Sere Service 


LAUNDERETTE 


COIN-OPERATED 


1423 -119th St Phone 2952 


THE SUCCESS of a coin-operated 
Jaundry is generally attributed to such 
things as location, convenience, lack 
of strong competition, etc. But for the 
most part, consistent advertising and 
promotion have been regarded as un- 
necessary. 

This latter fact impressed Theo J. 
Ver Haar, owner of Calumet Laundry, 
East Chicago, Indiana, after visiting 
dozens of coin-ops while on a motor 
trip to the West Coast last year. 

Having 25 years experience in the 





Whiting, Ind 


Calumet Laundry’s 
Keeping a 


requires consistent 


ad verlising and promotion 


By HARRY YEATES 


family laundry business, he was firmly 
convinced that advertising and promo- 
tion were necessary for a really suc- 
cessful coin-store venture. 

During last August Mr. Ver Haar 
opened a coin-op at his main plant 


and backed it up with plenty of pro- 
motion. Since then he has activated 
two of his nine branch stores with 
coin equipment and kept plugging 
them with a consistent sales promotion 
program. All three of the coin installa- 


Supersign shouts out its message in this night view of Calumet’s first coin-op. Sales reached break-even point within two weeks. Top 
left: White-on-black newspaper ad, 3 columns by 7 inches, is one of most effective used in firm’s weekly coin-op advertising campaign 
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Management is convinced: 


in the Black 


Coin-Op 


tions reached the break even point 
within two weeks of opening. And to- 
gether these coin-stores are now pro- 
ducing a whopping $5,000 a month 
in additional revenue. 

The first coin-op was put in next 
door to the main plant. Mr. Ver Haar 
began with 32 nine-pound washers 
but business was so good that addi- 
tional washers had to be added. 

Today this coin-op, occupying 
3,500 square feet of floor space, 
houses fifty washers and sixteen 50- 
pound driers. All in all, the equipment, 
installation and building remodeling 
cost the firm $60,000. 

Two weeks before the opening 


some 15,000 handbills were distrib- 


uted to homes within a two-mile 
radius of the plant. This was followed 
by a direct-mail barrage of better than 
5,000 missives directed at customers 
in specific areas. 

A week before the opening Calu- 
met took a half-page ad in the news- 
paper to announce its 7-day, 24-hour 
service policy. 

The opening itself was announced 
in a full-page ad the following week. 
Calumet paid $300 for this but it got 
another full page in the same issue for 
nothing. The local contractors chipped 
in and took a page together to extend 
their congratulations. 

The grand opening took place on 
Friday and Saturday. As an induce- 


ment to the public, Calumet offered 
plastic laundry baskets to the first 
1,000 ladies to come in and use the 
coin-op. The bushel baskets, worth 
$2.98 retail, were gone by Sunday 
evening. 

Management felt the baskets were 
a more effective drawing card than 
the free wash idea, since they were 
tangible things and would remind the 
customers of Calumet’s coin-op. 

The following week, management 
took a three-quarter-page ad to thank 
the public for its patronage during the 
grand opening. 

Since then Calumet has been run- 
ning at least one newspaper ad a week 

Continued on page 42 


Galloping start: Immediate consumer acceptance prompted management to put in 18 more washers three weeks after opening. This 


coin-op is said to be the largest in the Midwest 
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ANNOUNCING: THE INDUSTRY'S 


The complete shirt sales program developed 





exclusively for the professional launderer — 


designed to meet your needs! 


Now you can sell white shirts to your customers 
to BUILD LAUNDRY VOLUME * MAKE A SALES PROFIT 


© Top Quality, popular style white shirts 

@ All sizes, 3 collar styles, 2 cuff styles 

© Selling today in better retail stores at $5.00 per shirt 

© Suggested $3.69 sales price allows route sales commission 
© No minimum inventory required 


© Complete sales promotion, pricing, distribution programs available. 
Plans for store and/or route sales efforts 


This is the shirt sales program it took a year to create. Complete, 
carefully planned and tested, it is available to selected, quality profes- 


sional plants who recognize their unique position and ability to add a 





new, profit making operation while guaranteeing better and_ better 








laundry volume. 


For full details about this exciting plan, write, wire or call 


THE REGISTERED SHIRT LAUNDRY ASSOCIATION, INC. 


358 Fifth Avenue, 
New York, N. Y. 
WI 7-1876 
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OWN “REGISTERED SHIRT” 


Here’s the poly-package that’s your 
orofessional quality salesman! 





LAUNDRY 
TESTED 


YOUR ANSWER TO “WASH & WEAR!” 
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Now At 3600 Pennsylvania 


Calumet Launderers 
Dry Cleaners 


Self Service LAUNDERETTE 
COIN-OPER ATED 


WASH DRY 
20¢ 10¢ 


PER LOAD FOR 10 MIN. 





WE 
NEVER 
CLOSE 





DO IT YOURSELF 
OPEN 24HRS.ADAY — 7 DAYS A WEEK 





SAVE 60% to 75% 





‘Calumet Lavanderia’ 
vaado en seco 


Servicio propio de Lavanderia 
OPERA CON MONEDAS 
Lavado No Secar 


020 


POR SERVICIO 
Abierto las 24 Horas 





Cerramos 


Nunca DIEZ MINUTOS 


7 Diasa la Semana 











3600 PENNSYLVANIA IND. HARBOR 


c10 | 








Bilingual broadsides were printed for dis- 
tribution in Spanish-speaking section of 


city where Calumet opened its third coin-op 


Continued from page 39 
on the coin-op as a reminder of its 
services. 

To keep interest alive in its coin-op, 
management has something going on 
at its coin-stores all the time. One 
month it raffles off a turkey and a few 
weeks later it’s a drawing for giant- 
sized stuffed animals. 


Records check promotion 


Calumet also indulges in promo- 
tions appealing to the children in the 
community which have created a lot 
of goodwill. Recently the firm spon- 
sored a series of cartoons which were 
shown at the local theater on Saturday 
mornings. Handbills and direct mail 
were used again for this purpose and 
enlarged copies of these were posted 
in the coin-stores. 

Calumet’s next objective is to buy 
billboard space in strategic locations 
around town to remind the motoring 
public of the fact that its coin-ops are 
open 24 hours a day. Plans call for a 
lighted board, 12 by 50 feet, to be 
used with black letters on a white 
background. 

Calumet is currently spending 4 
percent of gross sales on promoting 
and advertising its coin-ops. As a 
guide for its future advertising pro- 
grams, Ted Ver Haar, Jr., has devised 
a tally sheet which the counter girls 
in the coin-op stores keep on customer 
activity. 

These records show, for example, 
that during an average week any- 
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Three washers are specifically assigned for processing soiled work 
clothes. Calumet is an industrial town and many of its customers work in 


the steel mills 


where from 400 to 700 customers will 
use the main-plant coin-op during 
daylight hours. During the evening— 
up until 10:00 p.m. when the girl 
leaves—the patronage ranges between 
100 and 200. No attempt has been 
made to record the number using the 
coin-op after 10:00 p.m. 

The customer count is plotted 
weekly on a graph. Notation is also 
made of weather conditions, type of 
weekly promotion offered, hourly 
patronage, etc. Next year management 
will have some ground for comparing 
the effectiveness and timeliness of its 
advertising and promotions. 

The two branch stores that were 
converted to coin-store operations are 
equipped with twenty 9-pound wash- 
ers and six tumblers each. In addition 
to the usual supply dispensers, coin 
changers, telephones and soda ma- 
chines, management has also fur- 
nished large wrapping tables complete 
with heavy paper and string for cus- 
tomers who want to wrap their fin- 
ished bundles. 


Drycleaning volume benefits 


One of these branches, located on 
the main street of a neighborhood 
community, had consistently topped 
all others in cash-and-carry sales even 
before it was converted. The other is 
located in a low-income neighborhood 
and it, too, has been extremely profit- 
able since it was converted to a com- 
bination outlet. Drycleaning volume 
increased considerably here. 


Interestingly enough, the people 
living in this second coin-store area 
are predominantly Spanish-speaking. 
So when Calumet made up its hand- 
bills, it had them printed in both 
English and Spanish. Similarly, the 
instructions in the coin-op itself are 
printed in two languages. 

The counter girls in the combina- 
tion stores are on duty from 6:00 a.m. 
to 10:00 p.m. One girl comes in from 
6:00 until 5:30 and her relief takes 
over until 10:00 p.m., Monday 
through Saturday. 

This is perhaps one reason why 
Calumet has had practically no van- 
dalism to speak of. But regular main- 
tenance is necessary and this task is 
handled by one of Calumet’s staff 
members. 

Mr. Ver Haar is extremely enthusi- 
astic about the future of the coin-op- 
erated laundry business. In fact, facili- 
ties at the main plant will soon include 
off-the-street parking behind the plant 
for 15 cars. The garage presently 
separating the main plant from the 
coin-store will be converted to a drive- 
through leading to the parking area. 
Parking is now restricted to the curb 
space alongside the main plant. 

It’s quite possible that other branch 
stores will be converted to combina- 
tion outlets at a later date, says Mr. 
Ver Haar. He’s confident that they 
will continue to bring additional reve- 
nue for a long time to come—even 
though six competitors have opened 
plants in the area since Calumet 
launched its first coin-op. OO 
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LISTEN! 


you can hear 


CLINTON 
can do it 
with Corn 


The uses for Clinton products 
are growing, too! 


Any midwestern farmer will tell you that you 
can hear corn grow on a hot summer evening. 
Sounds unbelievable doesn’t it? But—even 
more amazing is the number of good things 
that require corn in their manufacture. 

Clinton is the source for the products from 
corn that you need in your business. Clinton 
research is constantly discovering means by 
which we can better serve you. Clinton 
products are produced under the strictest 
system of quality control. 


Clinton serves the LAUNDRY industry 


Clinton’s uniformly controlled, quality products 
will meet your most rigid requirements. Consult 
your Clinton salesman. He will provide product 
information, arrange for prompt technical 
service, or assist you in any way possible. 


CLINTON CORN PROCESSING COMPANY 
CLINTON, IOWA 
CORN SYRUPS « DEXTROSE 
STARCHES + DEXTRINS « SUGARS + OILS 
LACTIC ACID AND OTHER PRODUCTS FROM CORN 


If you can do it with Corn 
you can do it better 
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A euide for the 


institutional laundry manager 


Selecting Products for Staph Control 


By J. C. SHERRILL 


Presented at the 19th Annual NAILM Conference, Tulsa, Oklahoma 


CONTROL of staphylococcus in hos- 
pitals and similar institutions is ob- 
tained by proper application of germi- 
cides to linens, floors, walls and so 
forth. There are at the present time 
a number of proprietary materials be- 
ing offered for sale as agents designed 
to render linens bacteriostatic or to 
generate in them a germicida) aura. 

Selection in this instance by institu- 
tional laundry managers and hospital 
administrators of the most suitable 
material sometimes becomes a difficult 
task to accomplish objectively. The 
following paragraphs are intended to 
guide institutional administrators to 
an intelligent appraisal and selection 
of a product. 


1. Is it sold as an antimicrobial 
agent? 


Any product sold in interstate com- 
merce for which germ destruction 
claims are made must be registered 
under the provisions of the United 
States Insecticide, Fungicide and Ro- 
denticide Act. For purposes of this 
act: “. . . “economic poison’ means any 
substance or mixture of substances in- 
tended for preventing, destroying, re- 
pelling, or mitigating any insects, 
rodents, fungi, weeds, and _ other 
forms of plant or anima) life or viruses, 
except viruses on or in living man or 
other animals, which the Secretary 
shall declare to be a pest.” 

Note that any material for which 
germ destruction or control is claimed 
is by definition an economic poison 
(regardless of the toxicity index of 
the substance), and therefore must be 
registered with the Act aforemen- 
tioned, if sold in interstate commerce. 
Materials sold wholely within state 
boundaries are subject only to state 
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regulations, of course, and this fact 
you should note carefully. 


2. How can I tell if a product is 
registered? 

It will not be shown on the product 
label! It may be indicated in product 
bulletins and literature, but compli- 
ance with the Act is not permitted to 
be shown on the label. If you want to 
assure yourself concerning registra- 
tion, and you cannot obtain this in- 
formation from the manufacturer’s 
authorized agent, you should: 


1. Communicate your query to the 
United States Department of Agricul- 
ture, Production and Marketing Ad- 
ministration, Livestock Branch—In- 
secticide Division, Washington, D. C. 
This government agency will answer 
yes or no to your query. 

2. Examine the label. A registered 
product must bear certain informa- 
tion on the label, specifically; 

(a) The precise chemical names of 

all active ingredients 

(b) The net weight of the product 

(c) Use directions, and 

(d) A warning statement if the 

product is toxic (most fabric germi- 

cides will be toxic to a greater or 
lesser extent). 


You will be interested to know that 
in order for a product to be regis- 


tered under this Act, proof must be 
submitted to the USDA of the labora- 


tory and field efficacy of the product, 
and of the degree of toxicity of the 


material, 
3. How can | determine the 
effectiveness of a given product? 


Swatches of linens treated with an 
antimicrobial agent will manifest posi- 


tive activity in standardized bacterio- 
logical evaluations. You can, for exam- 
ple, present treated linens to your own 
resident bacteriologist (or to your con- 
sulting bacteriologica) laboratory) and 
ask him to determine the bacterio- 
stasis or microorganism control which 


the treated specimen possesses. 


4. What tests should | request? 


1, An effective product should con- 
trol Staphylococcus aureus, FDA No. 
209 and _ antibiotic-resistant strains. 
This organism is one which has re- 
ceived wide publicity in recent months 
in the medical and lay press, in terms 
of control of cross-infection in hospi- 
tals, It is typical of the gram-positive 
class and is estimated analytically by 
the method of Ruehle and Brewer, 
FDA Circular No. 198 (1931). 

2. An effective product should con- 
trol Proteus organisms, P. mirabilis 
and P. vulgaris. These are rather re- 
sistant organisms typical of the gram- 
negative class, ammonia producers in 
soiled diapers and in linens coming 
from incontinent wards. It is esti- 
mated analytically by the method of 
Latlief, et al, Journal of Pediatrics, 
39;:730 (1951). 

3. An effective product should 
control mildew-formers of the type 
Chaetomium globosum, which is a re- 
sistant member of the spore class of 
microorganism. It is estimated visually 
by examination of growth of black 
spores on treated fabric which has 
been inoculated with culture and in- 
cubated in mineral salts agar for pe- 
riods of 10 to 18 days. 


5. How shall | interpret the results? 


Treatment should be effective on 
Centinued on page 54 
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Summer Time Is Wash Pants Profit Time! 


I336bC 


PROSPERITY 


Wash Pants Unit wet ee 


* COMPACT _ less floor space, less operating fatigue. 
Faster drying 


a MORE —and better quality — production per hour 
*K MAXIMUM PRESSURE - exclusive Power Circle WRITE TODAY 


Pressure delivers tremendous energy to pressing surface for complete 
for finer finishing 


information on the 


*k COMPLETE machine finishing — no hand touch-up required; space-saving, time saving, 
only four lays required for topping, four for legging profit-producing 


Wash Pants Unit! 


hePROSPERITY Gy 


DIVISION OF WARD INDUSTRIES CORPORATION 
FACTORY AND GENERAL OFFICES, SYRACUSE, N.Y.— SALES AND SERVICE BRANCHES IN ALL PRINCIPAL CITIES 
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LET A PROFESSIONAL GET RID OF 


ashing formulas? 


How do | streamline my WW 
e bleach damage‘ 


2” ; 
yi i. 
~~ 


Can't | eliminat 


How can | keep my plant 
running at peak capacity ? 


What can | do " 
COrrect water Problems e 


How about my 
hot-water problem? 


I've got to reduce 


my rewashes! 


Rust is a Problem, foo! 


Ny 
~ 


Your APACHE 
Wyandotte’s CMC-promoted al- 
Wyandotte ateln kali especially | for heavy-duty 
stain removal. Excellent for linen- 
ff ° supply and shirt laundries, Per- 
orrers top-quality mits cold-water rinsing. Top 
quality at low use-cost! 


products for every OR 
ARLAC® 


CMC-promoted alkali for maxi- 
mum whiteness retention. Espe- 
cially developed for commercial 
laundries, hospitals, hotels. Can 
be used without soap on the 
break. Allows cold-water rinsing. 


washroom need! 


RINTEX’ 


Wyandotte’s all-purpose _ built- 
soap can be used alone for spar- 
kling work, faster washing and 
rinsing action, easier ironing! 
CMC-promoted RINTEX can be 


added dry to the wheel. 


OR 
SKORTEX’” 


CMC-promoted synthetic deter- 
gent completely replaces soap, 
gives maximum soil suspension 
even in hard water! Cuts fuel 
costs, too, because it allows you 
to rinse in cold water! 
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YOUR WASHROOM WORRIES! 


T’s A BIG job running a laundry, and nobody 
knows it better than YOU! You've got 
your hands full attending to the necessary 
management and selling functions—without 


worrying about washroom problems. That’s 
where Wyandotte can help you! 


A qualified professional 
Your Wyandotte service representative is a 
professional washroom technician—trained to 


solve your washroom problems. He has the 
products, the experience, and the know-how to 


make your washroom run like clockwork! 


Saves you money; solves your problems 


For example, he can often save you money by 


reducing rewashes, by cutting fuel and water 
bills, by helping keep your washroom running 
at peak capacity, or by developing the most 
effective formulas for your classifications. In 


fact, he can help you in many different ways. 


Call him in! 


Why burden vourself with washroom worry? 
Turn your problems into profits by letting a 
Wyandotte professional take over. Remember, 
too, that he’s armed with top-quality products, 
research-developed to meet your exact require- 
ments! Contact him or a Wyandotte jobber 
today! Wyandotte Chemicals Corporation, Wy- 
andotte, Michigan. Also Los Nietos, California, 


Offices in principal cities. 


yandotte CHEMICAIS 


J. B. FORD DIVISION 


RAYLENE’ 


Special brightener-sour shortens 
washing formulas, makes white 
and color work brilliantly bright! 
Free-flowing; high alkali neutral- 
izing value; can be added dry to 
the wheel! 


OR 
KLERA-CID° 


This all-purpose sour has excellent 
rust-removing characteristics; 
offers high alkali neutralization 
and stain removal. Safe on all 
colors — easily adapted to all 
formulas. 
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Specialists in Laundry Washing Products 


HALOX® 


Wyandotte’s organic dry bleach 
has an effective, built-in safety 
factor that means longer life for 
linens; has excellent stain-removal 
action: greatly reduces tensile- 
strength loss! 


RIDDAX* 


This complete washing compound 
adsorbs loose dyes, and is ideal 
for all color work! Brightens 
colors, simplifies fugitive classifi- 
cations. Excellent for shag rugs, 
sport shirts. 


COTE 


Completely soluble fabric sof- 
tener. Add dry to the wheel, Puts 
smooth sheen on flatwork. Pre- 
vents rolling. Fluffs out towels, 
diapers. Eliminates static in syn- 
thetic fabrics. Gives luxury feel to 
no-starch shirts, 


PRIMARY SIZE* 


CMC-promoted. Use dry to the 
wheel, or cook, as desired. Condi- 
tions fabrics to resist soil penetra- 
tion. Reduces extraction time, 
speeds up production. Garments 
stay whiter longer! 


* Trademark 
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BEAT 
THE 
CLOCK 


Visual incentive is only 
one of the many 

novel ideas applied at 
Loeb’s Laundry 


By HENRY MOZDZER 


THE PACE SETTER in a shirt unit 
is the sleever. As a means of encour- 
aging her to maintain a high standard 
of productivity Loeb’s Laundry, Mem- 
phis, Tennessee, has adopted a novel 
production booster. (We say “adopt- 
ed” because Fred Thesman, Loeb’s 
president, tells us the idea came from 
the Holland Laundry of Philadel- 
phia. ) 

It consists of a clock and an auto- 
matic counting device set into a panel 
which is mounted on the cabinet 
sleever. 

The clock is an ordinary kitchen 
clock—with these differences: (1) It 
has a minute hand but no hour hand. 
(2) The numerals on the face of the 
clock go up to 108 instead of stopping 
at 12. The 108, in this case, represents 
the production goal in terms of shirts 
per hour. 

In order to make this, the sleever 
must finish nine shirts every 5 min- 
utes. The clock is graduated this way 
—in terms of shirts at 5-minute inter- 
vals reading 9, 18, 27, 36, etc. 

Here is the way it works: At the 
start of the day, the supervisor sets 
the minute hand of the clock at 108 
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Clock watcher: Sleever can’t help but see panel with counter and clock 
mounted on cabinet and try to match her production with the minute hand. 
The floor average here is around 100 shirts per hour 


Square deal: To give hank press operator some guide to go by to get corners 
straight, Loeb’s squares off the buck with a pencil and straight-edge rule 


where the 12 would ordinarily appear. 
And the automatic counter is rolled 
back to zero. 

The operator puts the shirt on the 
sleeve forms and sends it into the cabi- 
net. As it emerges, the counter clicks 
and a figure 1 appears on its face. 
While this is going on, the hand on 


the clock is starting to tick out the 
hour. 

Since the counter is directly above 
the clock and both are in plain view 
of the operator she can’t help but 
compare her production against the 
clock—and try to beat it. 

Actually, Loeb’s doesn’t expect 108 
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Your shirts, m’lord!’”’ 


They’re so easy to carry, thanks to Carry-Pack HANDLES! 


Carry* Pack Handles add profit, style and customer convenience to 
SHIRT BAGS, SHIRT BOXES, SHIRT WRAPS and every laundry package! 


CUT PACKAGING COSTS! CarrysPack handles cost less than a cent... 


eliminate expensive, messy string, stops waste. Dispensers are loaned FREE. 


FASTER, EASIER TO USE! Carry- Pack handles give you a smart new package 


... faster... attaches order tickets in one operation. 


EASY TO CARRY! Customers love the convenience of Carry- Pack. Fashionable 


shops save money with Carrys Pack. too. 


SCHILLER PARK, ILLINOIS 


Mail coupon now for FREE 10 day trial of CarryePack Handies and matching gummed tape. 


We can help you with shirt bags too! 
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CARRY-PACK CO.,LTD. SLJ-69 
Schiller Park, Illinois 
Canadian Licensee: Top Paper Products Ltd., Guelph, Ont. 


Gentlemen: 
(C Send free, 10 day trial int color. 
(C0 Send literature and samples. No obligation, of course. 


CD a iicnaiicttes 

Company. ~~ 
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Contest board designed by one of Loeb’s staff members can be used over and over 
again, It features miniature replicas of the truck fleet, which move on wires 


shirts an hour on its 3-girl units. Bo- 
nus begins at the 95 mark and the 
floor average is better than 100 shirts 
per hour on these units. But the clock- 
counter serves as a visual stimulus to 
do better, and the operator tries to 
make every minute count. 


Buttons and bags 


Ever wonder how many shirts need 
button replacement? Just as a matter 
of curiosity, Loeb’s management de- 
cided to find out. Another counting 
device was hooked up to the plate on 
the button machine. By dividing this 
count into the number of shirts pro- 


duced Loeb got its answer-—1 out of 
every 10. 

The counting device also helped 
management to determine how many 
poly bags it was getting out of a 
standard roll in its drycleaning depart- 
ment. Every time a bag was cut the 
counter would register. Results: Lo- 
eb’s gets between 900 and 950 long 
and short bags per roll. 


Check on cleaning 


The versatile counting devices are 
also pressed into service in the dry- 
cleaning finishing department. Loeb’s 
has installed automatic chain-con- 


veyor lines to carry the finished work 
from the units to the inspector. There 
are two wool lines and one silk line. 

As a hanger approaches the inspec- 
tion station, it hits a paddle which 
automatically stops the conveyor. If 
it is passed, the item moves on and 
trips a wire which automatically totes 
up on the register panel located in the 
supervisor's office. Approximately 1 
out of 30 pieces are returned for spot- 
ting, pressing or repairs. These are 
not registered through the counter 
until they are right and ready to go. 
Between 125 and 135 silk and wool 
pieces are examined per hour. 

The system gives the department 
supervisor an up-to-the-minute piece 
count on the work finished by each 
line, the number of marking tags used, 
and he can figure the number of 
pieces produced per operator per hour. 


Permanent contest board 


Working up charts for every sales 
contest used to be a costly, time-con- 
suming task until one of Loeb’s super- 
visors stepped in and built a perma- 
nent board which can be used for any 
contest. 

The base of this professional-look- 
ing board is a 4-by-6-foot sheet of 
plywood edged with metal trim. The 
grid lines are of silk thread lac- 
quered over. It has room for 49 route 
salesmen’s names and each man’s 
standing is represented by a toy truck 
as it makes its way up the board. 

The toy trucks, which cost 45 cents 
each, are threaded on_ individual 
strands of piano wire in such a way 
that the tension of the wire on the 
axles keeps the trucks in position. The 
wires themselves are tightened with 
pegs such as are used on musical in- 
struments. Every truck bears authen- 
tic Loeb lettering which was trimmed 
off company stationery. It’s a work 


of art and a labor of love. OOF 





LAUNDRY BUSINESS 


New York 


four weeks ended 
Apr. 25—1.4% less than last year 


M. R. Weiser & Co., New York 


New Jersey 


four weeks ended 
Apr. 25—4.6% less than last year 


M. R. Weiser ¢> Co., New York 


Southeast 


Mar.—1.0% more than last year 


J. R. Wilson & Co., Atlanta 


TRENDS 


New England 


4—3.7% less than last year 
. 11—6.5% more than last year 
. 18—2.5% more than last year 


. 25—2.5% less than last year 


Carruthers & Co., Boston 
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could you get his clothes REALLY CLEAN? 


you can with LESTOIL... 
liquid detergent for faundering! 


LESTOIL puts new muscle in your washwheel! Makes it a snap to remove 
spots, oil and grease stains, perspiration soil, ground-in grime from 
coveralls, dungarees, workshirts . . . children’s playclothes .. . 
every kind of difficult soil! 
LesTO & 5 ounces of LESTOIL per 100 lbs. dry weight in the break speeds 
up the action of other washing agents. It penetrates the wash instantly 
...emulsifies and floats out hard-to-remove dirt. 
Real results! Lestoit helps shorten formulas . . . reduce washovers 
. .. improve quality of finished work . . . all without excessive 
use of alkali and bleach. For a wash that’s fresh and clean 
clear through, use LESTOIL for laundering. 
Call your supplier or write us for a big, free sample and full information. 


USS pol t 9 OLAS 0 HOLYOKE, Mass. 


a subsidiary of Adell Chemical Co. 
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MORE PROFIT WITH NO 


With the Steiner Company 4-way washroom service plan 
you can increase customer convenience—make more profit 


You can increase your sales vol- 
ume and profits without having your 
routemen make any more stops than 
they are right now. Here’s how: 


4-way service 
plan 


Everywhere your routemen call 
there are washrooms that need tow- 
eling, soap, toilet tissue and seat 
covers. With Steiner Company dis- 
pensers you can provide this 4-way 
service with dispensers and 
supplies. Customers will like being 
able to get this service from the 
same source you already provide 
for other items. 


r< 


> 


When your routemen make their 
regular calls they can leave supplies 
for the dispensers . . . and you don’t 
have to handle all the dispensers 

. . Some customers may not want 
all four items. Steiner Company will 
provide you with the soap, tissue 


and seat covers for the dispensers. 
Means you can provide one con- 
venient source for your customers 
to order all their washroom supplies. 

And you will be getting more 
dollar volume of business from each 
customer without adding any more 
routemen or salesmen. With delivery 
costs accounting for about 20 per 
cent of your operating expenses, this 
can amount to a significant improve- 
ment in your profit picture. Take an 
average routeman who is already 
making 70 stops a day. With the 
Steiner 4-way service plan he could 
bring in approximately $18,000 
yearly in additional revenue if each 
customer used the service in at least 
one washroom. 


— 


All Steiner Company continuous 
cloth towel, soap, toilet tissue and 
seat cover dispensers are built with 
large capacities in order to cut down 
frequent refillings. For example, the 


CLOTH TOWEL DISPENSERS Available in both 25- and 50-yard capacity. 
Can be adjusted to dispense toweling at speeds from instantaneous to 60 second 


intervals. . 


. we suggest 8 second intervals as best to cut waste and provide satis- 


factory drying time. Sturdy lock prevents towel theft. 
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Tissue Seat Covers 


TAKE ONE 


i 





SEAT COVER DISPENSER Contains 
two pads of 125 covers each. Few serv- 
ice stops required because dispenser 
can be refilled before first pad is com- 
pletely used. Fliminates waste caused 
by ordinary dispensing methods. 


soap dispensers hold enough for 1000 
hand washings the 50-yard 
Streamliner continuous cloth towel 
cabinet holds enough toweling for 
200 dryings. Result: one daily (and 
in some cases less) inspection by 
maintenance personnel is all that is 
required to service each washroom. 
Due to rising labor costs, your cus- 
tomers are looking for ways to save 
money and make their work easier. 
You will be providing them an ap- 
portunity to do both. 

To really demonstrate to a pros- 
pect the savings he will have with 
Steiner Company continuous cloth 
towel dispensers you can offer to 
install them on a trial basis. Accu- 
rate figures kept before and during 
the test period will clearly demon- 
strate savings on labor and mainte- 
nance costs. Cloth toweling is more 
competitive cost-wise with cloth 
substitutes than it has ever been 
before. 


Here are benefits 


You can point out these advan- 
tages to your customers: 


1. Cleaner washrooms with modern, 
sanitary dispensers. 


STARCHROOM LAUNDRY JOURNAL 





ADDED DELIVERY COST 


. With continuous cloth toweling 
there is no washroom litter and 
no danger of plumbing stoppages 
or fire hazards. Used toweling is 
wound right back into cabinet in 
a compartment separate from 
clean toweling. 


3. Savings in servicing time because 
all dispensers are easy to fill and 
have large capacities requiring 
infrequent refillings. Because used 
towels wind back into cabinet 
there is nothing to clean up, cart 
away or dispose of. Result: even 
more time saved in washroom 
maintenance. 


. People enjoy using cloth towel- 
ing ... it’s what they are used 
to at home. And cloth toweling 
dries faster and more thoroughly 
than cloth substitutes. Nothing 
absorbs dampness like cloth. 


. Controlled dispensing . . . Steiner 
Company continuous cloth towel 
dispensers have an adjustable 
time stop which eliminates waste 
without restricting use. 


. When you charge him a fixed 
monthly amount for the 4-way 
service, your customer will know 
exactly what his monthly wash- 
room costs will be. 


EASY TO SERVICE Continuous cloth 
towel cabinets can be loaded in a matter 
of seconds. Easy-to-follow loading 
directions are attached inside each cab- 
inet. Reduces washroom labor costs by 
cutting down servicing time required. 
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SOAP DISPENSER Dispenses granu- 
lated soap with turn of handle. Holds 
enough for 1000 hand washings. Both 
Borax and toilet soap available. 


Fielp in 
getting started 

We will be glad to help you set 
up a 4-way washroom maintenance 
service plan and show you how it 
can make profits for you. Steiner 
Company representatives will help 
you determine rates to charge for 
the service ... help train your sales- 


TISSUE DISPENSER Holds two rolls 
of 2000 sheets each . enough 
for several days supply per filling. 
Reserve supply prevents service failure. 


men and make calls in the field with 
them .. . and help you set up sales 
incentive contests. Steiner Company 
will supply you with sales literature 
for use by your routemen and sales- 
men. 

For more information on the profit 
potential of the Steiner Company 
4-way washroom maintenance serv- 
ice plan please mail the attached 
coupon. 


STEINER COMPANY 


740 RUSH STREET + CHICAGO 11, ILLINOIS 


Please send me more information about the Steiner Company Washroom 


Maintenance Service Plan. Dept. K-6 


Company 


Street 





HOT SORTING 


Continued from page 26 


the shirt bundles by lots and brings 
them to the 2-girl shirt unit a lot at a 
time. By noting the number of pins 
missing from the flag, he knows ex- 
actly how many nets there are in each 
lot. 

The 2-girl shirt unit consists of a 
sleever cabinet, cuff, collar press, a 
single-buck body-bosom cabinet and 
a folding table. In addition, there are 
a number of 15-bin rollaway carts, 
each equipped with a black light at- 
tached to the topmost tier of bins. 

In preparing for a new lot, the cart 
is moved next to the folding table and 
the black light plugged in. The oper- 
ator then takes the invoices for the 
lot and clips one to each bin so that 
she can read the identification marks. 
If there happen to be more than eight 
shirts in an individual order, she clips 
the ticket over one bin and leaves the 
bin below it blank. 

As she folds the shirts, she notes 


the mark on the buttonhole strip and 
places the shirt in the appropriate bin. 
The number shows up well under the 
black light without any special cur- 
tains or devices being used to create 
semidarkness. 

After all the shirts in the lot have 
been assembled in this manner, the 
cart is unplugged and moved to the 
packaging station for checking and 
wrap-out. 

If an order is short, as it would be 
in the case of a wash-over, the wrap- 
out girl puts the shirts in a “hold bin 
until the missing shirt catches up. 


Results 


@ With this “hot sorting” arrange- 
ment, Caroline Laundry is getting 60 
shirts an hour off the new unit with 
what amounts to 1% girls. Actually, 
there isn’t a sufficient volume of shirt- 
only bundles to keep the girls busy 
full time. So the girls, who work here 
on a straight salary basis, also do some 
wholesale work which amounts to 
about 500 shirts a week. 


Left: LM’s install, left to right: Raymond Perry, William McComb, Francis Parsisson 
and Arthur Rood. Right: Alvin Reiner, Charles Faye (immediate past president), Neal 


Ehlers, Frank Camparato, Frank Jacopian was not present 


Connecticut’s Three Meetings 


ALLIED TRADESMEN who service 
Connecticut laundries had a_ tough 
day May 19. Two customer organiza- 
tions called meetings for the same eve- 
ning in two different cities. The sales- 
men thereupon called a third meeting, 
earlier in the day, to decide how best 
to divide their time and efforts. 

The Connecticut Launderers & 
Cleaners had originally planned their 
55th Annual for a two-day session in 
Hartford. But the dates fell on a re- 
ligious holiday and the meeting was 
canceled for lack of sufficient support. 
The meeting was then rescheduled as 
a combination annual meeting, social 
and get-together at the Oakdale Tav- 
ern in Wallingford. 

Quite by accident, the new date 
and time conflicted with the annual 
banquet of the Institutional Laundry 
Managers of Connecticut and Western 
Massachusetts. The LM’s planned 
months in advance for the affair, held 
at the Hawthorne Inn in Berlin. 
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As it turned out, the Institutional 
banquet drew about 80 persons. One 
of the features was the installation of 
officers for the new year. They are: 
Francis Parsisson, Cooley-Dickenson 
Hospital, Northampton, Mass., presi- 
dent; Arthur Rood, Mt. Sinai Hospi- 
tal, Hartford, vice-president; William 
McComb, Wesson Memorial Hospital, 
Springfield, treasurer, and Raymond 
Perry, Smith College, Northampton, 
secretary. 

The Connecticut Launderers and 
Cleaners had about 50 attending. 
During a brief business meeting they 
elected the following officers: Alvin B. 
Reiner, Mayflower Laundry & Clean- 
ers, Hartford, president; Frank Jaco- 
pian, Jacopian Cleaners, Stratford, 
first vice-president; Neal Ehlers, For- 
est City Laundry & Cleaners, Middle- 
town, second vice-president; Frank 
Comparato, Pilgrim Laundry, East 
Hartford, secretary-treasurer. 


—Henry Mozdzer 


@ The plant’s shirt volume has in- 
creased from 4,000 shirts a week up 
to 6,000 during the past 16 months. 
At least part of the increase is attrib- 
uted to its ability to give faster service 
on shirt-only bundles. Caroline’s regu- 
lar price for shirts on its three routes 
is 27 cents. A 10 percent discount is 
offered to cash-and-carry customers at 
its three stores. But the discount does 
not apply to 24-hour shirt service. 


@ The change-over has postponed 
the necessity of hiring a second girl 
for the sorting department. 


In conclusion 

Hot sorting requires close control 
to keep the lots moving into the shirt 
units one at a time with a minimum 
amount of delay and confusion. It is 
also agreed that it works best with 
straight shirt bundles (as opposed to 
mixed bundles) provided there are 
not too many one-shirt bundles to 
contend with. 

The system is thought to work best 
on 2-girl shirt units, although it has 
been successfully adapted for 3-girl 
operation elsewhere. [10 


CONTROL OF STAPH 


Continued from page 44 


first-time application! Zones of inhibi- 
tion on Staphylococcus aureus FDA 
No. 209 should range from 5 to 15 mil- 
limeters. Inhibition of Proteus organ- 
isms should be reflected in complete 
ammonia inhibition for 24 to 48 hours, 
and mildew formation should be nil. 
Your bacteriologist can guide you in 
a more detailed interpretation of find- 
ings. 


6. How much will these treatments 
cost? 


Effective treatment generally will 
cost as much as, or more than, the to- 
tal supply cost of regular laundering, 
per unit weight of linen treated. What 
should be understood here is that such 
treatments are designed as scientific 
methods of germ control and reduc- 
tion of morbidity of patients. It is 
merely incidental that in the case of 
hospital linens these treatments are 
applied as a portion of the laundry 
process since inherently this is the 
most logical point of application. Cer- 
tainly the cost of such treatments 
should not act to burden the laundry 
cost picture, but should be classified 
purely in terms of the well-being of 


the patients. OD 
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FLATWORK 
IK ONERS 


MODEL 11 


WHETHER YOU NEED TO DO 


100 Ibs. or 9,000 ths. 


OF FLATWORK A DAY, THERE IS A 


CHICAGO FLATWORK IRONER MODEL 16 














MODEL 36 | MODEL 24 


Whether you need an ironer for a new laundry operation or to 
replace an obsolete machine, it will pay you to get information 
and a quotation on a Chicago Ironer. It will produce quality 
flatwork with a reasonable investment and low operating costs. 


2212 NORTH PULASKI ROAD & CHICAGO 39, ILLINOIS 


Contact Your Machinery Distributor or Write for Literature Today 
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SBA Helps: Representatives of the 
men’s and boys’ appare] industry met 
recently with officials of the Small 
Business Administration for a briefing 
on the agency's programs and objec- 
tives. The clothing manufacturers 
learned of the ways in which the 
SBA programs can assist them under 
functions delegated to the agency by 


the Small Business Investment Act. 


Diaper Manual: A seven-page “Good 
Diapering and Diaper Hygiene” man- 
ua) has been published by the Diaper 
Service Industry Bureau of Informa- 
tion, Room 1738, 12 S. 12th St., Phil- 
adelphia 7, Pa., where a free copy is 
available. The booklet is intended for 
baby care counselors employed by di- 
aper services and for prenatal train- 
ing groups or home economics classes 
and nursing schools. 


Electric Blankets: Those with proven 
laundering and service characteristics 
are unlikely to create any problem 
in the laundry, according to AIL’s 
Service Bulletin No. 525. It pictures 
and describes recommended proce- 
dures for circuit-testing and launder- 


ing the blankets. 


Detergent Standards: A revised “Com- 
pilation of ASTM Standards on Soaps 
and Other Detergents (D-12)” should 
prove useful to commercial launderers 
and soap manufacturers. Copies of 
the volume, at $3.50 each, are availa- 
ble from the American Society for 
Testing Materials, 1916 Race St., 
Philadelphia 3, Pa. 


What Type Cleanser? A recent survey 
shows usage (by type and brand) of 
soaps, cleansers and detergents for 
household tasks in wage-earner fam- 
ilies. Among the findings are (1) 
some 96.5 percent wash clothes in a 
machine; 96.8 percent use powder for 
the family wash; 15.7 percent, liquid 
detergent; 11,3 percent, flakes; and 
8.1 percent, cake soap; and (2) some 
42.7 percent use powder for their fine 
fabrics; 34.3 percent, flakes; 33.4 per- 
cent, liquid detergent, and 12.1 per- 


cent, cake soap. 


Such Language: Professional laundry- 
men should build more “sell” into 


their advertising copy by avoiding 
such unpleasant words as “grime,” 


“soiled,” “mildew” and “odor,” and 


using instead, such attractive words 


and phrases as “abloom,” “cleanli- 
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ness,” “flower fresh” and “gentle 
wash action.” This advice is given in 
a new public relations handbook en- 
titled “Such Language,” prepared by 
the American Institute of Laundering 


for use by its members. 


Research Grants: A program provid- 
ing grants up to $40,000 to state 
agencies and public and private edu- 
cational institutions for research into 
the problems of small business was 
announced by the Small Business Ad- 
ministration. 


Business Opportunities: Franchised 
operations in the laundry and clean- 
ing field and their income potentials 
are covered in a guidebook available 
at $2 per copy from Pilot Publica- 
tions, 42 W. 33rd St., New York 1, 
N. Y. The book includes establish- 
ment and operation of franchised au- 
tomatic laundries and covers financ- 
ing, management and record-keeping. 


Popular Appliance: A consumer con- 
test held by appliance dealers in Chi- 
cago to determine types of appliances 
in which consumers were currently 
interested revealed 27 percent of the 
participating homemakers wanted an 
automatic clothes washer next; 25 per- 
cent named a drier; 3 percent a dish- 
washer. 


Fabric Facts: The average person 
uses 36 pounds of textiles per year. 
About 24 pounds of this total is cot- 
ton, 3 pounds wool, 3 pounds syn- 
thetics and 6 pounds rayon and ace- 


tates. 


Shrinkage Study: In an effort to foster 
international trade in textiles through 
the widespread use of standard test 
methods, the national standardizing 
bodies of 15 countries conducted an 
interlaboratory study of a test for fab- 
ric shrinkage in washing. Close agree- 
ment was found in the test results of 
the participating laboratories. Con- 


clusions are on file at the Bureau of 


Standards of the U. §. Department of 


Commerce. 


Don't Be Hurt: Two new publications 


are available from the National Safety 


Council, 425 N. Michigan Ave., Chi- 


cago 11, Ill, designed to promote 


more safety-mindedness at work and 


while driving. Free single copies of 


“Are You Safety Minded?” and “The 
Professional Touch” can be secured by 


writing to the Council. 


Tillie the Toiler: One out of every 
five working women—or about five 
million in all—wears a dress-type uni- 
form while on the job, according to a 
recent survey undertaken for the Du 
Pont Company. About 70 percent of 
the group are said to prefer uniforms 
containing nylon or Dacron polyester 
fiber. Ease of care, good appearance 
and durability were three reasons giv- 
en for purchasing man-made fibers. 


Exec Income: Industry executives, as 
a whole, worked for the same compen- 
sation last year as in the year before, 
according to the American Manage- 
ment Association. In previous, nonre- 
cession years, the members of this 
group increased their average total 
compensation by 5 to 6 percent annu- 
ally. 


Pass the Thermometer: A proposed 
order of the Oregon Wage and Hour 
Commission reads: “Where the work 
process or nature of employment re- 
quires working in temperatures below 
60 degrees, Fahrenheit, or above 94 
degrees, Fahrenheit, employees shall 
be given a 15-minute rest period each 


hour.” 


Drip-Dry Closet; A home builder in 
Wilton, Conn., has incorporated a 
“drip-dry” closet in a new model de- 
signed to save the housewife the trou- 
ble of hauling drip-dry garments from 
her sink or washer to the basement or 
bathroom for drying. The closet, lo- 
cated in the laundry room, has plaster 
walls treated with a water-resistant 


compound, a copper pan floor, drain, 


clothes pole and louver door ventila- 


tion. 


All Wet: Per capita water consump- 
tion in the United States is now 145 
gallons a day, compared with 97 gal- 
lons at the turn of the century. It is 
also estimated that lifetime water con- 
sumption, per person, is 26 million 
gallons. 


What To Buy: AIL conducts research 
and tests to help institutional laundry 


managers advise purchasing agents 


what is washable and wearable in to- 


day’s confusing fibers, fabrics and fin- 


ishes, 
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NVLOPRESS 
PADS by 


*7,.M. American Felt Company 


June, 1959 


| American Felt 
Com 





BONUS! 
NYLOPRESS MEANS BETTER 
PRODUCTION AT LESS COST! 


Ask Your Distributor! 

Get the full facts from your distributor now! 
He can supply NYLOPRESS pads in stand- 
ard widths to 54 inches, or to meet special 


requirements. 
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“CUSTOMER SATISFACTION ... 
isour goal,” says Mr. Miller, “We've 


built our business with top-quality 
cleaning and laundering.” 


Te =, 


“PRESS PAD LIFE... 
is equally important, since we're 
constantly on the alert for ways to 
do a better job for less,” 





“NYLOPRESS GIVES BOTH... 
customer satisfaction and extended 


press pad life. it enables us to 
press 4800 shirts a week. . . beau- 


tifully . . . on a single machine for 3 
to 6 weeks. It’s far superior to any- 


thing we've ever used. Perfect for 


dry-cleaning presses, too.” 


MAIL THIS COUPON TODAY! 


| AMERICAN FELT COMPANY Y.1 


Glenville Road, Glenville, Conn. 


Gentlemen: Please rush information about cost- 
saving NYLOPRESS pads. 


{ 

Name 
} Company. 
} 

| 











Type of Plant 





Address 
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FORD SWEEPS ECONOMY 


Beats all other '59 pickups 


1. Do More 


miles per gallon! 











All tests 


conducted and results 


CERTIFIED 


by America’s foremost 
independent automotive 
research organization* 


“NAME AVAILABLE ON REQUEST. 






Send inquiry te: P.O. Box 2687 
Ford Division, Ford Motor Compeny 
Detroit 31, Michigen 


Now! During DEIWEDEND DAWS at your Ford Dealer's... 
Go FORO. WARD Tor Savings 
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Certified tests 
proved it—one day’s 


25.2 per cent! That’s the economy edge Ford scored over 
the average of all other six-cylinder, 14-ton pickups! The 
nation’s leading independent automotive research firm 
certified it in the greatest truck-economy test ever made! 

In every test—low speeds, high speeds, city traffic— 
Fords delivered greater miles per gallon than any other 
leading make! An over-all advantage of 25.2% better than 
the average! And this figure translates into big savings! It 
means five days’ driving on four days’ gas. . . 25 gas-free 
miles for every 100 miles driven! And in an average year’s 


driving of 10,000 miles—2,500 extra miles! 
The certified record is at your Ford Dealer’s. Stop by 
and learn how much a ’59 Ford can save for you! 


driving in every five gas free! 


SHOWDOWN U.S.A. 


FIRST at a constant 30 m.p.h./ All 


leading makes got relatively good 
mileage at this moderate speed—but 


Ford led all the others by an average 
of 20.2% better gas mileage! 








FIRST at a constant 45 m.p.h.! 
Ford still held the lead at norma) 


‘ , ’ 
highway speed! Once again, Ford 
topped all competitive makes by an 


average of 20% better gas mileage! 
FIRST ata constant 60 m.p.h.! At 
higher speeds, gas mileages tumbled 


about 40% for all makes, but here 


again, Ford led all the rest . . . with 
22.1% better mileage! Moral: [f you 
must stomp on the gas, it will cost 


less in a Ford! 


FIRST in stop-go driving/ Here's 
where all makes scored their lowest — 
start and stop, over and over again— 
the kind of driving a milkman does, 
And Ford averaged 24% more miles 
to the gallon! 


FIRST in city driving! This test was 
perhaps the most significant of all 
because it most closely matched actual 
on-the-job driving conditions—a bal- 
anced mixture of moderate, steady 
speeds and stop-and-go. And here 
Ford led by an amazing 42%! 


FIRST over-a// ... winning ail tests 
... against al/ trucks... with a com- 
bined average advantage of 25.2%! 


FORD TRUCKS COST LESS 


LESS TO OWN...LESS TO RUN...LAST LONGER, TOO! 
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NAILM Strikes Oil in Tulsa 


THE SCENE of the nineteenth an- 
nual National Association of Institu- 
tional Laundry Managers Conference 
was the Mayo Hotel, Tulsa, Oklahoma. 

Those attending the three-day pro- 
gram (April 23-25) struck oil in the 
form of useful information on improv- 
ing human relations, controlling dis- 
ease-bearing bacteria, and_ selecting 
equipment and supplies. 

Robert Gudell, U. S. Department 
of Labor, Tulsa, advised the laundry 
managers to take advantage of schools 
and state agencies in recruiting and 
training employees. He saw _ three 
trends developing: (1) more older 
people working; (2) employees would 
more training because of im- 
fewer 


need 
proved technology; and (3) 
people in unskilled jobs because of 
increased mechanization. 

Dean M. M. Hargrove, College of 
Business Administration, The Univer- 
sity of Tulsa, outlined some general 
rules for improving management-em- 
ployee relations. 

Len Fiddle, Institutional Laundry 
Magazine, spoke of association and 
what it could do for its members. 

Dr. Joseph Sherill, Technical Divi- 
sion, Armour & Co., traced the history 


of staph back to the seventeenth cen- 
tury and told of the efforts which have 
since been made to stop this “golden 
killer.” Dr. Sherill also presented 
some guideposts to direct the laundry 
managers in choosing a product to 
control staph. These guideposts are 
carried elsewhere in this issue. 

Richard V. Anderson, Wyandotte 
Chemicals Corp., traced the develop- 
ment of bleaches from the sodium hy- 
pochloric type up to the new organic 
dry bleaches of today. 

H. M. Springer, Calgon, Inc., gave 
a technical presentation on what 
could be done to improve laundry 
quality using whiteners, brighteners 
and regenerators. 

Dr. Don E. Tuttle, Procter & Gam- 
ble, showed a motion picture which 
described the chemistry of washing 
with soaps and detergents. 

Robert W. Powers, Koppers Co., 
described a do-it-yourself kit which 
laundry managers could use to vat- 
dye uniforms and linens right in their 
own washwheels. 

Norman Duckworth of the Certified 
Washable Seal Laboratory, American 
Institute of Laundering, described 
some of the characteristics of wash- 








infection Control at St. John’s Hospital 


Guest speaker Mrs. Josephine Brown Duggan, R. N., supervisor of Central 
Services, St. John’s Hospital, Tulsa, Oklahoma, outlined the numerous methods 
used to control infection. The accompanying photos show some of the methods 
employed at St. John’s, 








1. Two-bag system: In- 2. Disinfect 
ner and outer bags, dis- 
played by Nurse Duggan, 
are included in autoclave 
pack for isolation linen. 


Sprayer in foreground is 


nol-base 


ceive 


mist in surgical suites 
and rooms 


isolation patients 





taining a 3 percent phe- 
bactericide are 
rolled directly to isola- 
tion patient’s room to re- linens and_ the 
soiled linen. The keeper of each unit as- 
used to spread saturated color-coded cans are tak- 
en to the laundry daily 
vacated by and the contents washed ting them as needed 
in a separate washer 


3. Clean linens are re- 
turned in hampers lined 
with clean nylon. Each 
department has its own 
house- 


cans con- 


sumes the responsibility 
for storing and distribu- 
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Top: Edwin T. Cullen, left, immediate 
past president, passes gavel to Robert 
Dobson, newly elected president of 
NAILM. Center: Laundry managers from 
institutional laundries throughout the 
U. §S. and Canada gathered for the 
three-day conference. Registration 
reached 184. Above: Executive board, 
left to right, includes President Dobson; 
Duane Young, second vice-president; T. 
Hugo, treasurer, and William S. Eddy, 
secretary. Rolland Whitlock, first vice- 
president, was ill 


and-wear cottons, synthetics and 
blends, particularly as they are af- 
fected by laundering. Because of their 
number and varieties no one solution 
could be drawn. Mr. Powers’ recom- 
mendation: “Don’t try to fight the 
wash-and-wear trend; learn to handle 
it. If you buy, have it tested first.” 
J. L. Shoemaker, American Laun- 
dry Machinery Co., gave a rundown 
on the sizes and types of laundering 
and finishing equipment available to 
the industry. And gave some case his- 
tories to compare production stand- 
ards with those of the past. 
Continued on page 62 
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e Why not turn heavy soil problems 
into a new selling point for your 
service? Ask your customers for a 
heavy load of their workin’est clothes 
... then put Swift’s new heavyweight 
team to work. 


Use FLEXO first for a fast, strong 
““‘break.”’ It goes into solution quickly 
and thoroughly, even at reduced 
water temperatures. 

Then add SOLAR to help emulsify 
grease soil. The heavy duty detergent 
action floats off soil to help prevent 
redeposition and eliminate need for 
rewashes—all at controlled pH. 


Ask your Swift’s man for a grease 
grappling demonstration of the new 
Solar-Flexo team, or write for details. 


ONE TRIAL IS BETTER THAN A THOUSAND CLAIMS 


SWIFT & COMPANY, SOAP DEPT. 
4115 Packers Ave., Chicago, IIl. 


June, 1959 


= §@€6§6 The _ workin’est clothes 


come clean with 


SWIFT’S 


SOLAR © 


HEAVY DUTY gum. 
DETERGENT 


ASK ABOUT PEERLESS POWDER 
FOR SELF SERVICE 


. a truly balanced blend of washing 
compounds. Contains all ingredients for 
freshening, water softening and bright- 
ening. No extra additives or rewash 
needed for bright, fresh, easy loads — 
every time. 


Swift 


104 YEAR 


7o Sewe 
Gour Snustey Zotte 
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Continued from page 60 

During the annual business meeting 
which included the formal program 
the members elected the following 
new officers: 

Robert Dobson, Superintendent of 
Laundries, New York City Hospitals, 
New York, succeeded Edwin T. Cul- 
len, Salem Hospital, Salem, Massa- 
chusetts, as president. 


S.D.C. Clinic 


Eager beavers from 5511 Cleaners, Jones- 
boro, Arkansas, get the women’s view- 
point on selling from SDC speaker, Mrs. 
Betty Cardwell. The chin camouflage is 
to commemorate Jonesboro’s centenary 


Rolland D. Whitlock, University of 
Oklahoma Medical Center, Oklahoma 
City, was moved up from secretary to 
first vice-president. 

Duane Young, St. Mary’s Hospital, 
Minneapolis, Minnesota, was elected 
second vice-president. William  S. 
Eddy, Conrad Hilton, Dallas, Texas, 
is secretary, and T. Hugo, St. Lukes 
Hospital, St. Louis, Missouri, treasurer. 


Draws 800 


MEMPHIS MEMBERS of the South- 
ern Distributors Council hosted a two- 
day educational clinic and_ exhibit 
which attracted 800 to the Chisca 
Hotel, Memphis, Tennessee, April 
25-26. 

The program featured five speakers 
and 60 firms participated in the 
exhibit. 

Spunky Betty Cardwell, Blue Bell 
Laundry, Union City, Tennessee, stole 
the show telling the assembly “What 
the Housewife Expects From Our In- 
dustry.” She put on a skit and fashion 


Interestingly enough—although we 
are told it’s not unusual—the associa- 
tion members chose only one of the 
candidates proposed for office by the 
nominating committee. 

Next year’s annual conference will 
take place in Chicago. The dates will 
correspond with the American Insti- 
tute of Laundering’s convention and 
Exhibit—Henry Mozdzer 


show to dramatize the point that a 
woman must have confidence in a 
cleaner above everything else. 

Other speakers included Jerry Da- 
leke of Kraus Cleaners, Memphis, who 
outlined a plan for profitable sales 
promotion; Gerald F. DeLorme, Signal 
Chemical Co., Bedford, Ohio, on “Ad- 
ditional Profits Through Related Pro- 
motions,” and Len Fiddle, Cleaning 
Laundry World, on Wash-and-Wear. 

John Beeler, SDC president, pre- 
sided. 

The success of this first clinic may 
encourage several such regional meet- 
ings to be held next year.—H. Mozdzer 


Sidelines Featured at Williamsburg 


“Yellow Page ads influence at the time of 
purchase.” —L. Petzinger 


HERE was a convention that really 
pinpointed its efforts. Every speaker 
who addressed the Maryland-D. C.- 
Virginia Lanndryowners Association 
talked about services other than laun- 
dering for more profits. The occasion 
was the spring convention held May 
3, 4, 5 at Williamsburg, Virginia. 

The first session was devoted to rug 
cleaning. Lambert Petzinger told of 
the success Little Falls Laundry has 
had with this sideline through proper 
promotion. This firm in Little Falls, 
New Jersey, believes there are two 
kinds of advertising campaigns—ade- 
quate and inadequate. Mr. Petzinger’s 
report proves theirs is adequate 

For example, they run classified ads 
in 20 different telephone books in 
their market. He pointed out that 
yellow-page ads have one strong char- 


acteristic. They influence at the time 
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of purchase. And that’s the time to hit 
hard upon the customer’s mind. He 
further pointed out that the people 
who produce the directories spend 
millions building up directory adver- 
tising acceptance through television, 
newspapers and other media. 

Other ways this firm promotes rug 
cleaning are through weekly news- 
paper ads, truck posters, radio and 
TV, bundle inserts and salesman edu- 
cational programs. 

He was preceded by Colonel James 
Rice of the National Institute of Rug- 
cleaning. He gave a comprehensive 
talk on equipment and layout needs to 
handle rugs properly. He pointed out 
that the potential in this field is tre- 
mendous. Less than 10 percent of the 
rugs in use are professionally cleaned 
and even on these cleaning takes place 
only once a year or less frequently. 
But he stressed using the proper tools. 

The next day a panel of four dis- 
cussed four other sidelines. Jack Gal- 
lagher of Gallagher Laundry, Wash- 
ington, D. C., told of the success his 
plant has had handling suede and 
leather finishing. Next, Reginald 
Pledger of Manhattan Company, 
Washington, D. C., talked about pil- 
low renovating. 

Those present were next apprised 
of the latest techniques in processing 
furs, particularly the man-made vari- 
ety. This was ably handled by the 


affable Dutch Rothe, supervisor of the 
General Course at the National Insti- 
tute of Drycleaning. He was followed 
by Henry Worcester from Morning- 
side Laundry in Silver Spring, Mary- 
land. Henry told of the success his 
plant has had with shoe repairing. 

The forum was followed by a 
round-up by Art Schuelke, editor of 
National Cleaner & Dyer. He dis- 
cussed 17 different sidelines available 
to the industry. He covered the pros 
and cons of each and the cost of 
necessary equipment and space re- 
quirements. He urged plantowners to 
be sure to merchandise the services 
adequately and not treat them as 
“stepchildren.” 

Entertainment included tours of his- 
toric Williamsburg which has been 
restored to its appearance during 
colonial days. There were luncheons, 
cocktail parties, a dance and a Monte 
Carlo night, among other events. The 
100-plus registrants had a good bal- 
ance between work and play. 

A new slate of officers was voted 
into office. Arch Houstle of Fulton 
Laundry, Baltimore, was elected 
president. Maurice Long of Pioneer 
Laundry, Washington, is the new vice- 
president. Herb Fried of Royal Laun- 
dry and T & E Laundry in Richmond 
is treasurer. The executive secretary 
continues to be Wilmer “Baldy” Bald- 
erson.—Art Schuelke 
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Those Wwere the bad old days! (B. S-G ) Small-capacity horizontal washers, cramped space, 
loading and unloading by hand, “guesswork” supply feeding and washing cycles ... these were only a few 
of many problems that faced the “modern” steam laundries of the 1890's. 


(PHOTO COURTESY OF AMERICAN INSTITUTE OF LAUNDERING) 


Today’s modern L 


The SMITH-GRANTHAM unloads in seconds — complete — 


laundry uses no hand pulling. Manual inching button assures complete 


unloading control. 


SMITH-GRANTHAM PUSHBUTTON WASHERS 


A complete six-step washing cycle every 26 minutes... 
800 lbs. of wash every hour from a 400 lb. capacity 
machine . . . all with the punch of a button. Tempera- 
ture control, filtered recirculation and continuous fresh 
water rinse are all maintained automatically through- 


out the wash period. Drum tilts 23° forward and back 
for smooth, quick loading and unloading. Large diam- 
*Before Smith-Grantham! 


eter “‘shell-less” basket frees dirt faster ... uses 14 less 
supplies and water! 
Write today for Bulletin 48 — it tells the whole story on this new high-capacity washer! 
THE T. L. SMITH COMPANY | LAUNDRY DIVISION 
Milwaukee 1, Wisconsin « Lufkin, Texas A9-4088 


A9-4088A 
June, 1959 
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Flag Bag 

Had occasion to call Damon Shulse 
who owns the Blue Bird Laundry & 
Cleaners in San Diego, California. 


Someone had gone to the trouble to 
make special little canvas bags to hold 
the marker flags for the flatwork feed- 
ers at the ironer. 

The bags are about a foot square 
and positioned at each end of the feed 
trough. Safety pins hold one side to 
a string around the metal feed-bar 
support, and the other side is pinned 


to the canvas feed trough. This keeps 
the top of the bag open within easy 


reach of the feeders when they need 


a marker flag, and keeps them from 
dropping on the floor. 


; Compresso = ‘ 


‘/Airthine + — | 


[ 
Reduced 
Coupling 


% Presses —» 


4 Fipe 


Pipe Cdp 
Drain 


Valve 


Draining Air Lines 


Another idea in use at Blue Bird 
is the way Damon Shulse keeps the 
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condensate drained from his air lines. 
Near the big compressor he made a 
“low spot” in the line in which the 
condensate could collect. At this point 
it drains into a 14-inch length of 4- 
inch pipe which has a drain valve on 
its lower end so the water can be re- 
moved at intervals. I was assured 
there was no specific need for the 
trap being exactly 14 inches long, but 
that just happened to be the length of 
it at the time . . . and Damon wasn’t 
about to cut and thread a piece of 


4.inch pipe just to make it look a little 


more dainty. 





Wooden Pattern For )aundry Bundles 
Slopes To Canter 


Bundie-Assembly Platform 
At Elite Laundry & Cleaners in San 


Diego, California, Orville Sauter and 
Clarence Sutton like to keep their call- 
office laundry and cleaning orders to- 
gether for the convenience of the 
counter girls. To do this the laundry 
bundles are placed under the dry- 
cleaning ready-racks, on platforms 
that are the width of two hanging 
racks, which in this case are 8 feet 
long. 


These platforms are framed out of 
1-by-6-inch planks, with plywood bot- 
toms that slope to the center. The 
slope of the bottom, plus the 6-inch 
sides along the aisles, prevents the 
laundry orders getting kicked out of 
position. The plywood is marked off 
into numbered sections about a foot 
wide, which provides space for eight 
laundry bundles for each of the 8-foot 
hanging racks. 

The platforms protect the bundles 
from the concrete floor, as well as sim- 
plify the job of sweeping out, since 
dust and lint don’t get a chance to 


collect on the packages. 


Table Top used For Sealing 


Pliotilm-Wra 
alates, 





Sealing-lIron Holder 


Of course, with the modern heat- 
sealing irons in use today, their low 
temperature doesn’t make for as great 
a fire hazard as the early ones some- 
times did, but they still need to be 
treated with a certain respect. 

At Elite Laundry & Cleaners, O. 
Reed Sauter has a simple solution as 
to where the girl should put the seal- 
ing iron when it isn’t being used. He 
merely tilted a tall fruit-juice can at 
an angle and nailed it to the inner 
side of the table the girl works at. 
The top of the can protrudes just 
slightly from the shelf on which it 
rests and provides a very convenient 
holder for the iron. 
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double 
dividend 


She’s pleased. No question 
about it. Quality 
shirt finishing — smooth 


and comfortable 


is the best way to 


build repeat business. 


You are repaid, too, 

if you use Satinette. 

The best starch is 

the most economical starch. 


Cook Satinette once. 
Use it all. It never 
separates or congeals. 
Less time consuming. 
Better profits. 


LET YOUR KEEVER 
SALES-SERVICE MAN 
PROVE /T 


THE KEEVER STARCH CO. 
COLUMBUS 15, OHIO 


Corn, wheat and other grain products 
for industry since 1898 


KEESTAS 
+ s 
TNS 


2, 
®aouct? 


NTN — 


A BLEND OF WHEAT AND CORN 


Other Keestar products 
ULTRA-LITER 


SANI-SOUR 
JUMBO PADS 
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Back to school: Laundry managers from all over the country turned out for a briefing on business developments. 


Another conference is scheduled in the fall 


By HARRY YEATES 


WITH COMPETITION the 
swing from a)) sides, it’s more impor- 
tant than ever to have well-trained 
managers in every department of the 
plant. An enthusiastic group of 28 
people looking for better ways to op- 
erate a laundry found many practical 
solutions during the annual owner- 
manager conference held at the Amer- 
ican Institute of Laundering, Joliet, 
Illinois, May 11-15. 

We attended one of the day-long 
sessions taught by AIL 
Here’s a rundown on 


on up- 


classroom 
staff members. 








ZEIDLER 


for modern 
laundry profits 


*Stripping and Guide Device 
eliminates tapes and strings. 


*Steel for 


Chest-type lroner Rolls. 
*Feed Ribbon ‘‘Sur-Drive” Kit. 
*Doffer Rolls. 


*Spring ‘‘Perma-Pad"’ for 
Drycleaning Presses and 


“Enduro” Pads for Laundry 


Presses. 


Spring Cushions 


ZEIDLER 
MANUFACTURING COMPANY, INC. 
633 Concord Ave. 


MAMARONECK, N. Y. 

















A.LL. Management 


Conference 


Refresher course at Joliet brings 


laundrymen up to date on industry trends 


what managers from all over the 


country heard about the all-important 
subjects of new textiles, washroom 
supplies, incentives and selling. 

Vice-president George Johnson said 
that over 6 billion pounds of synthetic 
and natural fibers were consumed last 
year. Nonwoven fabrics composed of 
short textile fibers are coming into 
greater use all the time. Three prom- 
ising areas for expanding growth in 
nonwoven fibers include handker- 
chiefs, dustcloths and towels. Paper 
fabrics made from wood pulp have 
made measurable inroads into cotton 
usage in fields as throw-away 
tissue and napkins, concluded Mr. 
Johnson. 

Samples of new synthetic deter- 
gents, bleaches, softeners and _ bright- 
eners were shown by Lee Johnson. 
Their chemical makeup and applica- 
tion in the washroom were brought to 
the attention of the group. 

Staff member Ev Brink told the 
class that national figures indicate that 
production goes up and labor costs 
go down when a plant sets up an in- 
centive system. Installing new meth- 
ods increases the percentage of plant 
efficiency by some 25 percent. Adding 
a time study will raise it another 25 
percent and incentives should bring 
production up to 100 percent effi- 
ciency. Mr. Brink cautioned, however, 
that when a method is changed for 
any reason, standards must be re- 


evaluated accordingly. 


such 


A woman's angle on the subject of 
public relations for the industry was 
discussed by staff member Gen Wis- 
niewski. She outlined several basic 
steps that management can take in 
setting up a personalized public rela- 
tions program. They include improv- 
ing quality, being active in the com- 
munity, improving plant and employee 
appearance, etc. Good housekeeping 
is most important, Miss Wisniewski 
said, since women who have toured 
laundry plants normally remember 
the bad things—like greasy gears on 
machinery, dirty windows or sloppy 
floors—instead of good points. 

Various aspects of selling were pre- 
sented by a four-man panel made up 
of Ralph Yonke, Bud Connell, Elmer 
Strandberg and Glenn Lange. It was 
generally agreed that salespeople 
should be oriented on plant problems 
so that they can do a better selling job, 
that the efficient plant should sponsor 
promotions for all productive employ- 
ees, such as button-guarantee contests 
for shirt operators, etc. 

Practically every conceivable laun- 
dry problem from ways of folding a 
sheet to setting up a coin-store was 
brought up for discussion. And every- 
one spent at least two hours a day 
working in the Institute’s laundry and 
drycleaning departments. 

Another management conference is 
scheduled for the fall. If you haven't 
given it some thought, now’s the time 
to line up your key people. (IL) 
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THE FIRST AND ONLY COMPLETE AND TESTED PLAN IN THE UNITED 


STATES FOSTERING WHITE SHIRT RENTAL CONGRATULATES THE FOL- 
LOWING FRANCHISED LAUNDRIES FOR THEIR FORWARD THINKING 
AND PIONEERING SPIRIT ON THE OCCASION OF THE FIRST BIRTHDAY 


OF SHIRT VALET: 


CONNECTICUT SHIRT RENTAL, Manchester, Conn, 
VICTOR LINEN SERVICE, St. Louis, Mo. 
CALIFORNIA GENERAL LINEN, San Francisco, Cal. 
REDWOOD CITY LAUNDRY, Redwood City, Cal. 
AMERICAN LINEN SUPPLY CO., Seattle, Washington 
SPRINGFIELD LAUNDRY CO., Springfield, Ohio 


GLOBE LAUNDRY COMPANY, Manitowoc, Wis. 


FLORIDA LAUNDERERS & CLEANERS, Ft. Lauderdale, Fla. 


CALLANDER CLEANING CO., Newark, Ohio 
MISSOURI LINEN & TOWEL, St. Louis, Mo. 
LICKING LAUNDRY COMPANY, Newark, Ohio 
CRESCENT LAUNDRY CO., Davenport, lowa 
ADVANCE DRY CLEANERS, Muskogee, Oklahoma 
TROJAN LAUNDRY COMPANY, Ypsilanti, Mich. 
BUGLE COAT APRON & LINEN, Baltimore, Maryland 
AMERICAN LINEN SERVICE, San Diego, Cal. 
DELUXE CLEANERS, Carroll, lowa 

DIXIE LAUNDERERS, Louisville, Kentucky 

ETEX SHOP TOWEL SERVICE, Longview, Texas 
GUARANTEE LAUNDRY, Tulsa, Oklahoma 

HOME SERVICE INC., Lima, Ohio 

MODEL INDUSTRIAL UNIFORM, Brownsville, Texas 
NEW PROCESS LAUNDRY, Iowa City, Iowa 

SALEM LAUNDRY CO., Salem, Oregon 


DON SCHELEW LTD., Halifax, Nova Scotia 
SHEPHERD’S LAUNDRY, Beaumont, Texas 
SLATER-WHITE LAUNDRY, San Antonio, Texas 
HARTLESS LINEN SUPPLY CO., Chicago, I). 
SNO-WHITE DIAPER SERVICE, Winnipeg, Manitoba 
KLINES COAT & APRON SERVICE, Philadelphia, Pa. 
STATE LAUNDRY & LINEN SUPPLY, Hempstead, L. L., 
BANNER LAUNDERING CO., Detroit, Michigan 
HYGIENE LINEN SERVICE, Jersey City, N. J. 
COLUMBIAN LAUNDRY, Newark, N. J. 

UWANTA LINEN SUPPLY CO., Wheeling, W. Va. 
MODEL LAUNDRY & CLEANERS, Fargo, N. D. 
CAPITOL CITY LAUNDRY, Montgomery, Alabama 
ENUMCLAW LAUNDRY, Enumclaw, Washington 
ALLEN CLEANERS, Akron, Ohio 

BOSSEN BROS, LAUNDRY, Maryville, Cal. 
CORVALLIS LAUNDRY ° Corvallis, Ore gon 

MIREAU LAUNDRY & CLEANERS, Cleveland, Ohio 
ATLAS LINEN RENTAL, San Francisco, Cal. 
CANTON LAUNDRY & CLEANERS, Canton, Ohio 
MOTHER’S FRIEND LAUNDRY, St. Paul, Minn. 
SANITARY LAUNDRY, Greeley, Colorado 
COMPTON LAUNDRY, Compton, Cal, 

WHITE SWAN LAUNDRY, South Bend, Ind. 


For complete information, write, wire or call 


SHIRT VALET RENTAL PLAN, INC. 


The oldest supplier of quality white shirts for home rental by the laundry industry 


358 Fifth Avenue, New York 1,N. Y. 
Pennsylvania 6-1930 


June, 1959 





Laundry News Mates 





GRAND ISLAND, NEB.—Ralph and 
Lloyd Townsend have purchased Grand 
Island Model Laundry. Harold Town- 
send, father of Lloyd and brother of 
Ralph, had operated the establishment 


until his death in 1957, A moderniza- 


tion program is being planned. 


AUBURN, WASH, — Coin-operated 
equipment has been added at Auburn 
Laundry, 25 S. Division St., owned by 
Charles Benson. 


WILLISTON, N, D.—Harold Meyer, 
Model Laundry, Fargo, was elected pres- 
ident of the North Dakota Cleaners and 
Launderers Association at the group’s 
annual convention held April 11 and 12. 


Give your flatwork ironer a new lease on life with 


R/ M REVOLITE lroner Covers 
M REV@:on troner Pads 





They're perfectly mated 


R/M Revo.ite Covers for flatwork 
ironers are made of flexible, resilient 
asbestos fabric, coated with smooth, 
durable synthetic resin. They give sev- 
eral times the service of conventional 
cotton covers. 

R/M_ REVOLON Pads for flatwork 
ironers are made of asbestos and 
Dacron* fibers. They not only last 
much longer than other pads, but they 
also retain their greater resiliency for a 
longer period. 

Equip your rolls with both products, 
and your flatwork ironer will be good 
for a year’s operation . . . without 


*A Du Pont trademark 


REVOLITE 


changing covers and without mainte- 
nance, labor or even overtime costs. It 
takes both to give you peak efficiency. 
R/M also supplies REVOMESH, a 
complete line of metallic press pads, as 
well as many types of REVOLITE press 
covers for laundry and dry-cleaning 
presses. 
Write for full information and prices, 
or ask to have an R/M repre- 
sentative call on you 





Members of 
A.LL., L.S.A., N.A.LL.M., L.C.A.T.A. 











DIVISION 


OF RAYBESTOS-MANHATTAN, INC. 


500 Fifth Ave., New York 36, N.Y.« Phone: BRyant 9-4390 


RAYBESTOS-MANHATTAN, INC., Laundry Pads and Covers ¢ Asbestos Textiles ¢ Brake Lin- 
ings * Brake Blocks ¢ Clutch Facings ¢ Rubber Covered Equipment ¢ Industrial Rubber ¢ Engi- 
neered Plastics * Sintered Metal Products ¢ Abrasive and Diamond Wheels ¢ Bowling Balls 


Other officers are Ernie Martinson, M & 
E Cleaners, Harvey, vice-president, and 


Harold G, Reed, Reed Cleaners, Fargo, 
secretary-treasurer. 


EPHRATA, WASH. — Expansion of 
House Laundry and Dry Cleaners, to in- 
clude a separate coin-operated establish- 
ment, has been announced by Travis 
House, owner, The new laundry will be 
located at Third Ave. and A St., N. W. 


BOISE, IDAHO—Parisian Shirt Laun- 
dry and Dry Cleaners, 6405 Fairview 
Ave., has been opened by Leonard Olson 
and John Lienhard, who also own Over- 
land Cleaners, 3211 Overland Rd. 


SHELBY, MONT.— The newly re- 
modeled C.O.D, Laundry has added 


coin-operated equipment. 


a 


we 


\ A 


JUNCTION CITY, KANS.— Dutch 
Maid Laundry has been opened by EI- 
mer Schmidtberger, in a new building at 
10th and Jefferson Sts. 


ROCKY FORD, COLO. — Superior 
Laundry has been opened in connection 
with Unique Cleaners, owned by Harry 
Aschermann, Jr. 


MANZANOLA, COLO. — A grand 
opening was held at City Laundry in 
its new location on Highway 50. The 
firm is owned by Tiny Williams. 


MARLOW, OKLA.—Mr. and Mrs. 
Dud Barker have purchased Fine’s Laun- 
dry from Mr. and Mrs, Alva Fine. 


VAN HORN, TEX.—Mr. and Mrs. 
E. O. Vogel have opened a drycleaning 
plant in connection with their laundry. 
The business, located near Highway 54, 
will be known as City Laundry and 
Cleaners. 


OCEANSIDE, CALIF. — A three- 
alarm fire destroyed Oceanside Laundry 
and Dry Cleaners, 202 S, Cleveland, at 
an estimated loss of $250,000. Charles 
Newcomb, owner, also owns Wash Well 
Laundry and Klassy Kleaners. 


BERKELEY, CALIF.— Chamber of 
Commerce President George Truitt and 
Vice Mayor Arthur Beckley officiated at 
a ribbon-cutting ceremony recently which 
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For The en - heey CM... 


Soreares 





KEEPS CUSTOMERS COMING .. . Because new 
Colgate “LOW FOAM” gives top-grade washing, high- 
lights colors and rinses perfectly. Contains a special 
laundry brightener to give your customers THE 
WHITEST WASHES UNDER THE SUN! 


KEEPS MACHINES OPERATING... because Colgate 
“LOW FOAM” is the controlled-suds detergent espe- 
cially formulated for tumbler and agitator-type 
washers. “LOW FOAM” produces just the right 
aha: Sines: Shine ceniiieatnaanaen tial iin amount of suds for clean washes... not enough suds 


Condensed is Ideal for use in Bulk Dispensers. to interfere with washing action! 
Sprayed form not available west of Rocky Mts. 











FREE TECHNICAL SERVICE AVAILABLE! ECONOMICAL, TOO! “LOW FOAM” saves 


Our enlarged Technical Service staff will be happy to you money because it helps protect washers 

help you solve your soap and synthetic detergent ap- from damaging corrosion, overflowing suds 

plication problems. Write your nearest Colgate- oa ee 
or overheated motor due to “suds lock. 


Palmolive Company Associated Products Department 
COLGATE-PALMOLIVE COMPANY 


Sales Office. Send for new Soap Buying Guide. 
300 Park Avenue, New York 22, N.Y. 


Atlanta 5, Ga. * Chicago 11, Ill. * Kansos City 11, Mo. * Oakland 12, Collif. 
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opened Troy-Manhattan Laundry, 1812 
Dwight Way. Donald Parce is president 
of the firm and Lou Parce vice-president. 


ALBUQUERQUE, N. M.—Swanson’s 
Launderers and Cleaners, Inc., 142 Tru- 
man, N. E., has been incorporated by 
Waldo Spiess, J. K. Hakney and A, P. 
Hapsas. 


BORON, CALIF. — Ben and Betty 
Gray have taken over operation of Pace’s 
Laundry on Gardner St. from Mr, and 
Mrs. Clemons Pace, 


LOS BANOS, CALIF.—Leo and Mar- 
ion Stefanelli are the owners of a new 
laundry to be opened at Fifth and I Sts. 





~~ 
(‘es 


COUSHATTA, LA.—John Osborne 
has purchased Coushatta Laundry and 
Cleaners from Jim Knotts, 


OWENSBORO, KY.—New equipment 
has been installed at Troy Laundry and 
Cleaners, 312 St. Ann. 





Starch with versatile Cameo®... Here’s why! 


Economical! Non-congealing! Cameo goes further! 
Saves money! Lets you starch from light to heavy 
to satisfy individual customer requirements! 


Truly, here’s a starch that will enable 
you to satisfy even your most per- 
snickity customers—Staley’s Cameo. 

And no wonder! For famous Cameo 
quality results in smoother cooking. 
Maintains an even fluid consistency 
—without lumping. Too, noncongeal- 
ing Cameo gives fast, even penetra- 
tion for a smoother, superior finish. 
And Cameo saves you money ... be- 
cause it goes further than 8-ounce 
starches ...does up to 5 shirts for 
the cost of only 3. 

For the most efficient, customer- 
pleasing starching you’ve ever pro- 
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duced, get the low-down on this high- 
quality starch. See your Staley Dis- 
tributor for complete information on 
Cameo Laundry Starch, or write 
today to: 


A. E. STALEY MFG. CO., DECATUR, ILL. 


Boston - Chicago - Cleveland 


Branch Offices: Atlanta - ° . 
\ Staley’) Kansas City « New York « Philadelphia - San Francisco 
® St. Louis 





CAMEO” 


LAUNDRY STARCH 











BERLIN, MD.— Sunshine Laundry 
has opened Washette, a self-service laun- 


dry. 


SOUTH TOWN, ALA.—Harris Laun- 
dry & Dry Cleaners has added a self- 
service laundry in its new building on 


Arab Rd. 


WASHINGTON, D. C.— Suburban 
Maryland Cleaners and Launderers As- 
sociation recently contributed more than 
1,000 unclaimed articles of clothing to 
the Prevention of Blindness Society. 


LEXINGTON, N. C.—An open house 
was held recently at B. and B. Laundry 
to celebrate installation of its new stor- 
age vault. The firm is operated by Ed 
Sheets and his son, Tom. 


CREEK VALLEY, N, C.—A _ new 
building has been constructed to house 
Murphy Laundry. 


LINCOLNTON, N. C. — Jarrett’s 
Laundry & Dry Cleaners held an open 
house recently to celebrate opening of its 
new storage vault. 


NEW ORLEANS, LA.—New Orleans 
Laundry and Cleaners Association recent- 
ly sponsored a drive for old clothes for 
the Volunteers of America. 


SPRINGFIELD, KY.— Maurice and 
Perry Carrico, operators of Springfield 
Laundry Co., have announced plans for 
opening a coin-operated laundry. 


LEXINGTON, KY.—James L. Mit- 
chell has purchased Peerless Laundry & 
Dry Cleaning Co., 149 N. Broadway, it 
was announced by Mrs. Lydia C. Mc- 
Kenna, president. The firm was estab- 
lished in 1908 by C. C. Bosworth and 
James B. McKenna, 





PHILADELPHIA, PA.—Quaker City 
Laundry Co., 48th and Ludlow Sts., has 
purchased a garage building at 4713 
Ludlow St. The 10,000 square-foot build- 
ing will be utilized by Quaker City for 
storage and maintenance of its fleet of 
trucks, 


SPRINGFIELD, MASS.—At its annual 
meeting held recently, Royce Superior 
Laundry, Inc., Clinton St., voted to in- 
stall coin-operated laundry equipment in 
all its units. All officers of the corpo- 
ration were reelected. 


BALLSTON SPA, N. Y.—Rickett’s 
Laundry and Dry Cleaning on Double- 
day Ave. has begun construction of an 
addition, owner Paul J. Rickett has an- 
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isn’t 


PROF 


your prime 
objective? 


Speed Queen’s sensational rise to 





top position in the coin-operated 
laundry field is due to leadership in 

the 3 basic ingredients that produce 
profit. Here they are: 















A Faster, Shorter Cycle . . . that attracts more cus- 
tomers .. . and handles at least 50% more business 
with the same investment. 


AERA RAALAL SPP eeeeeeseeseseseseeseeseseeseveee BEREEREREEEEEEREEET UU 


° Cleanest, Whitest Wash Offered Anywhere... 
f ¥ produced by Speed Queen’s famous bowl-shaped tub 
i and agitator principle with popular top loading. Speed 
ie Queen’s superior washing quality holds customers... 
keeps ’em talking favorably. (Safety lid lock has been 
added as a new feature.) 


Most Trouble-Free Machine . . . in the entire in- 
dustry. Which means lowest maintenance cost. When 
servicing IS necessary, easy accessibility of all major 
mechanical assemblies saves time and labor. 






There it is... the 3 basic requirements that 
assure big coin-laundry profits wrapped in one 
commercial automatic washer . . . SPEED 


, QUEEN. Why settle for less? 


For complete details, write 


SPEED QUEEN } 


A Division of McGraw-Edison Co. 
Speed Queen and Simplex Commercial Dept. J. 
Ripon, Wisconsin 
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nounced, The addition will double the 
size of both the drycleaning and auto- 
matic laundry services, and it will pro- 
vide a storage vault five times the size 
of the present facility, 


WYNNEWOOD PARK, PA.—A drive- 
in laundry and drycleaning establish- 
ment will be housed in a new building 
at Haverford Rd. and Karakung Dr. 


WELCH, W. VA.—lInstallation of a 
storage vault has been announced by 
Peerless Laundry, Inc., Virginia Ave. 


TRENTON, N. J.—An addition has 
been opened at Blakely Laundry Co., ad- 
joining the main plant on Brunswick 


Ave. 


NEW YORK, N. Y.—Mr. and Mrs. 
Victor Kramer sailed to Europe on April 
25 for a seven weeks business and 
pleasure trip. Mr, Kramer, president of 
Victor Kramer Co., Inc., laundry man- 
agement consultants, is designing the 
new Central Laundry for the Hadassah 
Hebrew University Medical Center at 
Jerusalem, Israel. He has also been as- 
signed to make a survey of the laundry 
situation in various European cities for 
one of the large hotel chains, and will 
study progress of the industry overseas. 


PHILADELPHIA, PA. — John D. 
Campbell, Jr., sales manager of Modern 
Laundry, was elected president of the 
West Philadelphia Chamber of Com- 
merce. 


WEW ACTIVATED 


PRIME SOHP 


with 





More Washing Power per Pound! 











That’s because 
new activate 

















PRIME SOHP 


combines FO 
reat washing 











1. Perfect balance of Special Soaps and 


high potency Alkali (GH) 
2. New miracle brighteners 
3. New PRIME Color Set 
4. Safe Powerful Stain Solvents 


Find out how you can save up to $564.00 per year on 


each wheel with this “New Way To Wash.” Write today 


for FREE 16-page illustrated booklet. 









=] -¥- Tol ame leol-| om Orel aal ol-lahy 


131st: Year of Continuous Progress in 





watelalehaek: turing Fine 


eoltlsle a aad aelelelas 


17 MILL STREET, LAWRENCE, MASSACHUSETTS 
Canadian Licensee, H. L. BLACHFORD, LTD., Montreal, P.Q, 





MATTOON, ILL.—Norman Laundry 
and Dry Cleaning Co., Decatur, has pur- 
chased Peerless Model Co., 2008 Prairie, 


from L, Tom Lawrance. 


DETROIT, MICH.—In a move to ac- 
quaint the Detroit public with coin- 
operated laundries, owners have formed 
the Coin Operated Self Service Laundry 
Owners Association. Headquarters of the 
group is at 2130 Dime Building. 


PONTIAC, ILL.—Model-Paris Laun- 
derers and Dry Cleaners, Livingston and 
Locust Sts., has opened a coin-operated 
laundry at 508 N. Locust St. 


INDIANAPOLIS, IND, — Arlie A. 


Renner, driver for the Excelsior Laundry 
Co., was named on April 21 as truck 


driver of the month by the Indiana Motor 
Truck Association. Mr. Renner, who has 
a 14-year accident-free record with the 
laundry firm, entered a burning house 
and led two children and their aunt to 


safety. 


SELLERSBURG, IND. — Expansion 


and redecoration of Dold Laundry, Utica 


and Helbig Sts., has been completed. 
Norman Dold, owner, stated that a new 
self-service section has been added, 


CLARION, IOWA—D & K Laundry, 


119 Central Ave., W., recently aided 
K & M Laundry, Webster City, by doing 


all its laundry when the latter firm was 
incapacitated by a fire. 


DETROIT, MICH.— Annis Laundry 
and Cleaners, 12815 Puritan, has com- 
pletely remodeled its establishment with 
the latest equipment and a new drive-in 
window. 


BATESVILLE, IND.—B & W Laun- 


dry has been opened in the Boerstler 


Bldg. on E. Boehringer St. by Earl Wren 


and Clifford Bennett. 


TOLEDO, OHIO—Marion Risk, own- 
er of Homeville Laundry, 1357 Sylvania 
Ave., is the new president of the Toledo 
Quick Service Laundry Association, He 
succeeds Norton Young, proprietor of 
East Toledo Laundromat. Other officers 
are Frank Kruse, Point Place Coin Laun- 
dromat, vice-president; Mrs. Kruse, sec- 
retary, and Mrs, Shurden Quinn, Toledo 


Self-Service Laundry, treasurer. 
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YOUR DELIVERY BODY WILL 
WORK BETTER HERE << 


...on one of Chevy’s husky, high-capacity 


forward control chassis models for ’59! 


Here are tough chassis for grueling door-to-door hauls 
... the new Chevrolet Series 30 models! They‘re built 
to beat any multi-stop delivery job with modern com- 
ponents that stand up to wear and fear, and with the 
latest in money-saving 6-cylinder power. 


They're the toughest, smoothest rolling forward con- 
trol vehicles that ever saved a delivery man’s time and 
money! Available in three wheelbases (104”, 125” 
and 137”) and with G.V.W.’s as high as 10,000 Ibs., 
Chevrolet Series 30 models suit many kinds of light- 
duty delivery bodies, dozens of specialized door-to-door 
hauling tasks. Chevy's famous Thriftmaster Special 6 
offers solid assurance of lower-than-ever costs with a 
new Economy-Contoured Camshaft that reduces fuel 
consumption by as much as 107%! 


Job-tailored components. There’s a wide choice of 
standard or extra-cost components to fit your delivery 
needs ideally. Four transmissions, for instance—3-speed 
Synchro-Mesh, heavy-duty 3-speed Synchro-Mesh, 
heavy-duty 4-speed Synchro-Mesh and 4-speed Hydra 
Matic. Plus a wide selection of brawny, built-to-last 
rear axles that range up to 7,200 lbs. capacity. 

And you get springs of any size you need, tires that 
suit your loads and roads—with a choice of five 
generators of up to 50-amp capacity. 

Chevy's new Series 30 forward controls are built for 
big savings . . . and to accommodate a body that's 
virtually custom tailored to your needs, Your Chevrolet 
dealer can fit you out with the right equipment, pre- 
cisely, so see him sometime soon, Chevrolet 
Division of General Motors, Detroit 2, Michigan. 


No job’s too tough for a Chevrolet truck! aziZar 
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Fig. 1. Typical arrangement of tankless water supply system 


























Plenty of water at right pressure is a prime building service 


By JOSEPH C. McCABE 
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Fig. 2. Arrangement of typical pneumatic tank water system 
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WATER PRESSURE is one of those 
things like the front door, You expect Water supply 
it to come with the building and be Valve 
ample enough for your purposes. With 
city water demands growing so much, 
the pressure the city uses to move this 
water is pretty much shot by the time 
it gets to the customer. There are, of Fig. 3. Arrangement of roof tank water supply system 


in by 
utilized 


Flexible connection 
Check vaive 
Valve 


Water pumps 
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Simplicity in steam traps can effect 
big savings in parts inventory 
and maintenance time 


by John W. Ritter, Test Engineer 
SARCO Company, Inc. 
The function of all steam traps is to release 
condensate and prevent steam loss. How- 
ever, the method of trapping can make a 
great difference in cost and effectiveness. 

In the Sarco Thermo-Dynamic Steam 
Trap, the method is fundamental. Air or 
condensate entering the trap must flow 
from the inlet tube, radially across the un- 
derside of the disc valve, to the outlet. The 
space between the inlet tube and the disc 
forms a nozzle in which the static pres- 
sure energy of the incoming fluid is partly 
changed to velocity across the underside 
of the disc, with a resultant decrease in 
pressure. (This will be recognized, of 
course, as the Bernoulli Principle.) Use 
of this fundamental method means relia- 
bility in operation, 

As the high velocity fluid jet strikes the 
side of the upper chamber, some recom- 
pression takes place, so that the pressure 
above the disc becomes greater than the 
pressure below it. The pressure reduction 
under the disc and the pressure recovery 
above it depend on the internal energy of 
the fluid. As the condensate above nearly 
approaches steam temperature, its interna) 
energy is enough to overcome the upward 
force at the inlet tube and the disc snaps 
down in the inlet tube, which is the inlet 
valve seat. 

Simultaneously, the disc also seals the 
outer ring, which isolates the space above 
the disc from the outlet. The disc valve is 
therefore held firmly against the inlet valve 
seat until the pressure in the control cham- 
ber is reduced by condensation. The up- 





ward force then exceeds the downward 
force and the disc valve opens. 


40 seconds inspection time — 
that’s all it takes 


for a SARCO TD Steam Trap 





Just back off the cap of a Sarco TD. Lift out its single moving part, 
the stainless steel disc. Wipe it off, and drop it back. No adjustment 
is ever required, at any load or any pressure in its range . from 10 


through 600 psi. 














The TD operates in any position, won’t blow steam at any load. 
Small as a tee fitting, it can be installed in tight places. Its versatility 


This 3-part Sarco TD Steam Trap has only one 
moving part—the hardened, polished stainless 


steel disc. 

No other trap uses the velocity of the 
fluid to operate the valve or uses the recom- 
pression of the flowing fluid to trap the 
valve closed and to hold it closed. When 
it closes, it closes tightly — no “operating 
steam” leaks out. 


and reliability cut cost of big replacement inventory. 

Write for “Literature Kit 2A” today and get latest bulletins on the 
TD Steam Trap and other Sarco steam traps. Remember that Sarco 
can give you impartial advice on Production Planned steam trapping 


because... 8 


Only Sarco makes all 5 types: 
AR Thermostatic « Liquid Expansion « Float Thermostatic 
Thermo-Dynamic * Bucket 
COMPANY, INC. 


635 Madison Ave., New York 22, N. Y. 
STEAM TRAPS © TEMPERATURE CONTROLLERS «© STRAINERS * HEATING SPECIALTIES 
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/ Look at the \ 
/ inside story 
‘ of a heavy-duty ; 
i commercial | 
( ae 7 
Mo heater.” 
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NATCO is NOT a converted heating 


boiler. It is NOT a direct-fired stepped- 


up domestic water heater, 


Because of its special Scotch Marine 


design, NATCO has the built-in heat 


reserve equal to that of a big storage 


tank, 


so therefore, 


NATCO is the only instantaneous 
indirect-fired water heater that is guar- 


anteed to meet the per minute (pg 


load) demands without water te 
ture drop. 


NATCO has the highest 


and is by far the 
heater to both ins 








and operate. 


i= 


101-06 43rd AVE. 





course, other reasons and we list them 
for completeness’ sake: 


|, Existing low-pressure water dis- 


tribution system. 


2. Street main of variable pressure, 
undersized piping. 


3. Mains overtaxed by the increased 
number of new buildings. 


4, Mains that are old, with low 
pressure purposely maintained to pre- 
vent rupture of piping. 


5. Partial stoppages by foreign ob- 
jects in the water distribution system 
that tend to reduce the pressure. 


Any operating man knows the an- 
noyance of a low water pressure—the 
time it takes to fill equipment, the fact 
that time settings and pressure set- 
tings on self-filling equipment won't 
work properly, In addition, there are 
certain hidden values of good water 
pressure that never cross the mind 
until the pressure fails. Good pressure 
guarantees no back-siphonage in any 
part of the interior water piping and 
positive operation of all flush and 
rinsing type valves. 
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Low water pressure has been ex- 
perienced frequently enough so that 
there are a number of tried and tested 
ways of combatting the problem 
within your own plant. The most fre- 
quent methods used are the tankless 
water supply system, the pneumatic 
tank water supply system and the roof 
tank using pumps. 


1. Tankless water supply system 

A tankless water supply system 
serves where small quantities of water 
are used. A pump tied into the line 
builds up the required pressure and 
maintains it. Figure 1 shows a typical 
layout of the pump and piping hookup 
necessary for such a system. 

Water flows directly to the fixtures, 
with a branch taken from the line 
and connected to the pump. The sys- 
tem operates as follows: 

Suppose a building requires a water 
pressure of 40 p.s.i. and the available 
water supply varies between 30 and 
40 p.s.i. depending upon other factors 
that draw on the water in the street 
main. While a pressure of 40 p.s.i. is 
flowing through the interior piping 
system, the pump is inoperative. How- 
ever, once the pressure drops to say 





y@rating efficiency, 
economical water 














Oil or gas-fired 





CORONA 68, NEW YORK 


35 pounds, a pressure switch starts 
the pump and builds up the desired 
water pressure. 

A check valve on the bypass line 
prevents the pumped water fom back- 
ing up into the supply line. Flexible 
connections between the pump and 
the piping isolate the pump vibration 
so it is not transmitted through the 
piping system. The pump and _ its 
cushion base should be anchored to 
the floor slab. 

When this system is carefully de- 
signed and adequately sized, it gives 
satisfactory service. A disadvantage 
is that the water will be furnished to 
the fixtures as a throbbing supply due 
to the action of the pump. 


2. Pneumatic tank system 

For larger buildings with greater 
water demands, where a_ constant 
pressure is desired, a pneumatic tank 
system is employed. Here again, the 
water flows directly to the fixtures 
with a branch taken from the water 
main and connected to the pneumatic 
tank system. The pumps and tank 
build up the water pressure. This as- 
sures a steady flow of water through- 
out the building. Figure 2 shows a 
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typical arrangement of tank, piping, 
air compressor and component appa- 
ratus. 

As illustrated, the water supply by- 
passes the pneumatic tank system but 
a branch from the water supply is 
connected to the pump suction. The 
discharge from the tank is recon- 
nected back to the supply for the 
fixtures. 

The pumps force the water directly 
into the storage tank which is partially 
filled with a volume of air at a pre- 
scribed pressure maintained by the air 
compressor. The water in the tank 
occupies approximately two-thirds the 
capacity of the tank. The water level 
in the tank is shown on the water 
glass. Since the water is pumped into 
the tank under pressure, it will further 
“squeeze” the compressed air, which 
is the force that acts to furnish the 
water in the amount and _ pressure 
needed for the height and water de- 
mand of the building where it is in- 
stalled. 

The sizes of the pneumatic tank, 
pumps and related equipment are de- 
termined by the size or height of the 
building and potential water demand. 

A pneumatic system has the advan- 
tage that it can be installed in the 
building at basement level and is used 
for an upfeed water distribution sys- 


tem for the cold water as well as the 


hot water, 


3. Roof tank system 

A roof tank system, like the pneu- 
matic tank system, is used in buildings 
where large volumes of water are 
needed for the demand requirements. 
The tank is located above the roof 
level of the building and is filled by 
means of house pumps located on the 
ground floor or in the cellar, A typical 
system is shown in Fig. 3. 

The roof tank location is at a height 
calculated to maintain the needed 
pressure at the top-floor level of fix- 
tures and equipment. The size of the 
roof tank is determined on the basis 
of the volume of water in gallons per 
minute that will be used in a given 
time. 

House pumps are usually of the 
duplex type and are sized for the ca- 
pacity that will furnish the required 
amount of water to satisfy the desired 
pumping cycle. 

If the roof tank is to be used for 
both the fire and domestic water 
needs, the tank must be sized to hold 
at least 3,500 gallons of water for fire 
reserve in addition to the domestic 
water reserve. The domestic water re- 
serve is estimated by either the pump- 


ing cycle desired of the pumps or by 
the gallons of water to be held in re- 
serve, should the water supply fail or 
drop. Some engineers figure reserves 
that will last anywhere from 15 to 30 
minutes of normal consumption, de- 
pending upon the type of building. 

The water leve) is maintained in the 
tank by means of a ball float valve. 
Many varied types of valves are avail- 
able for this purpose. An actuating 
switch, an integral part of the valve, 
starts and stops the pumps. Here 
again, various types of switches are 
available for this purpose. 

The roof tank can be constructed 
of steel or of wood, Also, it consists 
of just one compartment or several 
compartments, depending upon the 
particular design favored by the engi- 
neer. A properly designed roof tank 
system is an efficient system and will 
serve, in a troublefree manner, the 
needs in a building many stories high. 

The disadvantage of the roof tank 
system is the periodic cleaning re- 
quired to maintain a tastefree water. 
To this end the water in the tank will 
remain cleaner for longer periods if 
the entire water reserve in the storage 
tank is circulated. This circulation 
may be accomplished by the proper 
arrangement of piping comprising the 
downfeed supply in the tank. OM 
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D BUY! 


Remember, Inversand Zeolite Water Softeners are used 
by hundreds of commercial and institutional laundries 
everywhere +++ Many for over thirty years. 


Write for full details, or a Representative will call. 


We are now building in quantity and stocking a number 
of standard size Inversand Zeolite Water Softeners. These 
popular water softeners are available at low prices and 


convenient terms. They 
are the latest design, fully 
guaranteed, and we feel 
A GOOD BUY at this time. 


Bulletin IS-1 sent on request 


HUNGERFORD & TERRY, Inc. 


Clayton 8, New Jersey 
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Pantex Names Three Vice-Presidents 





DON J. GIANCOLA 


Three appointments of vice- 
presidents for subsidiaries of 
the Pantex Manutacturing Cor- 
poration, Pawtucket, R. I., have 
been announced by John A. 
Bouvier, Jr., president of both 
Pantex and its export subsidiary, 
General Overseas Company. 

Don J. Giancola has been ap- 
pointed executive vice-presi- 
dent of General Overseas Com- 
pany. Ernest Davis and Robert 
Cummings are new vice-presi- 
dents of the General Research 
and Development Company, an 
affiliate of Pantex located in 
Syracuse, N.Y, 

Mr. Giancola graduated from 
University in 1946, 
and has had executive experi- 
ence in the laundry and dry- 
cleaning industries here and in 
foreign marketing. As execu- 
tive vice-president he will su- 
pervise export activities, includ- 
establishment of factories 
abroad and 

for the 
service of 


Syracuse 


ing 
in selected 
marketing 


overseas 


areas 
programs 


sales and 


Pantex equipment. 
In announcing 


the appoint- 





ERNEST DAVIS 





ROBERT CUMMINGS 


and 
also 


ments of Messrs. Davis 
Cummings Mr. Bouvier 
confirmed the location of the 
research company in Syracuse. 
The firm, he said, will conduct 
research in connection with 
laundry and drycleaning proc- 
esses and equipment and even- 
tually other facilities will be 
added to include development 


and sales. 


Automatic Service & Supply Expands Plant 





A move into new expanded 


facilities has been announced 


by Automatic Service & Supply 
Company, San Antonio, Tex. 


According to Louie R. Sher- 
man, president of the firm, the 
organization has experienced 
outstanding growth during the 
past five years and future plans 
call for extension of sales out- 
side the United States. 

The new facilities have 19,- 
940 square feet of plant space, 
Mr. Sherman adds, and will 
enable the firm to give even 
better service to the laundry 
industry. 


Lestoil Celebrates Birthday 


The Adell Chemical Co., 
Holyoke, Mass., maker of Lest- 
oil, celebrated its twenty-fifth 
anniversary and new plant ad- 
dition with a five-day open 
house from May 18-22. 

Guided tours were con- 
ducted, with certain days de- 
voted to television — stations, 
public officials, suppliers and 
retailers; employees and_ their 
families; and the public. 

With the addition of the new 
90,000-square-foot area, the 
company now has a total of 
150,000 square feet of plant 
and office space. There are five 
completely automatic produc- 
tion lines for bottles and one 
for half-gallon cans of Lestoil. 
New offices for Lestoil Inc., 
will use more than 15,000 
square feet of the new building 
with the remainder devoted to 
plant operation. 

The company now has 250 
employees, having started in 
1933 with 10, Production is re- 
ported to have grown from 1% 
million bottles a year in 1954 
to more than 100 million now. 


Cowles Awards Service Pins 


Cowles Chemical Company, 
Cleveland, Ohio, recently 
awarded long-service pins to 
two company sales and service 
representatives. 

A 10-year pin was awarded 
to William M. (Bill) Arnold 
and a 15-year pin was given to 
O. N. (Obie) White. The pres- 
entations were made by W. J. 
Schleicher, manager, Laundry 
Chemical Department, and P. J. 
Schleicher, Southern division 
sales manager, respectively. 

Mr. Arnold handles sales and 
servicing of Cowles laundry 
chemicals in southern New 
England, and Mr. White covers 
the states of Kansas and west- 
ern Missouri. 


National Marking 
Appoints Rosin 

Edward C. Rosin has been 
appointed sales representative 
in the states of Ohio, West 


Virginia, Kentucky and south- 


National 
Company, 


ern Indiana for The 
Marking Machine 
Cincinnati, Ohio. 
Mr. Rosin has been’ with 
National as a salesman and 
field engineer in the New York 
and New England territories. 


White Named for 


Sales-Service 





ROBERT WHITE 


Robert White has been ap- 
pointed sales-service representa- 
tive in the New England terri- 
tory for The Keever Starch Co., 
Columbus, Ohio, it was an- 
nounced by R. W. Allen, sales 


manager. 
A graduate of Boston Uni- 
versity, Mr. White has been 


a field representative for a laun- 
dry and drycleaning supplier 
since his release from the U. S. 
Navy 12 years ago. In his new 
post he will work closely with 
Keever distributors and_ their 
salesmen in servicing both com- 
mercial and industrial laundry 
and drycleaning plants using 
Keever products. 


Rose Joins Christensen 





RUSSELL J. ROSE 


Russell J. Rose recently 
joined the staff of A. L. 
Christensen and_ Associates, 
Joliet, Ill, it was announced 
by the company. 

Continued on page 80 
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from the complete line of 
Mathieson quality bleaches 


Mathieson offers you a choice of three 
bleaches — Ad-Dri, HTH Granular, and 
HTH Soda Bleach Mix. You can pick the 
one that’s best for your individual operation. 


No matter which bleach you choose, you 
are assured of a quality product backed up 
by Mathieson’s experience and reputation. 


AD-DRI. The newest of the Mathieson bleaches 
that is added dry directly to the washer. The handy 
measuring cup included in each drum assures con- 


trolled bleaching—no waste of bleach power. 
Packed in 100-Ib. “Leverpak” drums. 


HTH SODA BLEACH MIX. For a dependable, 
economical bleach solution, try HTH Soda Bleach 


Mix. Simply add this pre-proportioned mix to water 
and you have a stable stock solution of sodium 


hypochlorite. Packed in 100-Ib. “Leverpak” drums, 


HTH GRANULAR. The more than 30-year stand- 
by of the laundry industry for making up stock 


bleach solutions. Containing 70% available chlo- 
rine, HTH Granular comes in 100-Ib. full-opening 
lithographed steel drums and in sealed “measured 
unit” 3%4-lb. cans, 12 to a case. 


Ask your laundry supply house for more 
detailed information, or write today. 


AD-DRI® and HT H® are trademarks 


i OLIN MATHIESON CHEMICAL CORPORATION 
CHEMICALS DIVISION * BALTIMORE 3, MD. 


5792-8 
79 





Continued from page 78 

Mr. Rose studied manage- 
ment and engineering at Joliet 
Junior College, the University 
of Minnesota, Northwestern 
University and the University 
of Iowa. He was on the techni- 
cal staff of the American Insti- 
tute of Laundering for 16 years 
before joining the — staff of 
Christensen and Associates. 

A specialist in all phases of 
laundry production, Mr. Rose 
has served as an instructor in 
the trade association’s manage- 
ment school and has counseled 
hundreds of laundrymen and 
allied tradesmen. He is the 
author of technical bul- 
letins and reports based on 
practical research projects con- 
cerning production methods 
and processes profes- 


many 


used in 
sional laundries. 


Miss McDonald Appointed 


Miss Virginia L. McDonald 
has been appointed vice-presi- 
dent in charge of sales for Ad- 
vanco Laboratories, Saginaw, 
Mich. She joined the firm in 
1942 and has served in various 
capacities, including purchas- 
office management 
and sales promotion. 


The 


ing, finance, 


firm 


was founded in 
1939 by A. A. McDonald to 
serve the laundry industry. 
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Pantex Elects Bouvier 





JOHN A. BOUVIER, JR. 


John A, Bouvier, Jr., has 
been elected president of Pan- 
tex Manufacturing Corporation, 
Pawtucket, R. I, it was an- 
nounced following a recent an- 
nual stockholders meeting. 

Other officers elected were: 
Albert M. Zlotnick, financial 
vice-president; Marvin Green, 
vice-president; William A. 
Giusti, treasurer; Michael M. 
Brodsky, secretary; and Bart 
Moretti, assistant treasurer. 

Additions to the board of di- 
rectors are: Vice-Admiral John 
J. Manning, C.E.C., U.S.N., 
(Retd.) of Washington, D. C., 


keeps them smiling -and 
coming back for more! 


Your customers may not know why you turn out a better job, but 
one of the big answers is Jomac 54. On your body presses and 
collar-and-cuff machines, its long-wearing loop-pile fabric gives free 
passage to steam and hot air. That, plus its scorch resistance, 
absorbency and resilience, means an outstanding job—one to bring 


customers back time after time. 


Users report that Jomac 54 cuts downtime 75%. . . reduces press 
padding costs from 25 to 40%. Tnere are no broken buttons, no 
crow’s-feet, no wrinkles. No wonder smart laundry operators swear 
by it! Get Jomac 54 Press Padding from your nearest laundry dis- 
tributor. Write for his name and address. Jomac, iInc., Dept. I, 


Philadelphia 38, Pa. 


24-K Press Padding and Jomac 33 also available 


ex MK 


NO BROKEN 
BUTTONS 





NO CROW'S-FEET NO WRINKLES 


OMAC 





54 


PRESS PADDING 


and Jerome Kline, president of 


Norris Steel & Wire Company, 
Philadelphia, Pa. 
Board members reelected are: 


Mr. Bouvier; Mr. Zlotnick; 
Timothy J. Mee; Daniel W. 
Hickey; Frank Ginberg; Mr. 


Brodsky; John Warren Phillips; 
Lewis Gerber; and Phillip Kohn. 


Monarch Elects Franzman 
Meyer M._ Franzman_ of 
M. M. Franzman Company, 
New Haven, Conn., was elected 
vice-president and a director of 
Monarch Laundries, Inc., New 
Haven, at a recent Monarch 
stockholders meeting. 


Angelica's Western Plant Expands 


hh} 


Angelica Uniform Company, 
St. Louis, Mo., announces the 
expansion of its Western re- 
gional office by a into 
larger quarters. 

The new office at 1900 W. 
Pico Blvd., Los Angeles, houses 
a complete uniform manufac- 
turing and servicing facility, re- 
tail store for local customers, 
warehouse and sales office. The 


move 





office services a region that cov- 
ers seven Western states. 
Stephen L. Abelov, Western 
regional sales manager, point- 
ed out that the modern build- 
ing is completely air-condi- 
tioned and equipped with the 
latest manufacturing machinery. 
He said Angelica’s system of 
automatic data processing as- 
sures customers of almost imme- 
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diate action on all orders and Kohnstamm & Co., Inc., New It pays 
quick reporting of inventory York, N. Y. 


and factory status for smooth Furnishings in the neat cor- 


operation and adequate inven- per office are the ones actually 
tory maintenance. used by Kohnstamm personnel to Specify 
in 1840, A roll-top desk, dating 


100-Year-Old Office well back into the last century, 
ow = forms the centerpiece. On the 
desk stands the old clock made 
by a Kohnstamm forebear and 
some actual ledgers dating 
back to the 1840’s. An old coat 
and hat rack, complete with 
derby, stands alongside the 
desk, and a gleaming spittoon 
adds a colorful touch. 
Overhead the six globes of 
an old gas chandelier recall 
outdated methods of illumina- 
tion. Even the chairs are au- 
thentic pieces from the old 
An authentic corner of the office, the swivel chair having 
past has been set up in the originally belonged to Joseph 


“ modern new headquarters of H. Kohnstamm. 
14, 


DARNELL 


B CASTERS AND WHEELS ~d 
















aie 


, Charles Kurtz Retires; Succeeded by Son . BIE aii 


True savings result from quality, 
performance and longer life -- 


not just the initial cost alone, 


RUBBER TREADS .. . a wide choice of treads suited to all types 
of floors, including Darnelloprene oil, water and chemical-resist- 
ant treads, make Darnell Casters and Wheels highly adapted to 
rough usage. 

RUST-PROOFED . . . by zinc plating, Darnell Casters give longer, 
care-free life wherever water, steam and corroding chemicals 
are freely used. 








LUBRICATION . . . all swivel and wheel bearings are factory 
packed with a high quality grease that “stands up" under attack 
nestteaatinkiiaaaite wena 5, Roars by heat and water. Zerk fittings are provided for quick grease- 


James F. Kurtz has been Charles Kurtz has been asso- gun lubrication. 
named president of National ciated with The Keever Starch 
Industrial Products Co., Colum- Co. division of the company for * STRING GUARDS . . . Even though string and ravelings may wind 
bus, Ohio, following the retire- 51 years, first as director, then around the hub, these string guards insure easy rolling at all 
ment of his father, Charles J. secretary and general manager. times. 

Kurtz, from this office. The lat- He has served as president since 

ter will continue to serve as 1929. His connection with Ex-  |NVWESTIGATION PAYS — GET THE FACTS NOW 
chairman of the board of di- act Weigh Scale, another com- 
rectors. ponent of Industrial, as an offi- 

All other officers and direc- cer and director started in 1916. 
tors of the company were re- He was president of this com- 
elected. pany for five years, until 1948. [DaRwe ce Manual 

| CASTER 


eT : CWHE 
Cowles Western Division Holds Sales Meeting MaNUat— Will help make 
mM "i your selection easier 










describing over 4000 types 
of Darnell Casters and 
Wheels—with fittings and 
treads for every kind of 
application. 


Write for Free Darnell Manual 


DARNELL CORPORATION, LTD. 


The Western division of the cago. Special emphasis at the DOWNEY (LOS ANCELES COUNTY) CALIFORNIA 
Laundry Chemical Department, meeting was placed on the sales 
Cowles Chemical Company, of Cowles’ new products. 
Cleveland, Ohio, recently held The meeting was attended by, 36 NORTH CLINTON STREET, CHICAGO 6, ILLINOIS 
its annual sales meeting in Chi- first row, left to right: Carl 






37.28 SIXTY-FIRST ST., WOODSIDE 77, L. I., N. Y. 
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BULLDOG {= LINE 


BULLDOG 2 X 2 
WOVEN NETS 


PRINTED & SOLID COLORS 


Here's the net that sets the 
standard in the industry for 
quality and service . . . Bulldog 
2 x 2. Woven on modern looms 
of the finest duty bright duPont 
high tenacity nylon, we guaran- 
tee it to be the finest net of its 
kind in the field, without excep- 
tion. 


If your laundry is not among 
those using this long wearing 
net, call your jobber today and 
get set for a very pleasant sur- 
prise. For you will see in actual 
operation. in your own plant, 
how the engineered toughness 
and fine quality of our Bulidog 
2 x 2 result in economies that 
make it the smartest net buy on 
the market. 


X. S. SMITH, INC. 


NEW JERSEY 





RED BANK °* 





Now — from the makers ” Lumar 


MARLYNBRITE 


to give you whiter whites and brighter colors 


MarlynBrite is not a bleach. In fact it eliminates or reduces the 
need for bleach except in the case of heavy stains. But just add 2 
to 22 oz. to the first suds after the break and see how wonderfully 
white, how beautifully bright, your customers’ clothes become! 
And if you double the quantity be prepared for even more dra- 
matic results! 

And that’s not all. MarlynBrite contains a powerful anti-chlor 
which protects wash-and-wear fabrics. You should try it—and see 
what a customer-pleaser it is! Just one caution—don’t use Marlyn- 
Brite with invisible markings. 

See your laundry supply distributor or write us for our Marlyn- 
Brite leaflet. 


MARLYN CHEMICAL COMPANY, INC., Lakeview, Ohio 


Key to bigger 


family laundry sales 











* ace gets 
% 1-DAY SERVICE 
% LOWER LABOR COST 
% NO ERRORS 


You've read about it. 
It's the answer to 
today’s profit squeeze. 
Get the full story from 
The Key-Tag Checking 
System Co., 6509 Hough 
Ave., Cleveland 3, Ohio. 


THE KEY-TAG 


[LOT CONTROL| SYSTEM _¢& 
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Ewertz; Ray Johnson, depart- 
ment sales manager; Walt 
Brawner, division manager; 
Bill Schleicher, department 


manager; and Wes Jennings. 
Second row: Jim Berke, War- 
ren Peterson, Jim Ryan, Nelson 
Wiseman and Joe Burns. 


NEW PRODUCTS AND LITERATURE 


Continued from page 6 


operation, restoring it to its 
original shape. The manufac- 
turer points out that three lays 
on a utility press are usually 
required for this operation. 





The Collarmaster, it is 
claimed, shapes the collar, gets 
the proper width for the lapel 
at the gore, eliminates wrinkles 
back of the collar and presses 
the top part of the coat around 
the collar in one automatic pro- 
cedure, The machine presses 
collars of every size and type, 
on top coats as well as sack 
coats. 


The unit features an Aero- 
draulic cylinder system that 


eliminates the conventional lev- 
er system, Controls are custo- 
marily set to provide a complete 
cycle ranging from 20-25 sec- 
onds, but both pressure and 
vacuum periods can be preset 
as desired. The operator can 
adjust the speed of the head 
closing as well as the degree of 
final pressure. 

For further information write 
W. H. Nicholson & Co., 12 Ore- 
gon St., Wilkes-Barre, Pa. 


Laundromat Promotion 


A national advertising cam- 
paign to back authorized West- 
inghouse Laundromat equipped 
laundries from coast to coast 
has been announced by Ald, 
Inc. 

The company said the pro- 
gram has been designed to cre- 
ate customer traffic on a local 
basis. It requires no cooperative 
effort on the part of individual 
Laundromat owners and is be- 
ing completely coordinated by 
Ald and the company’s adver- 
tising agency. 


Full-scale national media will 
tell the story to millions of peo- 
ple and will attempt to pin- 
point their desire to do their 
laundry in laundry stores that 
carry the Laundromat sign. Ald 
expects that the weight of this 
national program, backed with 
national direct mail and point- 
of-sale in more than 9,500 
Laundromat stores in every part 
of the country, will produce the 
greatest _ traffic-building __ pro- 
gram ever designed in the self- 
service laundry store industry. 

Complete details will be re- 
leased soon by Ald, Inc., 7045 
N. Western Ave., Chicago 45, 
Hl. 


Speedrail How-To-Do-lIt 





A practical do-it-yourself 
catalog of Contin-U-Rail speed- 
rail fittings has been announced 
by White Machine Company. 

The booklet pictures and de- 
scribes the dozens of different 
types of rail support fittings and 
tells how and where each type 
of fitting is to be used. The 
catalog is also a handy refer- 
ence manual. It explains and 
shows the various types of sus- 
pension arrangements for over- 
head speedrail or storage racks, 
using the firm’s fittings plus 
ordinary pipe or tubing. 

The new catalog also gives 
step-by-step assembly instruc- 
tions as a guide in installing an 
overhead speedrail. 

To obtain a copy of the cata- 
log write White Machine Com- 
pany, Inc., 14th St. and Lafay- 
ette Ave., Kenilworth, N. J. 


Speed Queen Coin-Op 
Washer 

A commercial automatic 
washer, the Model A202, has 
been announced by the Speed 


STARCHROOM LAUNDRY JOURNAL 





Queen Division of 
Edison Company. 


McGraw- especially for coin-operated un- 
attended laundries. 

The maker points out these 
features in the new model: 


ard coin box; 
mounting, making it practically 
impossible to remove the coin 
meter from the washer; safety 
lid lock that locks the loading 

ie door during the spin period; a 
: new commercial-type timer; re- 
vised washing instructions on 
the lid in plain view of the 
customer. 

For more information write 
Commercial Sales Department, 
Speed Queen Division, 

The new unit is a short-cycle Graw-Edison Company, Ripon, 
commercial washer designed Wis. 


AAD L, Aetivities 


Nominate Five as A.I.L. Directors 


Five laundryowners from three districts have been nom- 
inated as members of the board of directors of the AIL. 
They are: District 11, Arthur E. Gelnaw, Westwood Laun- 
dry-Cleaners Inc., Westwood, N. J.; District 4, J. W. Foas- 
berg, Foasberg Laundry, Long Beach, Calif., and Cal Liles, 
City Laundry, Las Vegas, Nev.; District 6, Albert B. Adel- 
man, Adelman Laundry, Milwaukee, Wis., and Kenneth 
L. Roberts, Rapid City Laundry and Dry Cleaners, Rapid 
City, S. D. 


Convention Transcripts Available 


Transcripts of four panel discussions held during the 71st | 


Annual Convention of the laundry industry are now availa- 
ble from the AIL, 
The A.I.L. Member. 

All sessions, says The Member, except that of the Public 
Relations meeting, have been reproduced in their entirety, 
along with the question-and-answer periods that followed. 
A complete roundup of the activities of the PR session has 
been prepared by Gray and Rogers, public relations coun- 
sel, and has been mailed to all laundries. 

Four reports given by AIL staff members are included 
in the transcript of the convention proceedings. Members 
who registered at the convention may have copies free 
while those not registered may have a copy at $5.00. 


Glenn Lange Resigns News Post 


Glenn C. Lange, manager of the Institute’s publicity and 
editorial department, resigned May 15, to accept the posi- 
tion of sales manager for the F. E. Compton Company, pub- 
lishers of Compton’s Pictured Encyclopedia, Chicago, III. 


Laundry V olume Down in 1958 


Laundry volume in 1958 dropped 2.05 percent from 
that of the previous year, according to AIL Service Bulle- 
tin No. 526. This was the first volume decrease since 1955. 

In noting that the 1958 volume was only $738,000,000, 
the Bulletin points out that not all reports submitted were 
used. Each was carefully studied and then compared with 
those submitted by the plant in previous years. Any that 
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new type of coin meter box to 
accommodate a sealed or stand- | 
improved meter | 


Mc- | 





DON'T LET THIS 


you 


on TN ed et 1 ee FF 


Your best assurance of continuous 
operation of every press is 


Leak -Prufd 


Hose 
NO PACKING...NO LEAKY JOINTS 


Brow... Trouble-Free 


AVAILABLE IN SIZES TO FIT 
ALL MAKES & MODELS OF DRY- 
CLEANING & LAUNDRY PRESSES 


YOU WOULDN'T DRIVE 
WITHOUT A SPARE TIRE 








it was announced in a recent issue of | 


EVANSTON, 
ILLINOIS 


BISHOP DAVID FREEMAN CO. 








EXCLUSIVE ON C/L WASHERS 


YEAR 
GUARANTEE 


on the unique, vibration-free 


C/L HEAVYWEIGHT 
RIGID FRAME 


* 


One of 6 exclusive C/L features, each patented 
or patent pending, and each guaranteed for 5 
years! At the critical spots where ordinary wash- 
ers customarily break down, C/L guarantees 5 
trouble-free years! 


WRITE, WIRE OR PHONE FOR FULL C/L STORY 


CUMMINGS - LANDAU 
Laundry Machinery Co., Inc. 


305-317 Ten Eyck St. Brooklyn 6, N. Y. 
HYacinth 7-1616 
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CLEARANCE SALE! 


NEW!!! HOFFMAN R 
PRESSES IN STOCK 


Air Driven 


$.D45-00_ 


Our Price 


$795.00 


a? 
a 





Manual 


$8750 
NOW 
$620.00 


Our Price to You! 


We have a limited supply— 


FIRST COME, FIRST SERVED! 


WIRE! CALL! WRITE! 


Talley Laundry Machinery Co. 
Greensboro, N. C. 
Phone BR 4-1594 or BR 4-7627 











appeared out of line were eliminated. Finally, sales figures 
from an individual] plant weren't used unless the plant had 
submitted figures for two previous years for comparison 
purposes. The Bulletin also lists figures by individual states 
and by nine cost districts. 

Additional copies of the Bulletin are available by writing 
the Membership Department in Joliet, Ill. 


Female Image Address Available 


An address titled “A New Female Image for the Profes- 
sional Laundry” for use at local, state and regional laun- 
dryowners meetings has been prepared by Gray & Rogers. 

The talk includes the important subjects of “Laundry 
Language” and the industry phrase, “First in Personal Serv- 
ice.” The AIL urges that plans be made to include the talk 
on all meeting programs for coming months. The talk is to 
be given with a set of slides which are available on request. 
To obtain them write to American Institute of Laundering, 
Joliet, Ill, or Gray & Rogers, 12 S. 12th St., Philadelphia 7, 


Pa. 
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Benjamin Adelman, 74, retired president of Adelman Associ- 
ates, Milwaukee, Wisconsin, died recently, Mr. Adelman, who 
stepped down as president in 1947 and became honorary chair- 
man of the board, founded the company in 1930 as Adelman 
Laundry Company. The firm now includes units operating under 
the names Adelman, Novelty, Uptown and Atlantic, When Mr. 
Adelman retired, his son, Albert B., took over as president, and 
another son, Lawrence D,, became vice-president, Mr, Adelman 
was a member of Brynwood Country Club and the Century 
County Club in Phoenix, He was a contributor to and an honor- 
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ary life member of Brandeis University. Surviving, in addition to 
his sons, are his wife and two daughters. 


Harvey J. Brown, 60, vice-president and plant engineer of Allen 
Laundry, Allentown, Pennsylvania, died recently. Mr. Brown was 
in charge of new equipment installation for MacIntosh Associates, 
Inc, which owns eleven establishments including Allen Laundry, 
He was a member of the Keystone Fire Company in Allentown. 
Surviving are his wife, daughter and a stepson. 


Joseph J. Fraier, 61, who founded Penn Sanitary Laundry Com- 
pany, Cleveland, Ohio, in 1916 with two brothers, died recently. 
In 1956 Mr. Fraier became associated in a supervisory capacity 
with Swift Laundry & Cleaning Company after Swift acquired 
Penn Sanitary Laundry. He had served as secretary of the Laun- 
dry Institute of Cleveland and was a trustee of Doctors Hospital. 
Surviving are his wife, daughter and a son. 


Charles E. Gabel, Sr., retired president of Westwood Laundry, 
Elmwood Park, Illinois, died recently in Phoenix, Arizona, Sur- 
viving are his son and daughter. 


Charles H. Kendrick, Sr., 82, retired laundryowner of Quaker 
City Laundry, Philadelphia, Pennsylvania, died in La Jolla, Cali- 
fornia, where he had been living since his retirement nine years 
ago, at which time his son, Chick, took over operation of the 
establishment. Mr. Kendrick served on the board of directors 
of the Pennsylvania Laundryowners Association. He was active 
in the Masonic Order and the Sons of the American Revolution, 
and was the oldest living graduate of Drexel Institute of Tech- 
nology. 


Alfred H. May, 61, former operator of May Laundry, Columbus, 
Indiana, died recently, A World War I veteran, Mr. May oper- 
ated the laundry with his father until going into semi-retirement. 
Surviving is a sister. 


Elmer Moore, 66, former owner and operator of White Swan 
Laundry, Lexington, Kentucky, died recently. Mr. Moore retired 
from the laundry establishment eight years ago. Surviving are his 
wife and two sons. 


Augustus S. Nye, 88, one of the founders and past president of 
Boston Clip & Tag Company, Somerville, Massachusetts, died at 
his home in Brookline on March 16, 


Convention Calendar —_ 


North Carolina Association 
of Launderers and Cleaners 
Robert E. Lee Hotel, Winston- 
Salem, North Carolina, June 

17-18, 1959 


lanta, Georgia, August 21-23, 


1959 


New York State Launderers & 
Cleaners Association 
Scaroon Manor, Schroon Lake, 
New York, Septem 2 
West Virginia Launderers & 1959 k, September 24-26, 

Drycleaners Association : 


Beckley, West Virginia, June 
19-20, 1959 


Southeastern Linen Supply 
Association 


Castle In The Clouds Hotel, 


Lookout Mountain, Tennessee, 


June 25-27, 1959 


Florida Institute of Laundering 


and Cleaning 
Tampa Terrace Hotel, Tampa, 


Florida, June 26-28, 1959 


Georgia Launderers and 


Cleaners Association 
The Biltmore Hotel, At- 


Pennsylvania Laundry Owners 
Association 
Chalfonte-Haddon Hall, At- 
lantic City, New Jersey, Octo- 

ber 8-11, 1959 


Laundry and Cleaners Allied 
Trades Association 


Shoreham Hotel, Washington, 
D, C., October 14-16, 1959 


Canadian Cleaners and 
Launderers Allied Trades 
Association 
Queen Elizabeth Building, 
Toronto, Ontario, Canada, 

October 22-24, 1959 
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Nameless terrors lurk in the shadows... 
doubly terrifying because they are unknown... 


Even adults are sometimes afraid of the dark 
It’s only human to avoid hidden truths that could 
disturb us. So we worry about cancer, instead of 
doing something about it. 

Wouldn’t a checkup be more constructive? Most 
likely it will prove there’s nothing to worry about. 
But please remember: Cancer can now be cured, 
in many cases, when detected early enough. 


Send your gift 
And one more thing... to *“‘Cancer”’ in 
While you think about it, make out a check care of your 
to the American Cancer Society. Your contribution local post office. 
is desperately needed for research that can bring . 
this killer under complete control. For cancer American 
will be conquered—never fear. Cancer 


Guard your family...fight cancer with a checkup and a check Society 


June, 1959 








CLASSIFIED DEPARTMENT 





10¢ @ word for the first insertion and 8¢ a word for each subsequent, consecutive insertion of the same ad. Advertisements set in capitals 


or bold face type 15¢ a word, first insertion, 10¢ a word for subsequent, consecutive insertions. 


Minimum charge—$2.00 (new or repeat). 


these rates. 


Help Wanted and Situations Wanted ads 5¢ a word for first insertion, 4¢ a word for each subsequent, consecutive 


insertion of same ad. Minimum charge $1.00 (new or repeat). 


Capitals or bold face type—double 


Ads including full payment must be in our hands by the first of the month, Payment should 
accompany all orders. Add cost of 5 words if answers are to come to a box number to be 
forwarded by us. Rates are net; not commissionable. 


Mail your box number replies to STARCHROOM LAUNDRY JOURNAL, 305 East 45th St., New York 17, .N. Y. 








LAUNDRIES AND CLEANING PLANTS FOR SALE 


HELP WANTED 





I have a modern smooth running synthetic plant doing over $1,500 per 
week. Can do twice this volume. I am going to retire to my farm. Will 
sell to the best offer. You can step right into a profitable business at a 
bargain price. You may come and be an employee or visit with the cus- 
tomers. You will know what we have to sell. Act now—call or write 


W. I. Peeler, 2308 Rhode Island Avenue, N, E., WASHINGTON, D, C. 
1999-2 


Complete laundry and drycleaning plant located in Michigan town of 
17,000 population. Volume approximately $70,000 for 1958, Only laundry 
in town. Must sell due to age. ADDRESS: Box 2010, STARCHROOM 
LAUNDRY JOURNAL. 


Family laundry in northern Illinois. Reasonably priced with or without 
real estate, Gross 15% better than 1958. One owner, wishes fo retire, has 
other interests. Will finance. ADDRESS: Box 2011, STARCHROOM —. 
DRY JOURNAL. 


FOR SALE: Complete laundry and drycleaning plant, only laundry in 


this 3,000 population town, 3 routes. A real buy for a man and wife, 
could be paid for in 3 years from profits. Reason for selling—have other 
interests that take all the owner's time. This is going to be a real bargain, 
get in touch with us today. ADDRESS: Box 2013, STARCHROOM — 
DRY JOURNAL. 


For sale: In central Michigan, modern cleaning plant with shirt laundry. 
Gross last year $75,000. Long-term lease on building or will sell. For fur- 
ther information, ADDRESS: Box 2027, STARCHROOM LAUNDRY JOUR- 


NAL, -2 


Illness of owner necessitates early sale of completely equipped laundry 
in Connecticut town. Excellent year-round $60,000 volume business. With 
double house $52,000—without $40,000. For full details write Wheeler & 


Taylor, Inc., Great Barrington, Mass. 2031-2 








SITUATIONS WANTED 


LAUNDRY MANAGER ready for one of the top positions. Educated as a 
production engineer. Trained in all phases of laundry management at 
A.LL. Seven years experience in management of multi-plant operation. 
Five years as a plant superintendent, Proven ability. Chicago area only. 
ADDRESS: Box 1980, STARCHROOM LAUNDRY JOURNAL. 5 





Laundry foreman, seeking position with chance for advancement, A.1.L. 
graduate, also very capable in drycleaning, 14 years experience. New 


ADDRESS: Box 2038, STARCHROOM LAUNDRY 
5 


England area only. 
JOURNAL. 


MINT, the only licensed and bonded employment agency specializing 
in the placement of personnel in the LAUNDRY and DRYCLEANING 
industry exclusively IS now expanding its services nationally. At the 
head of this organization is Mr. A. Mintz, BS, MBA, who has been 
general manager, plant manager and chief industrial engineer with 
some of the largest plants in the East. THERE IS NO CHARGE TO EM- 
PLOYERS for our services. If you need managers, superintendents, route- 
men, engineers or foremen, list your requirements with MINT PERSON- 


NEL SPECIALISTS, 111 W. 42nd Street, New York 36, N. Y. LOngacre 
3-0620. 2039-5 


TOP-FLIGHT LAUNDRY SUPERINTENDENT. Available for permanent po- 
sition. Thoroughly familiar with modern methods and incentives, A spe- 
cialist at training operators on shirt and apparel units. Contact: Joseph 


C. Applegate, 120 North McLean Blvd., Memphis, Tenn, 2040-5 
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MANAGER FOR INDUSTRIAL LAUNDRY. Are you aggressive—do you 
want to increase your income? We want men with managerial experi- 
ence in the industrial laundry and linen supply industry. Communicate 


with National Industrial Laundries, 1100 Sherman Avenue, Elizabeth, 
1672-7 


Rocky Mountain area—laundry | supervisor for shirt and w wearing | apparel 
department, approximately 65 employees. Must have ability to control 
quality, costs, production and train help. Paid vacation, sick leave, re- 
tirement, hospital and life insurance. In reply please state experience 


and salary requirements. Furnish complete references. ADDRESS: Box 
2006, STARCHROOM LAUNDRY JOURNAL. 7 
Laundry foreman wanted to take charge of quality Gants pecdadlion 
and supervision of 50 employees, Medium-sized Midwest city. No out- 
side responsibilities. Write giving references and experience. ADDRESS: 
Box 2028, STARCEROUM LAUNDRY JOURNAL. -7 


LAUNDRY DETERGENT SALES REPRESENTATIVE. For Philadelphia area 
base location. Free to travel. Permanent with opportunity to advance. 
Excellent employee benefits, A.I.L, graduate or laundry experience re- 


PHILADELPHIA QUARTZ COMPANY, Public Ledger 
2029-7 


quired. Reply to: 
Building, Philadelphia 6, Pa. 


EXECUTIVE FOR LINEN SUPPLY. Must have full | knowledge linen con- 


trol and sales. Production knowledge not necessary. Opportunity for live 
wire in established plant in Southern California. Send full information 
and recent photo with application. ADDRESS: Box 2041, STARCHROOM 
LAUNDRY JOURNAL. -7 
SUPERINTENDENT WANTED: ivandry in Central Florida is in oned of 
a young man as laundry superintendent. Permanent position for right 
man. Family man preferred. Write M. L. Raborn, Jr., Seminole County 
Laundry Co., 819 West Third Street, Sanford, Florida, giving complete 
information on personal background and business experience. ADDRESS: 
Box 2042, STARCHROOM LAUNDRY JOURNAL. 7 
SHIRT SUPERVISOR: An experienced supervisor to take charge of shirt 
department in one of largest laundries on Eastern Seaboard. Ability to 
train employees, supervise department and maintain quality shirt prime 
requisites. Excellent earnings and future for properly qualified individual. 
Send complete resume concerning background and experience. AD- 


DRESS: Box 2043, STARCHROOM LAUNDRY JOURNAL. 7 


LAUNDRY MANAGER: Excellent opportunity for thoroughly qualified 
person to take complete charge of laundry department in one of largest 
laundry-drycleaning plants in Middle Atlantic States. Ability to manage, 
lead, train, direct and develop employees essential qualification. Indi- 
viduals with proper background have permanent long-range future with 
our company. Earning potential excellent. Application will be treated 
in strict confidence. Send complete details concerning background. 
ADDRESS: Box 2044, STARCHROOM LAUNDRY JOURNAL. -7 


Machinery distributor in Central, N, Y. wants man with capital to take 


over rebuilding and installation and become active in business. Wonder- 
ful opportunity for man who understands equipment. ADDRESS: Box 


2047, STARCHROOM LAUNDRY JOURNAL. 7 
PROFESSIONAL NOTICES 











CARRUTHERS’ BULLETIN—the statistical Bulletin for the laundry and 
cleaning industries—weekly sales reports—monthly cost trends and 
articles of timely interest. 64 Bulletins—$15 annually—check in advance 
1 yr. $13.50, 2 yrs. $25. John Carruthers & Co., Inc., 909 Little Building, 
Boston—a statistical organization affiliated with John Carruthers & Com- 


and M t Consultants, Boston, Hartford and 
201-27 





pany, Accx 
Washington. 








CONSULTANTS 


Surveys of complete plants, single departments, or individual prob- 
Any type laundry—commercial, linen supply, family, industrial, 
institutional. All phases including methods, incentives, layouts, produc- 
tion controls, mechanical, chemical, textile. HARRY COHEN, LAUN- 
DRY MANAGEMENT CONSULTANT, 745 Fifth Avenue, New York 22, 
N. Y. Tel.: Eldorado 5-1353, 1612-25 





lems. 
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BUSINESS SERVICE 


MACHINERY FOR SALE (Cont'd) 





Suits double-breasted made single. $9.95. Also lessons on any kind of 
tailoring. By mail. Talis, 11 Pleasant St., Worcester, Mass, 1990-10 








MISCELLANEOUS MERCHANDISE FOR SALE 


LAUNDRY LISTS—<'/,. x 11”—$1.50 per 1,000 in 15,000 lots. White 16 lb. 
bond. Park Printing, 1323 Pennsylvania Avenue, Pittsburgh 35, Pa, 
1799-45 
SPECIAL OFFER, FINE QUALITY 24 x 36 NYLON LAUNDRY NETS, ONLY 
$13.50 DOZEN. SEND $1.25 FOR SAMPLE NET. L. §. SUPPLY COMPANY, 


211-57 18th AVENUE, BAYSIDE 60, N. Y. 1914-45 











SUEDE AND LEATHER SERVICE 





Wholesale leather and suede cleaning, redyeing, refinishing. Hun- 
dreds of satisfied customers in every state. Open account. Try our 
exclusive DAVOTEX process, You will become a regular customer. 
Cc. ©. D. CLEANING & DYEING CO., 1430 Harrison St., Davenport, 
Iowa. 654-13 
SUEDE and LEATHER—Cleaned, dyed, refinished. Guaranteed ‘‘FRENCH- 
TEX’ process. Jackets—$5, coats—$10. LaFRANCE DYE HOUSE, 7606 
Carnegie Ave., Cleveland 3, Ohio. ‘Members of the S.L.R.A."’ 1930-13 








REPAIRS — PARTS — SERVICE 


REPAIR PARTS FOR ASHER IRONERS; GEARS ALL SIZES. Expert service 


men. Full line of Asher ironers rebuilt by men who know how, 


BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, N. J. 
1228-37 











MACHINERY WANTED 


WANTED, MONEL METAL WASHERS, all sizes, and any other laundry 
equipment, Interested in buying entire plants for export, highest prices 
paid. ADDRESS: Box 874, STARCHROOM LAUNDRY JOURNAL. -3 
Six- and eight-roll IRONERS. All makes and sizes; 54”, 50” and 48” 
Notrux extractors; eight- and six-roll American or Troy ironers. Highest 
prices paid! ADDRESS: Box 1414, STARCHROOM LAUNDRY JOURNAL. 
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MACHINERY FOR SALE 
PROSPERITY TWO-GIRL SHIRT UNITS, rebuilt and guaranteed, Talley 





Greensboro, N. C. 


Laundry Machinery Co., 1269-4 
20” "HUEBSCH HANDKERCHIEF IRONERS with fluffers, like new. Talley 
Laundry Machinery Co., Greensboro, N. C. 1267-4 
UNIPRESS TWO-GIRL SHIRT UNIT, rebuilt. Machinery 
Co., Greensboro, N. C. 1277-4 
30 x 30 AMERICAN STAINLESS-STEEL WASHERS, excellent condition. 
Talley Laundry Machinery Co., Greensboro, N. C. 1278-4 
AMERICAN and TROY 5-ROLL 100” IRONERS, ironing goods on both 
sides in single pass, Can be arranged for return feed. CUMMINGS-LAN- 


DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6766-4 
WOOD WASHERS REBUILT WITH ALL NEW WOODWORK AND 
EQUAL TO NEW IN EVERY RESPECT. 30 x 30”, 36 x 54”, 42 x 72” and 
44 x 84”, Ready for immediate delivery, CUMMINGS-LANDAU Laundry 
Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6661-4 
8-ROLL 120” AMERICAN and TROY IRONERS, REBUILT IN NEW MA- 
CHINE CONDITION. Caan Laundry Machinery Co., $13 
Ten Eyck Street, Brooklyn 6, N. ae 6799- 4 
CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL-WELDED STAINLESS-STEEL CYLINDERS. REPLACE YOUR WORN 
CYLINDERS WITH CUMMINGS-LANDAU STAINLESS-STEEL CYLINDERS 
WITH OUR PINCH. AND FOOL-PROOF DOORS AND ELIMINATE YOUR 
TEARING COMPLAINTS. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9706-4 
TROY and AMERICAN LATE-TYPE 6-ROLL 120’ STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 


LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 


6618-4 
AMERICAN 4-ROLL 100” and 120” STANDARD FLATWORK IRONERS. 
COMPLETE WITH VARIABLE-SPEED MOTORS. NEW MACHINE GUAR- 
ANTEE. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, 
ie # 9318-4 
48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3-, 6-, or 9-COMPARTMENT 
STAINLESS-STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Machin- 
ery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 





Talley L dry 
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15 POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 
WASHERS, MOTOR DRIVEN, 36” x 30” HUEBSCH AND AMERICAN 


OPEN END TUMBLERS, GAS AND STEAM HEATED, CUMMINGS-LAN- 
DAU Laundry | Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 597-4 
40” AMERICAN OPEN TOP EXTRACTORS WITH AUTOMATIC BRAKE 
RELEASE. 40” HOFFMAN EXTRACTOR WITH EXPLOSION PROOF MO. 
TOR. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., 

Brooklyn 6, N, Y. 598-4 
MONEL METAL WASHERS. AMERICAN CASCADE, 1 COMPARTMENT, 
1 DOOR, MOTOR-DRIVEN, 30 x 48”, 30 x 30”, 24 x 36”, 24 x 24”, RE- 


BUILT LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 505 


Ten Eyck St., Brooklyn 6, N. Y. 693-4 


60” AMERICAN | ZEPHYR, HOFFMAN AMICO AND TOLHURST CENTER 
SLUNG OPEN TOP EXTRACTORS WITH COPPER AND STAINLESS STEEL 
Pg CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 

. Brooklyn 6, N. Y. 600-4 
AMERICAD TILTOR 4-GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION, READY FOR IMMEDIATE DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. » A 9014-4 
48” VIERSEN "HIGH. SPEED and “48” TOLHURST, ~ DIRECT MOTOR- 
DRIVEN EXTRACTORS. Ready for immediate delivery. CUMMINGS- 
LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, Brocklyn 
6, N.Y . A 4855-4 
24 x 120” RB RETURN- FEED | SUPER -TRONER, -MOTOR-DRI DRIVEN. PRICED 
RIGHT. a Laundry Machinery Co., 313 Ten Eyck 


St., Brooklyn 6, N. 9725-4 








AMERICAN and TROY 26” ‘and 28” "EXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY, CUMMINGS-LANDAU Laundry Machinery Co., 315 Ten Eyck 
Street, Brooklyn 6, N. Y. 6868-4 
HUEBSCH 25” COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 
DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 


305 Ten Eyck Street, Brooklyn 6, N, Y. 9943-4 
PROSPERITY POWER CIRCLE AND UNIPRESS LATEST TYPE 4-GIRL 
SHIRT UNIT FOR COMPLETE MACHINE FINISHED SHIRTS. CUMMINGS- 


LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 6, N. Y. 
9952-4 


MODEL : 75, "AMERICAN VACUUM STILL, "COMPLETE WITH MOTOR- 
DRIVEN PUMP. 6—NATIONAL HAND AND POWER MARKING MA- 
CHINES. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y. 984-4 
AMERICAN 120”, 12-ROLL IRONER, THOROUGHLY REBUILT; IN NEW 
MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, 
Ne: 647-4 
48” HOFFMAN A AMICO, ‘FLETCHER WHIRLWIND and AMERICAN OPEN- 
TOP MOTOR-DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6983-4 


16x100” AMERICAN 41210 RETURN FEED FLATWORK IRONERS, MOTOR 
DRIVEN. PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6914-4 


Five 42 x 84” AMERICAN MASTER CASCADE DOUBLE END-DRIVEN 


MONEL WASHERS with 2-compartment, 2-door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 


CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6910-4 
HIGH-SPEED EXTRACTORS, AMERICAN 17” MONEX 15” and 17” 
BOCK 20’ HOFFMAN WITH MONEL BASKET. CUMMINGS-LANDAU 
Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. ¥. 6864-4 
30” EXTRA DEEP AMERICAN or TROY EXTRACTORS, with NEW elec- 
trical equipment. EVANS AUTOMATIC SHIRT STARCHING MACHINE. 
CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 4753-4 
40” TROY and TOLHURST, direct motor-driven and belt-driven extrac- 
tors. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck 
Street, Brooklyn 6, N. Y. : 4755-4 
2-ROLL 100”, 110” and 120’ AMERICAN AND CL RETURN-FEED IRON- 
ERS. MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laun- 
dry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 735-4 
PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 
FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 


TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 
Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9942-4 











MACHINERY FOR SALE (Cont'd) 





PROSPERITY LATEST TYPE SPORT SHIRT UNIT, complete with TUMBLER 
AND DRYSET VACUUM UNIT. Used less than one year. Equal to new 
in every respect. Cummings-Landau Laundry Machinery Co., 305 Ten 
Eyck St., Brooklyn 6, N. Y. 1537-4 


American and Hoffman 140F drycleaning units, complete in every re- 
spect. New-machine condition, at considerable saving over new-equip- 
ment price. Cummings-Landau Laundry Machinery Co., 305 Ten Eyck 
Street, Brooklyn 6, N. Y. 1538-4 


ASHER ironers 48 x 120, 32 x 120. Rebuilt, big stock, terms. Baehr Laun- 
dry Machine Company, 29 Calumet Street, Newark 5, N. J. 2240-4 


AMERICAN IRONER, 2-roll 100”, rebuilt in A-1 condition. TALLEY 
LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 1804-4 


Five TROY 48” open-top extractors at a bargain price. TALLEY LAUN- 
DRY MACHINERY COMPANY, Greensboro, N. C. 1806-4 


PROSPERITY and AJAX air-driven utility presses. TALLEY LAUNDRY 
MACHINERY COMPANY, Greensboro, N. C. 1808-4 


Six-roll 120” AMERICAN, PARAMOUNT, SMITH-DRUM rebuilt ironers. 
TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 1810-4 


42 x 84 and 42 x 96 AMERICAN and HOFFMAN rebuilt washers—in ex- 
cellent shape. TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, 
Ge 1811-4 


AMERICAN MASTER CASCADE, DOUBLE-END-DRIVEN, CONVERTED 
TO SILENT CHAIN DRIVE AND ‘'V"’ BELT DRIVE AT MOTOR, 44 x 96”, 
44 x 108”, 44 x 120” MONEL METAL WASHERS with 3 and 4 pockets. 
CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 1726-4 


AMERICAN STREAMLINED 6-ROLL IRONER, WITH HAMILTON SPRING 
PADDED ROLLS AND VACUUM DEVICE, IN NEW MACHINE CONDI- 
TION. CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 1729-4 


PROSPERITY 51” wearing apparel presses. Power Circle, rebuilt. TAL- 
LEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 1803-4 


AMERICAN, TROY AND SMITH-DRUM MONEL METAL WASHERS. 
MOTOR-DRIVEN, 42 x 96” 2-POCKET and 3-POCKET; 42 x 72” 2- 


POCKET. CUMMINGS-LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 
1730-4 


PURKETT 72” HEATED CONDITIONING TUMBLER, COMPLETE WITH 
CONVEYOR. IN EXCELLENT OPERATING CONDITION. CUMMINGS- 
LANDAU, 313 Ten Eyck St., Brooklyn 6, N. Y. 1731-4 


6—AMERICAN SUPER-ZARMO DUCK COAT PRESSES; 4 AMERICAN 
FOLDMASTERS, EITHER FOR 7” or 8” FOLD. CUMMINGS-LANDAU, 
313 Ten Eyck St., Brooklyn 6, N. Y. 1733-4 


UNIPRESS CABINET SHIRT UNIT, CONSISTING OF: CABINET BOSOM, 
CABINET SLEEVER, SPECIAL YOKE PRESS AND AUTOMATIC FOLD- 
ING TABLE. EQUAL TO NEW IN EVERY RESPECT. CUMMINGS-LANDAU 
LAUNDRY MACHINERY CO., 305 TEN EYCK ST., Brooklyn 6, N. Y. 

1739-4 


36 x 30 HUEBSCH GAS-FIRED TUMBLERS, like new. Talley Laundry Ma- 
chinery Co., Greensboro, N. C. 1279-4 


HOFFMAN X MODEL PRESSES, factory rebuilt. Talley Laundry Machin- 


ery Co., Greensboro, N. C. 1280-4 
40” and 48” AMERICAN all stainless-steel open-top extractors—perfect 


shape. TALLEY LAUNDRY MACHINERY COMPANY, Greensboro, N. C. 
1802-4 


IMPERIAL CLEANING MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, N. Y. EV - 9-6585, has available American Notrux extractor; 
American 8- and 6-roll ironer; American Cascade 42 x 84; also 9-pocket 
stainless washer; Hoffman drycleaning and laundry washers; Pellerin- 
Milnor automatic washers; Hoffman and American 30, 48, and 60” ex- 
tractors for laundries and cleaners, Hoffman 140F and synthetic cleaning 
unit. Also Prosperity, Mercury, Manitowoc, Columbia, Butler, Sec-O-Matic 
synthetic units with Hoyt solvent saver, Prosperity 2-girl shirt unit, Ben- 
dix washers, Bock extractors, Huebsch tumblers for launderettes. 1722-4 


IMPERIAL CLEANING MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, N. Y. EV-9-6585, has large stock of new and rebuilt equipment, 
reasonable prices and terms, one-year guarantee. Individual machines 
or complete plants for laundry, synthetic or petroleum, also launderette. 
List the machines you have for sale with us. 1725-4 


ONE—AMERICAN FULLY AUTOMATIC WASHWHEEL FORMULA CON- 
TROL MODEL 050M. CUMMINGS-LANDAU Laundry Machinery Co., 305 
Ten Eyck Street, Brooklyn 6, N. Y. 1900-4 


AMERICAN FORMATIC DUCK COAT UNIT COMPLETE. IN EXCELLENT 
CONDITION. Used about year and half. CUMMINGS-LANDAU, 305 Ten 
Eyck Street, Brooklyn 6, N. Y. 1909-4 
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WILLIAMS LAUNDRY MACHINERY CO.—All sizes and types of laundry 
and drycleaning equipment; WASHERS, EXTRACTORS, TUMBLERS, 
FLATWORK IRONERS, etc. Items available too numerous to mention. 
Can satisfy all machinery needs at BARGAIN PRICES. We are in a posi- 
tion to furnish parts for all makes and models of equipment available. 
For further information CALL STillwell 6-6666 or write WILLIAMS LAUN- 
DRY MACHINERY CO., Inc., 37-37 Ninth Street, Long Island City 1, 
ee F 1968-4 


IMPERIAL CLEANING MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, N. Y. EV-9-6585, has Sec-O-Matic synthetic unit with solvent 
saver—Mercury—140F unit—60 Ib. automatic unit—10 lb. Columbia unit. 

1723-4 


IMPERIAL CLEANING MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, N. Y. EV-9-6585, has available laundry and drycleaning equip- 
ment from several modern plants. Prices reasonable, with terms. Request 
availability list without obligation. 1724-4 


20—30 Ib. Huebsch tumblers, motorized and coiled, good condition, $100 
each; also 5 American Protecto declippers and 4 attaching units; flat 
clip bars and wearing apparel clip bars (15 clips to the bar). Bargain 
prices. Sweet Clean Laundry, 1111 Lincoln Avenue, Pittsburgh 6, Pa. 
MOntrose 1-8700. Phone collect. Ask for Mr. Mertz. 2001-4 


Three—54” ELLIS UNLOADING EXTRACTORS, COMPLETE WITH CON- 
TAINERS. IN FIRST-CLASS OPERATING CONDITION. CUMMINGS- 


LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 6, 
i. a 2032-4 


One—AMERICAN CLASS 121, 5-lane Stackrite stacker. Mechanically 
equal to new. ADDRESS: Box 2033, STARCHROOM LAUNDRY JOURNAL. 
-4 


The following equipment now for immediate sale, in very good condi- 
tion: Three—42° x 72” American Norwood Monel washers, Huebsch 
valves and thermometer. One—42’ x 84” American Cascade Monel 
washer, Huebsch valves and thermometer. Two—50” American Notrux 
extractors, one set of containers each machine. One hoist and monorail. 
One—6-roll 120” American ironer, four-speed, slant-frame type, automatic 
oiler. One—20” Milnor stainless-steel extractor. One—22° x 25” Ameri- 
can open-end washer, Monel, with semi-automatic control. Four—36’ x 
30” American Zone-Air tumblers. Two—107A American mushroom 
presses, Two—106A American mushroom presses. Two—51A American 
Super-Zarmo presses. Two—55 American Super-Zarmo presses, all presses 
air drive. One—5 HP. Westinghouse air compressor, two-stage. One— 
100-gallon Bishop soap tank. One—15-gallon copper starch cooker. All 
machines motor-drive 220-60-3 A. C. Phone or write Wm. Gleason, 


CEntral 1-4932—1515 Clark, St. Louis, Mo. 2034-4 


CHICAGO FLATWORK RETURN IRONER—110” STEAM in perfect con- 
dition, painted WHITE, used very little, reasonable. ADDRESS: Box 2035, 
STARCHROOM LAUNDRY JOURNAL. -4 


30 LB. PROSPERITY OPEN-END WASHER; 8 and 10 BUSHEL CANVAS 
BASKETS, WITH OR WITHOUT CASTERS. NCR BOOKKEEPING MA- 
CHINE (PRICED LOW ENOUGH TO BE A SPARE). PICK INSTANTANE- 
OUS HEATER (CAN BE SEEN WORKING). NATIONAL HAND MARKING 
MACHINE. 17-INCH AND 18-INCH EXTRACTORS. HUEBSCH TUMBLERS. 
JIFFY CUFF CLEANERS. PROSPERITY SHOULDER PRESSES. S. BIEL, 25-27 
WEST 23rd STREET, BAYONNE, NEW JERSEY, FEDERAL 9-6161. 2036-4 


WASHERS located in local hospital, in good running condition; 42’ x 84” 
Troy $1,700; 42° x 72” Troy $1,600; 42’ x 54” American $1,500; all 
MONEL. Must remove immediately! ADDRESS: Box 2037, STARCHROOM 
LAUNDRY JOURNAL. -4 


Dye kettle, used, stainless steel, steam jacketed, 40 gallon capacity, 40 
p.s.i. Good condition, $125. Hamilton Copper & Brass Works, 820 State 
Avenue, Cincinnati 4, Ohio. 2045-4 


200 Ib. Braun unit wash rebuilt, 42 x 84” American 900 lb. Cummings- 
Landau Y pocket washer, 2 years old, 40” Prosperity extractor, 48” 
American extractor, 30” extractor, like new. Three 30 x 48” Monel 
washers, like new. 35 lb. 2 speed Prosperity washer, 16 x 100 American 
ironer very late model. All 220-60-3 and priced for quick sale. F. L. 
Schadt, 111 Helen Street, Syracuse 3, N. Y. GRanite 9-9929. 2046-4 
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Louisville Shirt Plan 


To the Editor: 

With this letter is embodied an idea 
which I think will be of great help 
to the laundry industry . . . 

If the laundry industry will get be- 
hind this idea, and sell shirts, espe- 
cially shirts that advertise the profes- 
sional laundry, it will be one of the 
greatest things which we have ever 
done. 

I hope you will give this idea pub- 
licity in your paper. I would very 
much like to have your views, 

(Excerpts of Mr. Mall's letter to the 
industry follow: ) 

Mr. Laundryowner: 

The idea of selling shirts along the 
lines explained in this letter was origi- 
nated by a committee of laundry- 
owners in Louisville, Kentucky, of 
which I am the chairman. 

The advent of the wash-and-wear 
shirt brought with it an attempt on 
the part of manufacturers and stores 
to benefit at the expense of the laun- 
dry industry. Why this should be is 
hard to understand. Surely there will 
be no increase in the sale of shirts to 
men in this country, even if the laun- 
dry industry went out of business. Yet, 
throughout the country people were 
urged to buy these shirts; not because 
they were better, not because they 
were cheaper, but for only one rea- 
son: “You save on laundry bills” or 
“Now you do not have to send your 
shirts to a laundry.” 

Many of these shirts were inferior. 
[ am sure that every laundry experi- 
enced the trouble of shirts turning yel- 
falling apart while being 
pressed, and other difficulties which 
were not the fault of our laundering 
process. 

For these reasons, we felt that we 
should get into the hands of the public 
a shirt which we know is not going to 
give trouble, a shirt which is comfort- 
able, a shirt which has a soft feel, a 
shirt which absorbs perspiration, a 
shirt which “breathes,” and most im- 
portant of all 

\ SHIRT WHICH IS GUARANTEED FOR 
ONE YEAR BY PROFESSIONAL LAUNDRIES 

Our committee in Louisville worked 
with [name of shirt manufacturer] to 
make the kind of shirt we wanted. 
Months of discussion and revision of 
style, pattern, etc., followed. This 
company is now prepared to furnish 
this shirt to any professional laundry 
for sale to the public. 


low or 
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Each shirt will have a label in the 
collar which says: “Guaranteed for 
one year if laundered by a Professional 
Laundry.” Think of the advertising 
value! Think of the public relations 
possibilities! This will give a big boost 
to the laundry industry, and will stop 
anyone from making derogatory re- 
marks about us. It will make a store 
clerk think twice before he makes the 
statement “Do not send it to the 
laundry,” because here is a shirt which 
is guaranteed by the laundry industry. 

While the label on the shirt has 
been protected by trade marks, there 
are no strings attached to any laundry 
in the country buying these shirts. . . . 

Enclosed is a suggested message to 
your sales personnel, with ideas of 
how the shirts should be sold. By all 
means they should not be sold on 
price alone. This is a quality shirt, and 
quality should be brought out first. 
It is made to laundry specifications. 
We can sell it at a low price because 
we eliminate a great deal of sales 
overhead. 

You will render a great service to 
yourself, your industry and to the 
public if you will get solidly behind 
this movement. It may be the begin- 
ning of the revival of the laundry in- 
dustry. Good Luck! 

E. A. MALL, President 
Llewellyn Laundry, Inc. 
Louisville, Ky. 


We think this is a great idea and 
believe it will work if the customers 
are convinced that they are getting a 
top-quality shirt. By next month we 
hope to have some tests completed 
which will point out for our readers 
the differences between high- and 
low-quality shirts —Eprror 


Wants '55 Guidebook 


To the Editor: 

Your October 1955 issue was re- 
cently brought to my notice and I 
would appreciate a copy of this maga- 
zine if you still have one available. If 





Let’s Hear from You... 
We welcome your inquiries, your 
views about every phase of the laun- 
dry industry, your problems and your 
solutions to problems. Address letters 
to: 

The Editor 
Starchroom Laundry Journal 


305 East 45th Street 
New York 17, N. Y. 











not would you have a more recent 

magazine giving the same general de- 
tails? 

Gero. K. KENNEDy, Accountant 

Lanham’s Laundry Pty. Ltd. 

Sydney, N.S.W., Australia 


Reprints of this 1955 Guidebook 
editorial material are available under 
the title “Building a Greater Demand 
for Laundry Services” at $1 a copy. 
The Directory and Management Sec- 
tions are, of course, brought up to 
date each year in our October issue. 

—EDITOR 


Linens for Bangkok 


To the Editor: 

We are dealers in laundry machin- 
ery and supplies. 

As you may have many advertisers 
in your JouRNAL for laundry machin- 
ery and supplies, may we prevail upon 
you to introduce us to a reputable 
supplier of filter powders and carbons 
for filtering synthetic solvents. 

May we also inquire how long 
your JourRNAL has been in operation? 
Could you provide us with one of your 
issues, as we may be interested in be- 
coming a subscriber. We presently are 
subscribing to The National Cleaner & 
Dyer, but may be open to other maga- 
zines dealing in the laundry industry. 

Incidentally, we have been in- 
formed that there exist in the United 
States companies that provide com- 
plete laundry service to hotels in the 
following form. The company supplies 
all linen to the hotels free of charge, 
on the understanding that all replace- 
ments or losses be repurchased from 
the laundering company, and that the 
hotels entrust all their laundry to the 
said company. We would like to con- 
tact such a company and act as their 
representative in Thailand, if they ex- 
ist. There are now three new hotels 
being built, and proposals along this 
line would be certainly welcome by 
them, as well as by the other 14 first- 
class hotels that operate here. 

J. Cuan, Manager 
Mode 

Erawan Arcade 5 & 6 
Ploenchit Road 
Bangkok, Thailand 


By happy coincidence, we ran into 

a linen supply man at the LSAA con- 
vention who is making a round-the- 
world trip by way of Bangkok. We 
have asked him to contact Mr. Chan. 
—EDITOR 
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Wasteful conditions 


mean higher costs 


Ellis engineers design and 

build a modern line of wash- 
room equipment for large 

and small plants 


He ELLIS 


2444 NORTH 


CRAWFOR D 


CoN A ae ad CHICAGO ESTE aa 


Mr. George W. Kriegh, Pacific Coast Representative of The Ellis Drier Co., 1786 N. Spring St., Los Angeles 31, Calif. 


Compactness and 
cleanliness with 
the Ellis System 


Here are some before and after pictures that show 
the big change in plant “housekeeping” when 
Clean Linen Service of Gulfport modernized their 
washing operations with Ellis equipment 


Two big Ellis Washers, (54 x 108 Open-Pocket Un- 
loading Type), were installed complete with full 
automatic controls including the Ellis Central 
Supply System. 


Instead of the messy back-room storage, all the 
washing supplies are now delivered from sanitary 
tanks direct to the individual washers, automati- 
cally metered and timed to the required formula 


No more wasted supplies nor costly cleanup time 
—washers are serviced accurately and faster— 
loaded and unloaded in record time—lower oper- 
ating and maintenance costs—greater capacity in 
minimum space—work always uniform—and a 
big saving in man-hours. 


These are real proven economies that 


show up on your profit sheet 
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. We carry a complete stock of repair parts for machines 
REPAIR PARTS—,_,merly manufactured Company 


by General 


Laundry Machinery 











more loads... 


We 


7s 7 17 tes a 
ge ot Hh a We » 


Cm... 





















COWLES ESCOLIN is made to save you time... you apply it dry 


—it dissolves instantly. Formulas are short—rinsing is fast. 


COWLES ESCOLIN is made to save you money... you wash at lower 


temperatures and use less soap. Some classifications require no soap at all. 


ESCOLIN is perfect for Shirts, Flatwork, Wearing apparel. ots 
ESCOLIN| 


| 


CHEMICAL COMPANY 








The complete alkaline 
CLEVELAND 3, OHIO emulsifying detergent 
in 100-lb. bags or 350- 


lb. drums. 


FJoI1s EVCLIDOD AVENUE 








